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and 


EVERY TIME! 


| EVERY TIME | you want one sale to lead to another... 
the onswer's MER 


| EVERY TIME | you want to increase satisfaction as you increase sales .. . 
the answer's SCRE 


| EVERY TIME | you want to feature a flavor that's excitingly different in its 
zestful, tangy goodness .. . the answer's | LEMON and LIME | 


| EVERY TIME | you use this superior (2-0z. goods with color) concentrate . . . 
you re assured of flavor that’s honest-to-goodness | LEMON and LIME — 


| EVERY TIME | you count your profits .. . you'll realize there’s a bonanza 
in every bottle of this PCC EIRESINTT 


For a quality- proved LEMON and LIME concentrate, 
there's only one choice 


EVERY TIME! 


THE SYRUP PRODUCTS COMPANY 


“Seruing the bottler since 1915" » Baltimore 2, Maryland 
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Republican Victories May Bring 
Price Control Sooner Than Expected 


Washington observers this month interpreted Re 
publican gains in the Nov. 7 elections as indicating 
public dissatisfaction with the Democratic adminis 
tration’s failure to cope with rising prices. Some said 
that the election results would force the Government 
to enact price controls sooner than anticipated. (The 
President was granted authority to control prices by 
the Defense Production Act of 1950) 

Latest reports had it that price controls on certain 
strategic materials (steel, paper, etc.) would be an 
nounced very shortly. Whether these controls would 
at first be extended to soft drinks was the $64 ques- 
tion in bottlers’ minds. Meanwhile, soft drink price 
raises were occurring with increasing rapidity, ap 


parently in an attempt by bottlers to “beat the gun.” 


Alexandria Bottlers Move Up— 
But Fail To Match Coke's $1.40 


After three weeks of watching the $1.40 whole 
sale case price established by the Coca-Cola Bottling 
Company of Alexandria, La., other bottlers in the 
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city late last month also boosted prices—but only to 
$1.00 (including 3c state tax). The products in- 
volved in this increase—Nehi, Seven-Up, Nesbitt’s 
and Dr. Pepper, among others—are now being re- 
tailed at 6c and 7c per bottle. Coke’s new retail price 
is 10c per bottle, 45c per 6-bottle carton. 

In speaking with NBG, Paul Gilham, Alexandria 
Coke bottler, readily admitted a ‘falling off” in sales 
since effecting the $1.40 price. He ascribed this more 
to the unwillingness of surrounding Coke bottlers to 
raise prices, rather than to local price competition. 

However, he said he was satisfied with the new 
price, and hoped to “bring sales up to normal”’ with- 
in several months. The dealers, he added, ‘‘like the 
added profit they are now making on my product,” 
and are giving him their full cooperation 


Coca-Cola's Price Policy Statement; 
May Pave Way for New Increases 


In a significant price action, The Coca-Cola Co., of 
Atlanta, Ga., last month admitted that “approxi 
mately 125’’ Coca-Cola franchised bottlers have in- 
creased prices due to “the necessity of showing a 
profit.” The move was interpreted by some trade ob- 
servers as indicating a modification in the company’s 
hard hold-the-nickel-line attitude. 

Lending credence to this interpretation were these 
factors: (1) The statement was the first issued by 
the company on Coca-Cola pricing policies. (2) It 
carried an emphatic declaration that the parent com- 
pany does not exert any influence on bottlers’ price 
actions. (3) The remarks pertaining to price ad 
vances were couched in sympathetic terms 

Although the company began its statement with 
praise for the large majority of Coca-Cola bottlers 


who are fighting “to hold down the price,” it quickly 
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noted that “approximately 125...have found it 
necessary because of the increased cost of doing busi 
ness, to increase the wholesale price 

Then it added: “Coca-Cola bottling plants are 


privately owned, independently managed, and thus 


make their own decisions as to the prices charged 


(These decisions are) based on their analysis of 
the cost of doing business and the necessity of show 
ing a profit The cost of producing and distribut 
ing a bottle of Coca-Cola that generally has been sold 
for a nickel for more than 50 years has gone up 
every where 


D. C. Bottlers Move to 96c; Other Price Notes 


Five Washington, D. C., bottlers, including 7-Up, 
RC Cola and Dr. Pepper, last month upped whole 
sale price to 96 per case Ten Mission plants in 
seven states, including the Detroit operation, have 
upped prices in past sixty days Coke in Cleveland 
is “‘really’’ holding the line, with ads reading ‘Coca 
Cola Not 6c, Still 5c’ and “Coca-Cola Not 10c, Still 
rT Nesbitt, Clicquot Club, Whistle and Lin 
coln bottling companies in Lincoln, Nebr., have 
moved up A South Dakota Pepsi 


swamped dealers with “messages 


bottler 
urging them to 
get a better price for a month before boosting his 
wholesale level. Idea: To gain dealer cooperation, 
goodwill Pal sales exec Jim McNeil makes no 
bones about need for price raises. Says “it's suicide” 
not to adjust Most major breweries, in case 
you're interested, last month jumped prices 8 to 10 
cents per case. Some 100 smaller brewers had previ 
ously taken this step Dr. Pepper operation tn 
San Angelo, Tex., 


nificantly, this is a parent-owned plant 


recently moved to 90 cents. Sig 
' 


and the first 


to boost wholesale prices 


Oklahoma City Coke Going to 10c? 
Press Says “Yes,” Company Says “No” 

Local newspaper reports that the ¢ Yklahoma Coca 
Cola Bottling Co., of Oklahoma Cit*. would shortly 
effect a sizable price increase, were denied last month 
by Henry W. Browne, manager of the firm. The com 
pany distributes through a large portion of central 
Oklahoma and operates plants tn Ardmore and Cush 
ny 

The Oklahoma City Times on Oct. 5 quoted Mr 
Browne as saying that a price raise 1s pretty deti 
nite. We're trying now to decide how much the raise 
will have to be, but it looks like it'll be a nickel 
PASC 

However, on Oct. 23, Mr. Browne advised N.B.G 
We have not raised the price of Coca-Cola from 


BOC per case 
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Texas Bottler Seeks Beverage 
Tax To “Break The 5c Market” 


An Austin, Texas bottler last month urged other 
Texas bottlers to support his ‘plan’ for a state tax 
on soft drinks, in order to ‘break the 5c market 

In a letter to Lone Star state bottlers, he charged 
that large Coca-Cola producers, by holding the nickel 
price line, are ‘trying to freeze out of business the 
small plants, including many small Coca-Cola 
plants.” He claimed that a drink tax, therefore, is 
the only means through which the “independent 
bottler” could get a much-needed price increase 

Several state legislators to whom he spoke have 
already indicated a favorable view towards the tax 
“plan,” he said. However, he asked bottlers for thei 
views on the suggested levy “before taking the plan 
to the Governor.” (For details on a similar, but more 


serious, tax threat in Tennessee, see pages 6, 54.) 


N. Y. Quart Price War Coming? 


A quart price war may be brewing in the New 
York City area. This was held to be a likely possi 
bility last month, because of a new advertising cam 
paign—emphasizing price differentials—launched by 
a large independent quart producer in the city 

First newspaper ads were headlined, “Save 3c Or 
More, ind added 
23 per bottle for a quality beverage.” 

Canada Dry and Hoffman 


sellers in the area 


You don’t have to pay 20c to 


the two leading quart 
are both being retailed at from 
20c to 23¢ per bottle 


Government's Cost-of-Living Index 
Will Now Include Soft Drinks 


The Bureau of Labor Statistics, currently revising 
the basis for computing its cost-of-living index, an 
nounced recently that soft drinks will henceforth 
count more in the statistical weighing. The Bureau's 


reason: Soft drinks are “now a part of national life 


Senate Committee Nixes Formal 
Investigation of Beverage Industry 

The Senate Select Committee on Small Business 
will not recommend a formal investigation of the 
soft drink industry. This was learned by N.B.G. last 
month, although at the time of this writing, the re 
port summarizing the findings of the committee's 
preliminary investigation had not yet been cleared 
by the Senate 

A committee spokesman denied a published report 
('Time” Magazine, Nov. 6) that the committee had 
suggested that Coca-Cola boost its retail price to 10c, 
‘because small bottlers were being squeezed out of 
The committee made no such recommend 
ition, N.B.G. was reliably informed 


business” 
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Sugar Demand Slow; 
Price Falls in Some Areas 


The sugar picture continued in the bottlers’ favor 
last month, with the demand so slow that the price 
dropped slightly in some areas 

B. W. Dyer & Co., prominent sugar economists 
and brokers, reported that the sugar market has be- 
come highly competitive 

Some small Louisiana producers have been selling 
at their usual discounts of about 10c per hundred 
pounds to meet the beet competition,’” Dyer said. ‘In 
the East, resales of refiners’ brands of sugar are be- 
ing made at about 10c per hundred pounds over the 
$8.25 list price.’’ Dyer added: 

Because of the increased supplies in prospect, 
and the slow demand, refined sugar for delivery next 
spring has been offered at around $7.85 per hundred 
pounds f.o.b. refinery, or 40c per hundred pounds 
below the current price quotation.” 


1950 Orange Concentrate Sales Will Top 
Orange Soft Drink Volume 


Sales of frozen orange juice concentrates are ex- 
pected to reach $125 million this year—a figure sub 
stantially higher than American consumers’ annual 


expenditures for orange soft drinks. 

According to A.B.C.B., dollar volume of orange 
soft drinks in 1949 totaled approximately $75 million 
about 9% of the total con- 
sumer investment in bottled soft drinks 


on the wholesale level 


St. Louis $1.40 Price Fails As Coke 
Reportedly Backs Down 


A wholesale price increase to $1.40 per case by 
major bottlers in St. Louis, Mo., was abruptly can 
celled last month, reportedly because the local Coca 
Cola plant “backed down” at the last moment 

According to new Spaper reports and N.B.G. con 
versations with several of the bottlers involved, the 
leading plants in the city, including Coca-Cola, had 
announced plans to effect the increase on Monday, 
October 16. At least one of the plants went so fat 
as to dispatch several truckloads of merchandise at 
the new price the previous Saturday 

Early Monday morning, however, the Coca-Cola 
plant announced that it would not follow through; 
as a matter of fact, according to one bottler, it then 


proceeded to “blast and plaster the territory’ with 


radio announcements and newspaper ads proclaim- 


ing its hold-the-line decision. Recluctantly, the other 
St. Louis bottlers were forced to rescind their planned 
increases, too 
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NEW PEPSI CHAIRMEN ... 


Herbert M. Singer. left. has been elected chairman of 
the executive committee of the Pepsi-Cola Co. A di- 
rector of the firm since 1941, he joined Pepsi-Cola in 
1935 as legal counsel. James W. Carkner, right, was 
recently elected to succeed Walter S. Mack, Jr. as 
chairman of the board of directors of the Pepsi-Cola Co. 











Pepsi's Third Quarter Earnings Up 


Pepsi-Cola Company's consolidated net profit after 
taxes for the third quarter of 1950 was estimated at 
$710,000 this month by Alfred N. Steele, president. 
This figure compares with net income of $700,000 
for the corresponding period in 1949. 

Earnings for the nine months ended September 30 
were estimated at $1,630,000. This compares with 


$2,700,000 in the same period last year. 


Big Coca-Cola Plant 
Leads Southern Illinois to $1.40 

A wholesale price boost to $1.40 per case by the 
big Du Quoin Coca-Cola Bottling Co. of Du Quoin, 
Ill., last month touched off a series of similar in 
creases in Southern Illinois markets 

The Coke plant effected the 60-cents per case in 
crease on Oct. 14, in Du Quoin, Centralia, Vandalia, 
Olney, Springfield and Decatur. Shortly afterwards, 
practically every other plant in these territories fol- 
lowed suit 

D. M. Hayes, an official of the Du Quoin Coca 
Cola plant told N.B.G.: ‘Most of the bottlers in this 
territory are now at $1.40, namely Pepsi-Cola, Nehi, 
Nesbitt’s and Dr. Pepper. In fact, all but 7-Up have 
raised in this particular area. At Springfield and De- 
catur, all bottlers, including 7-Up, are at the $1.40. 
price and all are very happy with the new set-up.” 

Mr. Hayes further declared that “the dealer reac 
tion in practically every instance has been very good 
in that they (the dealers) welcome the opportunity 
to make a greater margin of profit.” He added that 
retail prices are now generally pegged at 10c per 
bottle, and 40 to 50 cents (not including deposit ) 
for six-bottle cartons. 








GovERNOR GORDON BROWNING of 
Tennessee last month asserted that he is “not 
now considering a soft drink tax or any other 
special tax.” 





Tennessee Governor On Proposed Beverage Tax — Exclusive!! 


In an exclusive interview at the State Capi- 
tol in Nashville with N.B.G. Staff Editor J. E. 
Stevens, Gov. Browning admitted that a bot- 
tled carbonated beverage tax had been pro- 
posed to him by two bottlers, but added that 
he hadn’t given the matter “any real think- 
ing.” (The complete “inside” story on the tax 
threat appears on page 54.) 

The Governor made the candid observation 
that tax legislation of any kind invariably cre- 
ates difficulty among the groups affected; 
hence, he would not sponsor or support any 
new tax measures unless such legislation was 
absolutely demanded by a lack of revenue to 
meet rising costs of State government. 

Gov. Browning further declared he definitely 
would not recommend any new tax legislation 
until his administration first had an oppor- 
tunity to thoroughly investigate the possible 
ramifications of such legislation. He said he 
naturally would be opposed to any form of 
taxation which would create “undue _ hard- 
ships.” 

Summing up his position, the Governor con- 
cluded: “I am not presently committed to any 
form of new taxation.” 





Franchise Companies’ Sales Off 


The composite sales of six leading franchise com 
Hires, Dr 
Nehi, Canada Dry) for the first half of 1950 were 


panies (Coca-C ola, Pepsi-Cola Pepper 
approximately 3.9% below the same period in 1949 
according to reports filed recently with the Securities 
Exchange Commission. Sales for the 1950 second 
quarter, when considered independently, were behind 
the same period in 1949 by approximately 5.6% 
Increases in second quarte! earnings were regis 
tered by Canada Dry (01.8%), Dr Pepper: 
(07.9%), Nehi (06.7%), and Pepsi (02.3%) 
Decreases were experienced by Coca-Cola (08.7% ) 


and Hires (18.4% ) 


Business Outlook Good for 
At Least 9 More Months 
The general business outlook for the next nine 


months ts rood acct rding uX 


an appraisal of key 
business indices by U. 8S. News and World Report 


Here is the outlook as seen by this publication 





Squirt Urges Bottlers: 
“Follow to $1.40” 


The Squirt Co., of Beverly Hills, Calif., last month 
urged” its franchise bottlers to “follow the lead 
wherever prices are increased in your market by the 
leading brands to $1.40.’ 

The first parent company to take an official posi 
tion on recent price advances to $1.40 by several 
Coca-Cola plants, Squirt further recommended that 

you maintain the same $1.40 price level just as long 


as that price level is maintained by the leaders.’ 


Canada Dry, Nesbitt’s Plan 
Big Advertising Drives 


Iwo parent companies, Canada Dry Ginger Ale, 
Inc. and Nesbitt Fruit Products, Inc., last month re 
ported plans for stepped-up advertising drives 

Canada Dry announced that it will promote its 
beverage line during the next 12 months with the 
largest merchandising and advertising program in its 
history. Advertising plans, both national and bottler 
cooperative, call for a 25% increase. 

Nesbitt’s, intent on making its product ‘‘a house 
hold word in every American home,” reported that 
in 1951, three top national consumer magazines 
Life, Post and Look—will carry Nesbitt’s adver 


tising 
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IN THIS ISSUE NOVEMBER, 1950 


A.B.C.B. CONVENTION—EXPOSITION! 


Full report and pictures, begins on page 15 
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NATIONAL PRICE SURVEY—EXCLUSIVE!! 73-80 
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Franchise Brands Increasing Prices 
U. S. Map Showing Price Rise Areas 78-79 
Price Ranges by State 
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the Name that ECHOES 


Ki) 


in the Memory 


O-So ... the shortest, snappiest, most 
easily remembered name in the entire 
beverage field. Rings the cash register 
bells, too. New bottlers tell us that 
©-So drinks catch hold very quickly, 


with adults and children alike. 


Other O-So + Plus Factors + 


[ 10 super-quality flavors, on a protected territory 
basis, at prices lower than most non-protected 


far OY lines 


Bottle financing assistance by Parent Company. 


Cc 
'MiTaTion cnaPe 


DEHYDRA FLAVORS ... flavor units Flavonep SODA 
with unnecessary water removed, shipped by 
parcel post. You save in first cost, delivery 


expense, and avoid delays and breakage. 


FULL DETAILS ON REQUEST a 10 ance 
Boule , . ; “4 * iil 


1931 West 63rd. 
COMPANY Chicago os aaauks 
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Ask about our NEW CHOCOLATE BEVERAGE 
FRANCHISE PLAN 


GO) 
¢ Get started with practically no investment! 


NS ¢ Buy a sterilizer as you go, out of 
income from your Chocolate Business! 


= 


’ The yearly six-months “head-ache” slack 
season is on — October though March! 

But there’s a profitable way out for 

you ...and an ever increasing 

number of bottlers are using it 

to great advantage. Choco- 

late is the answer...choc- 

olate with the customer 


You Can 
Start Bottling appeal of the popu- 
lar nationally 

known KAYO 


trade mark. 


This Popular 
Sure Profit Drink 
NOW!... 


AY 


THE Leader in 
Chocolate Drinks 


for over 25 Years 


CHOCOLATE PRODUCTS CO. 


Svs West t¢COt?t sT¥eeer P Src AGO 10, fLlin ous 
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With but rare exceptions, every order received at the 
Warner-Jenkinson office before noon is shipped the same day. 
As a constantly growing list of customers have learned, 
this prompt and dependable service is an “extra” that offers unusual 
savings in time and expense — and costs not one cent more. 
Next time you want immediate shipment plus 
quality say “Rep Sea” because — 
YOU WILL ALWAYS GET IT FASTER! 
More than four decades of experience and the finest ingre- 


dients available maintain for Rep Sea. products a reputation 


of quality that remains unsurpassed in the industry. There 
are no better flavors and colors 


WARNER-JENKINSON MANUFACTURING CO. 
Manufacturers of Certified Food Colors, Extracts, Flavors, Vanillas 


ESTABLISHED 1905 2526 BALDWIN ST. @ ST. LOUIS 6, MO. 
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There is no better way to protect distinctive beverage 
flavor and quality than to seal with Mundet Crowns. Tops 
in service .. . tops in value. Mundet Cork Corporation, 
Crown Division, 7101 Tonnelle Ave., North Bergen, N. J. 








COMPLETE CROWN SERVICE 


MUNDET DISTRICT OFFICES 


“ATLANTA DALLAS 1 KANSAS CITY 7, MO. $T. LOUIS 9 


3176 Brannon Avenue 


*BOSTON DETROIT 21 *LOS ANGELES (Maywood *SAN FRANCISCO 7 
+ St. (N t 4401 F e Street ker Avenue Branna 


bie W 440 Brannan Street 

“NEW ORLEANS 16 
5-325 N. Front Street *In Canada: 
PHILADELPHIA 39 Mundet Cork & insulation Ltd 


35 Booth Avenue, Toront 


“CHICAGO 16 “HOUSTON 1 


treet 








CINCINNATI 2 JACKSONVILLE 6, FLA 
27 West 4th Street 800 E. Bay St 


“CROWNS CARRIED IN STOCK 
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GOING STRONG ... the world-famous Eskimo still 
brings the public finest flavor, full measure and fair 
price everywhere. He brings profits to local bottlers, 
distributors and retailers, too. 


Some franchise territories are open. 


Clicquot Club 


(Pronounced KLEEK-O) 


BEVERAGES 


Pole Dry and Golden Ginger Ales Sparkling Water Cola Sorsoparilla 
Root Beer . . White Soda Cream Soda Tom Collins Mixer Lime Rickey 
Orange Soda Eskimo Cooler Strawberry Soda Cherry Soda Grape Soda 


True Fruit Raspberry Soda Quinine Water 


Clicquot Club Company, Millis, Massachusetts 





November, 


1950 








It’s eee 


Designed for You! 





The Flavor Everybody Wants... 


Mie 
i 


ik, 


TWITCHELL’S 


TOM 


COLLINS 


— will want veur Tom Collins has a just-right appearance for mixer or 
4 


“product everybody is a ready buyer... straight drink enjoyment. 
if you base your drink on Twitchell’s net, And. like all Twitchell flavors. its reason- 
exciting Tom Collins flavor able price earns extra profits for you. 
Here's a t-oz. item chock-full of value for Your generous. free sample is) waiting. 
bottlers. It contains richest lemon juice and Write for it. Better still. save time by placing 


vire. choice lemon flavor. It produces a ‘Tom a quantity order. Youre protected by out 
| | | | 


Collins drink that is fruity perfection that outright cuarantee. 


COMPANY 


CRESTMONT AND HADDON AVES e CAMDEN 4, N. J 
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Wide open price discussions make 1950 National Conven- 


tion —“hottest” in years .. . but attendance is way down. 


4 the components but one were 


present in the Golden Gate City 
San Francisco, California to make 
the 32nd Annual Convention of the 
American Bottlers of Carbonated 
Beverages, together with its accom 
panying Exposition, an outstanding 
success. That lack was attendance 
mainly attributable to two factors 
1) an unprofitable year for thou 
sands of bottlers, and (2) long dis 
tances vhict kept many of the 
easterners and = mid westerners 
iway 
The net result was 
ittendance recorded at 
Convention - Exposition in many 
Total attendance did not 
2.700 mark. The pr 
36, broken down into 
epresentatives of member bot 
ng plants 123 bottlers from nor 


ember plants, and 73 guests ar 


1 
foreign bottler visitors. Exhibi 
CUTTING THE TAPE . = 1: 
s totalled 967, associate exhib 
Outgoing A.B.C.B. president Truman Gill. near guard, gets set to cut the 
tape. opening the 1950 Beverage Exposition. At his right. waiting to be 62 
let in” along with hundreds of others. is James Vernor. chairman of 
A.B.C.B.'s legislative committee 


and the ladies turned out 
yngly to the tune of 699 
was the actual registration 
approximately 600) passes 
ied to employees of bottlir 
nd other visitors 


National Bottlers’ Gazette 








convention expos) 
In quantity of atten 
dance, it made up in quality of pro 
gramming 

Trade veterans agreed that the 
program, highlighted by 
“no holds’ barred” 
price forun and floor discussion 
finest ever arranged by 

mal association 
Exposition too, received 


yeneral acclaim, with major ma 


chinery on display for the 


two years 
the atmosphere of 
t pervaded the past 
meetings was almost 
sent Indeed, most 
tendance 
ibout 
most ony 
Wester 
irea Whit 
price Increase 


throughout the 


ikers Were 


ht 


brougntl Message 


ilvst 


{ ommerce 
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feared to air the price problem 


nse Production Act and the es 


OLD AND NEW 


Looking ahead into the uncertain future are new A.B.C.B. president A. 
G. Beaman. left. and retiring president Truman Gill. Both are southerners. 
with Mr. Beaman hailing from Nashville, Tenn., and Mr. Gill, from Bee 
ville. Texas. 


The outstanding factor of course The big show, composed of 150 


the price-and-deposit forum exhibits, has been captured by the 


session drew the largest N.B.G. roving cameras in the many 


crowds, and i: more than 2 pictures published in this issue. A 


scheduled. Ir simple tape-cutting ceremony per 
| constituted formed by A.B.C.B. President Tru 


answer to charges that man M. Gill at 12 noon on Monday 


| p October 30th loosed a mild flood of 


The special meetings, “workshops bottlers into the three big halls 


information” on technical phases which composed the Exposition 


soft drink industry, also \ day-by-day review of the con 


d much interest vention sessions follows: 


Korean situation, among them the pinch of rearmament in five prin 


cipal ways 1) equipment short 
? 


ablishment of various control and ives; 2) supply shortages; 3) re 


rulatory agencies ul striction of expansion; 4) inflation; 


into detailed explanatior 5) manpower difficulties 


powers and functions of ) Mr. Green teld the bottlers that 
National Production Administra the Commerce Department would 


and the several regulations thi try “to maintain a business climate 


y has alréady issued particu in which the economy will constant 
Regulation 2, which provides lv expand so that eventually we can 
Defense Order Priority sustain a safe defense program and, 
military procurement at the same time, a high level of 

DO, or Defense Order civilian economy, side by side.” 
An impassioned plea for a re 


tention of our original form of Gov 


ernment was made by Mr. Doe, the 


17 





vrowing 
ernmental b 
imple, he pointed 

ireau of Indian Affairs 
takes care of 390,000 Indiar 


ploys 12,269 people, or one fo 


32 Indians He closed with 


HUDDLE 


Retiring A.B.C.B. president Truman Gill. center, chats with two of the 
major convention speakers—Rilea W. Doe. left. chain store executive. and 
Carleton Green. business analyst 


issociat 


members 


THEY SPOKE 

Three of the principal speakers 
1t the A.B.C.B nvention (top to 
bottom): Carlyle Emery. Ruthrauff 
ind Ryan, Chicag James Mus 
satti, California Chamber of Com 
merce, and C. A. McKeand, em 
ployment relations expert 


National Bottlers’ Gazette 








bottlers to the national associa- 
tion. He re peated the oft-heard dec- 
laration that a trade association 
annot legally recommend specific 
direc 1 1 
price levels, and emphasized that 
of John Leary, A.B.C ect ; 

sete B.C.B. execu it is now generally agreed that 
ve board member from Newbury 


port, Mass., who acted as moderator A.B.C.B. OFFICIALS REPORT... 


The overflow audience of nearly Officers and committee chairmen 
delivering their annual reports— 
Treasurer J. Lapides; E. Robert 
1 visitors. well satisfied Anderson, Educational Commit 
tee; Wilbur Glenn, Sugar Com 
mittee; James Vernor, Legislative: 
Secretary John Riley. 


600 bottlers, supplymen, ladies, 


‘no holds’ were — barred’ 

plauded enthusiastically 
stamped their feet whenev 
thing was said which strucl 
sponsive chord 

lo provide time for the panel dis 
ission, Which ran hours beyond the 
scheduled termination of the con 


vention session ; rf P.M., all 


were eliminated with 
4 major address on 
anism” by C. A. MeKeand, 
employment relations, 
Manufacturers’ As 


Ang California 


Bostrom 
admitted 


auring 


industry 


loss of membership (509 


THEY'LL HEAD A.B.C.B. 


Here are the new top officers of the national association. Left to right: 

Alvin G. Beaman. president; James C. Lee. vice-president; and John J. 
F F 

Riley. secretary 
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Thomas Moore 


ime? 
iimed 


publi 





Jame 





Lee Suffers Heart Attack 


t 
sume! 


vhich 








associat 
adequate 
nited 


educatio 


subsequently bec 





\ new slate of officers was elected 
association and the 

dustry—in the two critical ve: 

nal ahead. Former vice-president A. G 

7-Up Bottling Co., Nast 

Tenn., was 

presidency. James ( 

Rock Co., Birmin;s 

Ice-president 


Pe psi-Cola Bottling 


Md continues 
le execu 


as 


timore 
Elected tis 
three-ye; terms were 
Cola Bottling 


N. D Wilbur H 


Colum 


Bostrom, Coca 
Forks, 
Nehi Bottling 
\. B. Hatcher 


Co 


Top Rock 


n, W 


Charlesto 


ell, Florida 


Jacksor 


President 


ernment 


HE’S POOPED 
Looking completely exhausted. A. B. C. B. staffer Tom Baker rests in the 
auditorium. National association repre 


quiet and gloom of an empty 
sentatives put in an 18-hour day during convention week 
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ver three hours and for 
the fi time at an A.B.C.B. con 
ventior members of the industry, 
loudly and vehemently expressed in 
lews on prices. This 
tooK place at the second convention 
session, occasion being 
sche el discussion on 
lustiy ice and Deposits.” It 
outstanding event o 
n program 
interest in the panel 
not inexpected The 
subject of | I 


rad been “ua bone ot 


id contention among 


Issension 
rv over two vears, and al 
vated at numerous State 

the price question 4s 

to now been avoided 

meetings 

oO ver, the 

atte? carefully 

could not pos 

anv activity with 
tandardization of 

lied out 

iscussion run 
Ive Course 

anel and the sub 

ns was John 

§. board 


sident of the 


Leary’s task to intro 
overflow audience 
el and te 
the discussior 
to questions 
the floor Ir 
the meeting 
surprising dey 
subdued mee 


nterest and 
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e 


a 


MORRIS J BECKER 
ET 


JOHN L FIRMAGE 





floor could be heard in every corne? 


room 


members of the panel 
ing bottlers 

aper editors all 
itements  o7 thelr 
riences. M. J. Becker 

NATIONAL BOTTLERS’ GA 

ZETTE, Was the first to be called 


ipor by the moderator to express 


iews. Mr. Becker declared 


this problem two years ago, we 
would now have a stronger and 
healthier industry. Since 1948, | 

been traveling to all parts of 
the country, attending state con 
ventions and bottlers’ meetings, 
hammering home the policy of pric 
ing for profits.” 

He called attention to anew sul 
vey Just concluded by N.B.G. which 
shows that approximately- 50 of 
the bottlers in the United States 
have advanced prices above the 
traditional levels, and pointed out 
that many of the industry's leaders 


iad taken the initiative on price 


21 


Raatedeeuanewtes: 4s invear a : 





rises 
$1.40 price is 
the $1.00 pri 
emphasized that 
is not acco 
bot requ 


planning 


ipporte ! 


asonable 


who dec d to and pat or 
, JOHN R. SOUSA (Standard Beverages 


Oakland, Calif.): 





KW 
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ANDY LEARY (Rockford 
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Ill.) 


DO 


ttlers have moved trom 


MINK 


months ag There 


You to 


all through New England. | 
that move came about two 


has bee! no 


JULIUS DARSKY (Akron, Ohio, Pepsi 
Cola Bottling Company): k 


made during bad 


consume! 





dustry of tringe operators or the 

bottler, they are as mistaker 

y have been about the extent 

current inflation. The alley 
bottler will continue to live on a 
let of trickery that endangers the 
quality acceptance of all soft drinks 
Increased prices may well give him 
the chance to yet religion rhe 
small, industrious bottler if pressed 
to the wall will live on rice and put 
bottle 


the family dog to guiding the 


Inspector 
is our solid middle class group 
and individuals the back 
our industry—-who will be 
ibbons in the days ahead 
big bovs there comes 
the axiom 


he harder they fall’ 


apply 
MIKE MICHAELS (Mid Co 


ent Bottle 


“Now the Oklahoma 


Is IS a quite recent da 


BES ag Nv 





Root Beer raised to 90 7 the 


m knowledge and 


] 


some of the areas are up. Tulsa set will automati 
their price up a week ago to 96« ( rigidity of the retail best of belief, 

It is hold has been so lara rr they are tne 
ind they be much easier Which I can speak positively about 


is as to price increases 


only three concerns 


everybody but Coca-Cola 
it will 
The rank and 


Philade Iphia 


as I know, 
Oklahoma bottlers 


ing fine as far 
lividual bottler if he neec 


file of the bottlers in 
each other sufficiently 
the Mid-Western part 

all the 


ire happy. These 

ire happy 1 a dollar market thar 
“We all know about the Illinois it is 90¢ in an 0c mar do not trust 
“g “Now, in 


southern and central Illinois, 
to $1.40. As . DERRY Philadel ot 
we know that is holding very phi: F Bottling Co.) : bottlers in Altoona have 
“7 1 in Pennsylvania price. In some of the smaller 


Pennsylvania practically 


irea 

where they nave yone 
raised their 

towns 


There are about 100° bot 

| rhe ised. A number of bot in th bottlers have 

raised their prices. The e. I didn’t consult 
in my competitive 


quarts, some ot 

ip, come dow r i what my | 

second time and wher they were vol 

ll too frequently, they ‘My own economic 

one free with three, o1 me that if I was going 
to be able to 


roduct 


] 


ir personal financial positior 


I 
improvement I 


cerned, not an 


las been no cooperative that applied as 
ward the raising of prices im also president 
for example, | la Bottling Works at Coact 
to Yo \ ii! 


Irom sc tl 


Philadelphia, 
tne Coca-Cola Bott 


iised my price 
veek later Up bottler raised Reading, Pennsylvan 
to GhH« And the meantime, Hires 1 those plants Nave 


SWENSON (Stockton. Calif.) JOE DARSKY (Houston, Texas. Pepsi ED BROUGHTON (Pepsi-Cola 
Cola bula, Ohio): 
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yet raised conditions therefore, your profit position has ation in the far West. The backbone 


demand it, th in Coachville to take into consideration the in- of the 80c price structure has been 
creased cost of replacements and pretty well broken out here. Our 
everything else own studies indicate that about 80 
“IT just cannot understand how a per cent of all the bottlers on the 
bottler can justify his own position Pacific Coast and the Rocky Moun 
the cost of ing if he continues to operate at a loss tain area have made some price in 
particular ¢ i The profit system is the basis of crease. At present there are about 
industry in this country. When it only four major areas that have 
comes to jumping a price to $1.40, bottlers generally selling at 80c. All 
othe I don’t want any part of it at this the other big cities are up 

name does not to time. In the first place, I think you “In the West, 6 and 7 ounce case 
profit of 10¢ on would subject yourself to a charge goods now range from 75c to $1.60, 
ars ago, be ol profiteering It is a tremendous with most plants up to 90c¢ or to the 
profit is jump. It is a jump of 75 per cent 96c¢ figure. The $1.60 price that I 
irchasing power i over the previous selling price. I do speak of, came about, and I believe 
is g g to cc you not want governmental price con it is true, with a group of bottlers 
trol if it can conceivably be avoided, up in the Yakima Valley in Wash 

depreciating ma and I think a jump of that kind is ington 
and equipment on the calculated to produce price control.” “In the 10 and 12 ounce group, 
are antiquated 1 REGINALD BURROWS (West prices vary from &80c to $1.98 And 
ern Bottle the quarts run from $1.00 to $2.00 


“T would like to discuss this situ You can see that there is a tremen 


t 
i 
£ 
1 
.§ 
' 
4 
: 
§ 
: 
a 
t 
£ 
; 
: 
id 


H. E. HOLMES (Nehi Bottling Co., Kos S. W. HARRIS (Nu-Grape Bottling Co.. WALTER SAMS (Coca-Cola Bottling 
ciusko, Miss.): Atlanta. Ga.): |} if, wv arse Co., Richmond, Va.): f that it 
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J 


I more about this 


tion has not done 


price situation—fortunately, they 


cannot because they would be step 


ping right up against the anti-trust 


if they tried it, and so would 
lations be in. the 


Assoels 
And thank God 
want that kind of help 
a talk here this 
and | 


tate 
that is 


not 


“You heard 
morning on free enterprise 
am certainly a believer in free en 


but I want 
a profit. And when I 
a profit I don’t give 


does, | 


to see Tree 


terprise 


enterprise at 
i 


R. RICHARDS (Tri-State Bottlers Cor 
poration of Utah) ' 
cannot show 
damn what my competitor 

im going up and | am going to 


snow a profit 
inv controls 


I do not want any more federal 
controls. I do not want state con 
I do not want to be controlled 


trols 





mys price schedule 


I 


any nationa 
state association 


owh COMMON sense 
should be done ane 
vw done Sut I am 
it when I am 
betore 


bottler 


} 


do 
I 


fit, and 


018 oper 


t 
Moreover, don't See much 
a price Tron 
gy ahead 


; G6 yoing 
CASSEL (Coca-Cola. Havre y 4 
i riving one case free with three 

free with five 


scheme 


e vou pl 





Ogden, 30 miles away. We There is a reason for everything 


some fine bottlers there We : “Why can we not help them?” 


+ 


not been able to raise the price | This was the last member of the 
there this year for quite a while panel to be heard. Moderator 
We finally went to 90¢ on Royal called for questions from the 
alone, and we got ou! and then the fun started 
down just i little No an bottlers desiring the 
went with us. Finally some ' rang up like weeds in 


otk lers wen h us , 
ther bottlers went with u and moderator Leary 


rive recognitior 


Qi We took our Nehi line ee pressed to 
ef, | 


4 ounce Nehi—to 90c; and in ji i proper order There were no 


one <, Where we lost our Col: punches pulled; names were named 
ek to these customers . . RODGERS (Ceca-Cola Vallejo and the bottlers said what they 
alif.): \ 


to build that business thought, sometimes being roundly 

because we had the other applauded for what they said and, 

4 — ~ pom ae Ene . 

A But W di in't nave r at other times, roundly de nounced 
"Y 


} th ) 1 
We had them all but Some of the questions and state 


j 


ll held ; < ‘ ments from the floor are reported 





elsewhere in this article 


An undertone of criticism di 


gone to “Gk 


rected primarily at the Coca-Cola 


outside Hires Root | ; a 
Company and its bottlers, whi 


and Pepsi Cola. I believe they 2 ‘ n) oe 
to 90c. They have their 12 Ce ee ee ee 
discussion, gradually built 

such an extent that Walter Sam 

Richmond, Va., a Coca-Cola bottler 
rating more than 20° pl 

southern states, arose to “co 

this floor the impressior 

with competitive bot 

Coca-Cola Companys 


attempts 


MRS. LILY WILBERT GRAVES (Milwau 
kee, Wisc.. Squirt Bottling Co.): 
firmly declared 
hot 
under no 
ola Com 
de price put 
territory or adverti 
vspapers. He does 


) Hecause 


. ti 
" a ! several objec or 
pack one dolla ‘ veral 


i le from the floor with regard to Coc 
ill depos 
Cola extensively adve 

rice, and allegedly, keeping 


trom raising prices 
anel aiscussl 
he atmosphere and remo 


of doubt. indecisior 
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from a lot of bottlers would just as 
soon be in jail as in the poor house 


at least eat three times 


against over-pricing 
E. Robert Anderson 


York and Paul Glaser of 


careful that we don't 
ourselves,” Mr. Glaser 

to now our products have 
nsumer acceptance, because 
popularity of price. Let’s 


greedy. If we can make 





at one dollar, why try to 


We might price ou 
ight out of the market.’ 


Anderson concurred. “Let’s 


profit idea, but at the 


’s price our merchan 


FLOOR DISCUSSION 


Tall basis,” he asserted 
) ficure f $1.60. That Floor discussions—on the price situation—featured the state association 
ihigures of > ) a 


conference. Here Julius Darsky, Ohio association official, tells assemblage 
his world. as is a $1.40 that “there will always be price differentials.” 


further said : ; , . 
price-——the experience in the do's at the meeting included E. J. Forio, 
new price, . . 
: ind don'ts of those who have al vice-president of the Coca-Cola 
pivel °9 ’ 
ready tried to increase their price Company; John Riley, A.B.C.B 


\ few state officials admitted that secretary; Alvin G. Beaman, newly 


prodt 


their associations had been leery elected A.B.C.B. president; Thomas 
; f discussing the price issue at past F. Mansfield, New Jersey associa 
anne juices 


conventions. Said Don Wheat of tion official; Truman M. Gill, re 
? q v9 


noted ire 


competitive 


Montana: “It took us three years tiring A.B.C.B. president; Larry 

before we really got down to cases Graf, Wisconsin; George Culley, 

to really get down and kick California; and Joseph Whitmore 

this thing (price around.” of the Canadian Bottlers of Car 
Other trade leaders who spoke bonated Beverages 


wholesale 
iry trom 
nothne? 
as elaborated by 


Ohio. Mr. Darsky 


- 
A.B.C.B. LISTENS 


A.B.C.B. officials listen intently as a state association executive discusses 
the price problem. Left to right: retiring president Truman Gill; secretary 
John J. Riley; George Culley, California association leader; Jim Lee. Jr. 
Alabama association: and Thomas F. Mansfield. A.B.C.B. board member 
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Machinery Makers Meet... 


NEW B.M.M.A. OFFICERS 


Left to right—H. H. Nussbaum (Miller Hydro Co.). director; Bill Brown 
(Liquid Carbonic Co.). director: C. E. McManus. Jr. (Crown Cork & Seal 
Co.), vice-president; J. R. Pat Gorman (Washington, D. C.). secretary 
W.H. Klee (Pfaudler Co.). director: and H. J. Mojonnier, (Mojonnier Bros 
Co.), director. Not shown are president Geo. L. N. Meyer (Geo. J. Meyer 
Mfg. Co.), treasurer Wm. Burns (Burns Bottling Machine Works), and 
director Paul Wehmiller (Barry-Wehmiller Machinery Co.) 


Flavor Manufacturers... 


ADDRESSES FLAVOR MAKERS 


sident of National Manufacturers of Soda Water Flavors 
nventior Yther association officers are: B. R. Murphy (Nes 
sident; F Robbins (Theonett), treasurer; John S 

G. Grant (National NuGrape), Lloyd E 

1 Mulhern Co.), S. M. Klein 

idt (E. Berghausen Chemical 


For More Convention Reports and Photographs ... Please Turn to Page 39 
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LESS SCRATCHING OF DECORATIONS 


with ARMSTRONG’S HIGH-SPEED CROWNS 


HI-SPEED CROWN OLD-STYLE CROWN 


here's a lot less chance of 


X crown decorations becoming 
ee aid marred and = scratched when 
vou use Armstrong's Hi-Speed Crowns. The 
magnified drawing above tells vou why. These 
crowns have no burr on the underside 


Phis exclusive construction permits a faster 


more even flow on vour lines. There’s less 
wear on crown hoppers and chutes. Snag HERE'S WHY HI-SPEED CROWNS PERFORM BETTER 


how the Burr is underside of skirt 


} . 
Cine ind hangups are reduced considerably This diagram shows 
causes more friction, 


Dust is ke tt at a minimum burr on skirt has been removed where it 
pe ats ‘ from the underside of the crown snags, shutdown time. 

ly practi ul crowns can be 
THERE'S A SOURCE OF SUPPLY 


no extra cost NEAR YOU 


Phe se extreme 
shipped to vou plant now—at 


Contact Armstrong Cork Company 


Glass and Closure Division, 6311 Q 
Prince St., Lancaster, Pennsylvania. 
ARMSTRONG’S CROWNS 
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Che HERMAN 


BOTTLERS’ BODY 


Here’s the “lowdown” on the HER- 
MAN “5 wide and lots lower” Bottlers’ 


Body. No more climbing after cases— 


just reach ... they're there! A real 
speedup INNOVATION that delivers 
more, more and MORE... for more 
bottlers everywhere. You too can en- 
joy the profit from this new Modern 
Method—order your new Herman Bot- 
tlers’ Body today ...so we can put 
you into our production schedule 


get your body when you want it. 


) Write TODAY for literature 
Lev A REOMAR \ BOARD ‘ ste _ _ ° 
iL oun a and detailed information. 





HERMAN BODY CO. - 4400 Clayton Ave. - St. Louis, Mo. 
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FAVORITE OF MILLIONS 
FOR ALL OCCASIONS! 





Since its introduction 
in 1930, 7-Up has made 
a national sales gain 
every single year! 








The All-Family Drink / 
eps 


oT) phe 


Jou tthe tt tt likes YOu / 


THE SEVEN-UP COMPANY 
St. Louis, Missouri 


Wit et Angie ~ 
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EVERYBODY CHEERS 
ITS WINNING FLAVORS 





NUGRAPE 
ALWAYS 
SCORES! 


There’s a certain sparkle and richness to 
that delicious NuGrape Soda that every- 
body likes. Thirsty youngsters—and oldsters, 
too—really cheer its thirst-satisfying good- 


ness. 


It’s a flavor that has universal taste appeal...the type of flavor that / 
builds steady volume for NuGrape bottlers. 


/ 


NuGrape’s outstanding flavor plus its sales-making advertising and 


promotion, score heavily for NuGrape bottlers. 

















Write us today! Get the full story of how this thoroughly 
tested packer can reduce operating costs in your plant. 


er HYDRO BOTTLE WASHERS 





It Pays to Pack Your 
Cases Automatically 





NO OPERATOR NEEDED: The 
MILLER HYDRO Case and 
Carton Packer does a hard and 
tedious job completely automati- 
cally. There are no levers or foot 
pedals; both bottles and cases are 
automatically fed into the packer 
and automatically discharged. 


PACKS CASES & CARTONS: 
Handles not just cases but car- 
tons as well. What’s more, cases 
and cartons need not be separ- 
ated: they may be intermingled. 
Packs both splits and pints. 


COMPACT: It takes up no more 
space than an ordinary accumula- 
tor table. Can be easily installed 
without stopping your produc- 
tion. You need this machine in 


your plant now! 


Serving Bottiers 
Since 1913 


35 


poorer 


Rb nad get? 


b 
! 


{ 
i 
4 
t 
{ 
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SEALED-IN FLAVOR 


right from California's sunny groves... 





Bottle profitably what the consumer Always sold in cans to seal in the 
wants to buy—America’s favorite flavor until you use them. 
orange and plemon drinks, made 


with Exchange fruit juice bases. 


CALIFORNIA Exciagge 


FRUIT GROWERS EXCHANGE 


Products Department, Ontario, California fe) ’ 7 LERS 


400 West Madison Street, Chicago 6, Illinois Cc S 
99 Hudson Street, New York 13, N.Y. JUI & 
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>. what makes 


| 
_* —-a\ 


PORCELAIN-LIKE jp 
“PYRO-GLAZE” 
LABEL ——— 


this bottle 
better... 


A lot of things — but most important is the 
longer life span of Wedg-Waill Beverage Bottles. 





Tough, longer-lived Thatcher Wedg-Walls are 
built to resist breakage —to give you more 
round trips for your bottle dollar. How? Be- 
cause they have Thatcher's revolutionary wedge- 
shaped sidewall construction that farms one 
strong unit with the solid base and gives a lower 
center of gravity. What's more, Thatcher Wedg- 


Walls offer many other outstanding features. 
STURDY 


WEDGE-SHAPED 


Ask your nearby representative to personally 
SIDEWALLS 


show you how much better Wedg-Wall Bottles 
are —no obligation on your part. Or write, 
wire or phone Thatcher Glass for full details. 


? 


Ld 
LOW CENTER m 
OF GRAVITY 


\ 


THATCHER GLASS MANUFACTURING COMPANY, INC. 


SOLID BASE & WALL 0 Factories: Elmira, W.Y., Olean, W. Y., Streator, It. 


. , 
ORM ONE STRONG UNIT Sales Offices: BALTIMORE BOSTON BUFFALO CHICAGO CINCINNATI CLEVELAND DETRONT 
LOVISVILLE NEW YORK PHILADELPHIA PITTSBURGH ROCHESTER, MY. ST. LOUIS ST. PAWL 
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“o / 
Oe © HERE’S WHERE YOU'LL FIND THE RIGHT ANSWER! 


Conflicting claims and statements can easily confuse the 
buyer of any product. Yet there is no need for anyone to stay 


confused very long when it comes to buying crowns. 


It is on your bottling line that the quality and dependability 
of crowns show up. Among all the claims and statements about crowns, 


/ one important fact stands out clearly: 


Year after year bottlers and brewers buy far more CCS Crowns than any 
other kind. That wouldn't be true unless they found them the most 


satisfactory and profitable crowns to use. 


Crown Cork & Seal Company « Baltimore 3, Md. 


Originators and World's Largest Makers of Crown Corks 


Plants at: Baltimore + St. Louis + Los Angeles + San Francisco 


Branch Warehouses throughout the Nation 


ESSGlXON INS 
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The Exposition .. . 


Show in 1949 due to the 
adopted by the members of 
Beverage Machinery Manufa 
turers Associatior to show then 

ipment only once every two 
The Show had everything 
i Want to see, and was 
a much larger atte: 
e Various exhibits totaling 
imber, were tastefullv and, 
some Cases uniquely decorated 
as backgrounds for the machinery 
equipment, supplies, trucks, filters, 
tanks, conveyors, pallets, trucks ar 
truck bodies, pasteurizers, 
chines Dottle inspectors 
artons, franchise drinks, 


asners fillers crowners, 


otne! prod ict 


\mong the outstanding exhibits, 
rown Cork & Seal Company built 
lalf a typical west 
wed old-time movies In 
v”’ house to the delight of 
kiddies, and ran a demonstratio 
at }00 bottles per minute 
lich intrigued and captivated 
vervone In ar opposite hall, the 
| iquid Carbon Corporatio! 
showed its full line of equipment 
in a tastefully decorated display 


overing many hundreds of square 
t. The bottle washers shown by 


the Geo. J. Meyer Mfg. Co 
Wehmiller, Miller Hydro Co., Heil 


Barry 


Co and Archie Ladewig dréw 
much attention. Largest single unit 
on the floor was a new Interna 
tional 24-wide quart bottle washer 


Barry-Wehmillei 


About 1,000 representatives of 


shown by 


the exhibiting firms were on hand 
to explain to visitors the teatures 


of the many products on display 





n Booths..- 


Expositio 


these next pages are picture 
B. Gs roving ¢4 


_,.on 
aught by N 


- 
and supplyme” c 





oer 
DEN AD 
i 
athe ail 





Lil. ABNER'’S 
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IR ALE SPECIALIST FOR 
YEAR 
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sy NAS HELPED BOTTLERS SAVE 
MONEY FOR 5() YEARS 
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OPEN HOUSE” PARTIES 


Many supply companies entertained 
conventioneers with informal open 
house parties. The hosts, shown on this 
page. are left to right: Geo. J. Meyer 
Mission Dry: Squirt: Mason & Mason: 
Corn Products: Consolidated Cork: Cit 
rus Products; Bond Crown. Div. Conti 
nental Can; B-| Beverage: Godschaux 
Sugar: and Yankee Doodle Root Beer. 











Fun, Too... 
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7 HE A.B. Convention-Expo- 


ithout its lighter 
an opport l! 1 were pro- 


! 


wr bottlers and their ladies to 


B.( sponsored 


functions 


nment 
Banquet as Well as several 
ladies, among them 

shopping tours, a 


show, and a spe 


party All 


ffered “Tun 

Visitors 
hosted bot 
open house 


ilso conducted 


THE ABCB BALL... 


Dancing (top right)—hours and hours of 
it—featured the ABCB Ball, one of the 
many entertainment functions spon 
sored by the national association dur 
ing convention week. White-thatched 
yentleman in center of picture is (as if 
you didn't know) Tom Mansfield 


A.B.C.B. official—probably the most 
widely-known bottler in the country. 


FASHION SHOW .. 


Hundreds of ladies turned out for the 
fashion show (right and below), one of 
several affairs provided especially for 
the “weaker sex.’ Only man present 
at this function was ABCB’s assistant 
secretary, Loring Overman. shown be 
low with two towering models. (What 
a job!) 
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Suppliers 


Several supply firms held dinner parties 
for conventioneers and visiting digni 
taries. Grapette Co. affair. left, drew 
many state and national association 
officials, as well as numerous bottlers 


and their ladies. 


Liquid Carbonic party. now an annual 
custom. attracted hundreds. Liquid’s 
appealing “menu”: dinner by candle 
light. good food and drink. and no “shop 
talk. 


Nesbitt's entertained hundreds. includ 
ing many of its West Coast bottlers, at 
1 dinner celebration. Host at this fun 

tion was Nesbitt's well-known presi 


dent. B. R. Murphy 


oe aR pA ION ELS 








Continuing a precedent established at 
past national meetings, the James Ver 
nor Co. also sponsored a dinner party 
and get-together. Company head James 
Vernor, shown fourth from left in top 
photo, presided 








Nehi Corporation party was distin 
guished by its southern hospitality to 
the hundreds who were present to en 
joy it. There were no windy speeches 
but food and drink were in abundance. 





Soft Drinks At 
Korean Battlefront... 


q many of the newspaper reports emanating from 
the Korean battlefront, mention is made of the high 
morale of the United Nations troops 

This is no small tribute to the supply forces of our 
military which have been doing everything possible 


to keep our fighting forces supplied with “the little 


things” that do so much in helping maintain a high 


esprit de corps 
One of these “little things” is soft drinks. Like the 


daily newspaper, the bottled soft drink is serving or 


the 


Korean 


Dattiefront 


good things back home 


as 


a Satisitying 


rations 


To 


vetting the fighti 


drink, 


ot 


sott 


tr 


artillery 


tne 


bringing 


bo 


++ 


lt 


as a pleasant reminder of the 


n the pause of battle, it comes 


pick-up, a welcome relief from K 


wearied, 


is 


homesick serviceman, intent or 


ny over 


not, 


ot 


as soon as possible, the bottlk 


course, as vital as tanks and 


But, if it helps relieve the tension of battle 


led 


a 


aril 


IK 


pause 


that refreshes” to our troops 


serving, too 
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Above Troops of the Argyll and Sutherland High 
landers enjoy thirst-quenching bottles of Orange 
Squash before embarking for Korea from Hong Kong 
Beverages were generously supplied by A. S. Watson 
& Co., Ltd., of Hong Kong. 





pepe Rem eet 
aR emma 


a Aen 


Baois 


Right—Wiltshires reinforcements disembarking in 
Hong Kong to replace the South Korea Force, ar: 
greeted with more Watson beverages. The Watson firm 
in conjunction with Army authorities. has provided 
many thousands of cases of soft drinks to incoming 
and outgoing troops. 


ee a a a ae ae 


Left— With no overhead to worry him, this Korean 
tradesman” bottles a native beverage. using Coca 
Cola containers, in a market place. This “open air 
bottling plant’ scene was commonplace in peacetime 
Korea where, for the most part, mobile enterprises such 
as this one flourished Photo by Rae G 


j 
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Tenn. Drink Tax Threat Rocks South: Levy 
Proposed to Force Coke Price Up 





HEAD TENNESSEE BOTTLERS 


Elected to head the Tennessee Bottlers of 
Carbonated Beverages at the annual meet 
ing of the association, Oct. 8-9 in Chat 
tanooga, are (seated. left to right): W. E 
Harlan, Mt. Pleasant. president, and Carl 
Langschmidt, Memphis, retiring president 
Standing: James Cole. Rockwood. secre 
tary-treasurer ind M. C. Jolly. Jackson 


president 
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Cathe MOSt 


IN A BEVERAGE COOLER PROGRAM 


Cae helvinator/ 














Get Busy—Fill out Coupon Below! 


WHerE ELSE can you find a cooler program that 
ch with advantages that are just 
inget the tinane ing plan you 
dealers ¢ sn Kelvinator Coolers for 
nts a day, on the pits ae 
payments or lump sums to be 
uocan get “right-< aiid nd” service, 
inanee assistance, too, with Kely 
Z s ion-wide wh of 44 distr ibute 
And. for help in hur a ‘ds of y you can get 
all the advantages of Kelvin: eae ed 
mace nee in making and marketing re “fri 
rt quipment. Reme as thes ciate are 
sel tely des ed, calinaaiaal nd bu ilt ” 
ve pl nt. Take the fi nt step 
1 ” low! 





ate 
wie 











em 
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What We Say 
Gut What Users Say! 


Read What 
McAllen Coca-Cola 
Len Coca-CoLs Bot says about their 


— 3 
EVANS 
HEATERS 


@ After 12 years’ experience 
with their first Evans Heating 
Unit, and with two additional 
Evans Units added since 1938, E. 
B. Ogdon of MeAllen Coca-Cola 
says: “We unhesitatingly recom- 
mend it to anyone in need of this 
type of equipment.” 


TLING COMPANY 


McAl 


Certainly there could be no more 
sincere recommendation than 
this! 


You Save All Ways 
With an Evans! 


EVANS UNITS GRACE THE FINEST PLANTS 


The Evans Unit provides correct Above is pictured an installation in the MeAllen Coea- 
solution temperatures automatically Cola plant. It is clean. modern, attractive. This revo- 

. saves you money, time, trouble lutionary unit burns gas. holds temperatures auto- 
and bottles! Evans Units pay for matically. Just light it and forget it! Write for com- 


themselves! plete information. 


Manufactured by G. C. EVANS SALES COMPANY, Little Rock, Ark. 
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Mr. Nick 
Crist (left) 
and Mr. John Crist (right) 
Double-Cola Bottling Com- 
pany, Falls Mills, Virginia. 
Double-Cola Bottlers 8 years. 


Mr. C. B. 

Fowler (left) 

and Mr. Byron Fowler (right). 

Double-Cola Bottling Com- 
pany, Petersburg, Indiana. 

Double. Cola bottlers 12 years 


Mr. Frank 
Kalil (left) 
and Mr. Fred Kalil (right) 
Double-Cola Bottling 
Company, Tucson, Arizona. 
Double-Cola bottlers 4 years. 





Mr. Perry 

Koelling . Pi 

(left) and 

Mr. Louis Koelling (right). 
Koelling Double-Cola Bot- 
tling Company, Clarksdale, 
Miss., and Greenwood, Miss. 
Double-Cola bottlers 12 years. 


DOUBLE 
COLA 


eR NE RRR 
PRS sve ee eee = 


ee 


a sere aa 
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Know Your 
Ingredient jane 
Costs ; 

Per Case . 


costs ARE A VITAL FACTOR in the beverage in ~ 
dustry today, and this bottler is shown in his So, 
office studying an analysis of his ingredient costs hie i 
per case of finished drink, This information was 

pre pared for him without charge by Hurty-Peck’s 

helpful service department He thereby has a 

complete and accurate breakdown as to what his 

costs actually are on each party ular flavor in his 

line... and he also knows whether or not he can 


bottle each one profitabls 


<+ 
THIS THRIFTY BOTTLER i= telling a 


Hurty-Peck field representative what 
he pays for sugar. flavor, acid and other 
ingredients. With this information. the 
fieldman will figure. right on the spot 
the exact ease cost of ingredients for 
each beve rage this bottler produc es. Oh 
the same information may be sent di 
reet to the Hurty-Peck plant for figur 
ing. Eaeh cost analysis is individualls 
prepared—tatlor-made to a bottlers 
own conditions. sugar costs, bottle 


~I7es. et 


WITH COST SHEET IN HAND, this 
bottler knows how many cases he 
should get from a run. Tle is shown 
counting the number of cases actually 
produced to make sure his vteld is cor 
reet. Hle knows that a short vield would 
make his ingredient costs per Case 
higher than normal: and that too large 
i vield would mean his beverages con " a r) TH eapeaner ergy eT | 
tuin less than the desired amount of ; . “4 = —_ i 


© ik: ie ta ti 


flavor. sugar, and acid. The analy=i } 1 j a 
‘ , a 

sheet on whiell cost figures are sub ee 

mitted, shows in clear, concise form the ; “ty 

ease vield which should be obtained a a p ee 

from the bateh. the cost of each ingre Ex 

dient contained in that bateh and the f 


ingredient cost per case 


HURTY-PECK & COMPANY 


Makers of Quality ‘‘Superb”’ Flavors 


lake advantage of this fine, free 


helpful service. Ain accurate knovwl- 


edge of your costs is important to you. Indianapolis Ze Ind. Santa Ana, Calif. 
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TRADE MARK REG. 


BEVERAGES 


O-So Beverage 
Bottlers 


use OS 
Anchorglass 


Beverage Bottles i ) ne Taste re 


THE TASTE TELLS 


with 


Applied Color a ; | 00 OSo 


TRADE MARK RES 


BEVERAGES 


TRADE MARK REG. 


BEVERAGES 


COMPame THE FLA 


O Beverage Bottlers operate with many licensed supplier for this attractive, all-purpose 
plus factors in their favor — a nationally- bottle and to contribute our share of added 
famous name —ten quality flavors —one plus factors for bottlers. Anchorglass Bottles 
10-ounce bottle with permanent applied color have smooth, tough, fire-polished finishes—are 
label for their entire flavor line. accurate in capacity, uniformly strong and 


We at Anchor Hocking are proud to be a durable—will give long, economical life. ANCHOR HOCKING 


Anchorglass Beverage Bottles are available in all popular sizes, incrystal, amber or emerald green glass, GLASS CORPORATION 
with or without permanent applied color labels. We would like to submit samples and prices. May we ? 


Western Sales Headquarters: 8653 Atlantic Ave., South Gate, Calif. Branches in San Francisco, Seattle and Fresno *Reg. US. Pat. Off. 
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ine 
is the most compl ete | 


\ 


ROYAL CROWN 
COLA 
NEHI CORPORATION NEHI FLAVORS 


COLUMBUS, GEORGIA PAR-T-PAK 
BEVERAGES 
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WHAT THE VEW YORK SEVEN-UP BOTTLING CO. INC. 
SAYS ABOUT L/QUTD SUGAR 











BEVERAGE MANUFACTURERS WHO USE FLO-SWEET® 
SAVE $ $ $ ON MANPOWER 


When you replace 10 messy hand opera- HERE’S THE MODERN FLO-SWEET WAY 


tions by 3 clean mechanical steps, you’re P receiving Separtment—One man pumps 
bound to save on costly manpower. Flo-Sweet through closed pipelines into 


The old-fashioned way, you pay for un- your storage tanks 
: eal aT lo-Swee na 3 
loading bagged sugar at receiving plat- aR With Flo-Sweet, there is no 

abor needec 


Syrup Room—F'lo-Sweet f-l-o-w-s through 


forms; loading on trucks, elevators or con- 2. 


veyors; moving bags to storage space; un sealed pipelines right into the mix. One 


loading and stacking bags: tearing down valve to turn — mix measured automati 

, . . ally —no contamination loss 

stock piles and reloading bags on stations; Ya ee 
: Flo-Sweet also cuts processing time: no 

unloading, cutting and dumping bags; melt- waiting for dissolving, always an even mix 


ing of sugar to produce syrup; and bundling, : — 
ing of sugar to} : I 5 Supervision — With Flo-Sweet, there are 


storage and disposal of empty bags. no men needed. 


When you get Flo-Sweet, you not only save on manpower, but 
you get increased production, less waste, and the assurance of 
the finest sugar to help make a cleaner and purer product. 


S, SANITATION AND SERVICE 
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Rotary Valve 








Rocking Grates 





r 





ae 
pdueLle Vibrating Screen 








Assures Lower Caustic Costs, 
Higher Output per Man 


If you're interested in greater bottle shop eflicieney. faster production and lower 
costs. look to the Barry-Wehmiller International bottle cleaner nov. 
Revolutionary design features include one principal compartment combining 
dormant soaking with hydrauhe washing action both inside and out. An 
entirely new svstem of rocking deflectors provides continuous sludge or 

label removal 


With These Advanced Engineering Features 








Rotary Valve Rocking Grates——Gently rock bottle Vibrating Screen—Vibrating mesh belt 


zle openings spray tles internally pockets so that caustic solution from that allows liquid to pass through screen 
pan covers entire outer surface. Also rock and into main body of caustic solution 
tion in bottom of bottles, increasinc Provides continuous label and sludge re 

ing action moval to outside f machine, achieving 


considerable savings in caustic 
air International is comple tely wcessible loon Hlere’s vour finest bottle cleaner buy designed to 
mamtenanee. [ts available in) 5 different floor increase production efficiency, step up output 
-tvles. single or double end. with split. pint. fifth per man. and lower your costs. Write for 


and quart models complete information today 


BARRY-WEHMILLER MACHINERY CO. 


4660 West Florissant Ave. - St. Lovis 15, Missouri... 1950—Our 65th Anniversary 





elected president of the local Lion’s 
Club. 

Walter S. Mack, Jr., ex-board 
chairman of Pepsi-Cola Co., and 
James A. Farley, Coca-Cola Export 
Corp. board chairman, have been 


Lee Bettinger, Nesbitt bottler in 
named to a committee, sponsored 


Kodiak, Alaska, is mayor of that ath eit Lr 
pas ne wT. by the Nat'l. Conference of Chris 


city Gustave Zisman, prominent x 
: : tians and Jews, to honor Conrad 


figure in the European soft drink , ; 
sept , ee ee Hilton (Hilton Hotels Corp.) for 


industry, is planning to establish igi : en 
AIDS YOUTH lis efforts in promoting goo 1 


three plants in Israel—at Haifa, , : 
among various religious groups 


Jerusalem and Tel Aviv. ... James His activities in athletic programs 
i for youth in the Windy City area 
A. Farley, chairman of the board have netted no little renown for F. O. Bostelmann 
the Coca-Cola Export Corpora- James S. O'Connor, general sales cents 
manager of the Frank B. Lomax 
Co., Inc., Chicago. “Jim” is ath- 
letic director of an American ages Inc., Chicago, Illinois, died 
prising leaders in retail, newspaper, Legion Post: scout for the St. Louis October 20th. Mr. 
banking and civic circles, in connec- Browns, Minor League Systems; 


Otto Bostelmann, presi 


tion, is serving as a member of the dent of Bostelmann-Hydrox Bever 


l4-man advisory committee, com- 





Bostelmann and 


a br » entere » beverage 
and funier Bascball Chairman fer hi rrother entered the beverage 
Youths 17 and under. business with their father in 1895 
the Arthritis and Rheumatism In December 1948, Mr. Bostel 
Foundation in New York 


tion with the 1950-51 campaign of 





mann merged the  Bostelmann 

Governor Halili of Quezon Prov- States, inspecting bottling plants Brand with the Hydrox Brand, 
ince, operator of three bottling ... H.W. McGough, owner-manager forming the present company, and 
plants in the Philippine Islands, of the Keystone Bottling Co., acted as its president until his 


irrently is touring the United Greensburg, Pa. was recently death 





1950-51 STATE CONVENTION CALENDAR 


Appended below are the dates of State association meetings scheduled for the 
1950-51 season. Additions and corrections to the list will be made monthly 


Hotel Dates Days 


Monticello Hotel Nov. 13 Mon.-Tues. 
Broadview Hote Nov } Thurs.-Sat. 
Berkeley-Carteret Dec. 3 Sun.-Mon. 

Dee. : ) Sun.-Tues. 


Dec. 10-11-15 San.-Tues. 





Thurs.-F ri. 
Sun.-Tues. 
Mon.-Tues 
Mo . Wed. 
Fri.-Sat. 

Sun.-Tues 


Mon.-Tues. 


Baker Hotel 
Huntingtor Prichard Hote 26-27 
Bostor Statler Hotel Mar. 16-17 
New York New Yorker Apr. 8-10 
Pierre St. Charles Apr. 12-13 
St. Paul Hotel St. Paul Apr. 16-17 Mon.-Tues. 
Jamestow! Gladstone Hotel Apr. 19-20 Thurs.-Fri. 


I 
I 
Fe 
Bro ) I 
I 
I 


eb 
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Equipment 


YAME out — in Bottling Equipment it is MEYER 
IER DUMORE Syn-Cro-Mix Units. Write for Bulletin. 





GEO. J. MEYER MANUFACTURING CO. 
-CUDAHY, WISCONSIN, U. S. A. 





GR 























Full technical service, no obligation 


CORN PRODUCTS 


COMPANY 


17 BATTERY PLACE NEW YORK 4, N. Y. 
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Puritose and Cerelose are registered trade-marks of Corn Products Refining Company, New York, N. Y, 


your product 
ee RT hifi . 
ur Ss. } Tes... 





BOTTLERS discover that more flavor ‘comes through 

when Cerelose is used in the syrup blending. Naturally 
for Cerelose is dextrose, a natural sugar found in 

mature, well-ripened, flavorful fruits. For a ‘‘high 

conversion’ corn syrup, use Puritose 

A reliable source of supply, Corn Products offers you 

full technical service, without obligation 


—_— 


Paritose’ 
CORN SYR UP 7 
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AND HERE’S HOW... Other Merck Products 


for the Bottler: 
Carbonated beverages that sell like hot cakes are usually drinks 


that taste better. No one can deny that. Well, here’s a fact that ties 
right in— Merck Citric Acid brings out the flavor of a good beverage 
—makes a good flavor taste better. 


Lactic Acid 
Mineral Salts Phosphoric Acid 


Sodium Benzoate 





Sodium Citrate Tartarie Acid 


MERCK & CO., Inc. New York, N.Y. + Philadelphia, Pa. 


: ak . Louis, Mo. + Chicago, Ill. - Elkton, Va. 

Manufacturing Chemists es Danville, Pa. +» Los Angeles, Calif. 

In Canada: MERCK & CO. Limited 
Montreal - Toronto «+ \ alleyfield 


RAHWAY, NEW JERSEY 


Merck Citrie Aci 
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In thriving Holland 
dorst kent geen seizoen 





Good burghers agree that “ 
season.”’ So, naturally, Coca-Cola stands in 
high favor in Holland the year around 
Coca-Cola stands in equal favor the world 
over. Typifying the friendliness of the 
United States, it is winning acceptance 


thirst knows no 


as 
united nations’ refreshment with men of 
good will everywhere. 
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Starrs with 


ae 


O BE PRECISE, Hutchinson crowns start 


out as a chunk of ore in the Mesabi range. 


It becomes a sheet of steel, a special kind of steel 
with just the proper temper to work on your high 
speed bottling line yet be trusted to seal your bottle 


contents. 


This particular sheet of steel must be trimmed 
and squared to three thousandths of an inch ac- 
curacy ... to insure color printing in as many as 4 


colors ... with hairline register. 


It must be sized on one side to provide a receptive 
surface for color printing. It must be carefully 
lithographed (often in several colors) with just the 
right sort of inks. It must be lacquered on the 


under side that goes next to your bottle. 








Wee 


Then this sheet of steel goes into a baking oven 
and emerges ready to do its final job on your bever- 
age... able to endure under icing, transportation, 
possible rough handling . . . to endure even “‘in-the- 


bottle” pasteurizing or steam pressure sterilization. 


Eventually it is stamped into crown shells. Each 
shell is fitted with its cork disc and possibly a 
“spot”. Crowns are counted by a robot counter 
which puts exactly 7200 into a shipping carton 


... ready to go its way to your bottling line. 


These brief sentences outline a long process... 
a process which must be at high speed to produce 
crowns at low cost... and with painstaking accu- 
racy to insure trouble-free movement on your 


bottling lines. 


HUTCHINSON CROWNS 


et 


HUTCHINSON & SON, 


INC. 


1031 NORTH CICERO AVE., CHICAGO 51, ILLINOIS 
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Saves Ll obor! 





Saves 
Maintenance! 


0 i IS 


pertle Breakage! 








HEIL B-200 Series Bottlewashers 


Convenient 1-man machines 


\ Vy 


Th L 


Operation is easy — lead table and 
discharge conveyor at convenient height 
and within easy reach. 


Hecting coils located outside of tonk 


for easy cleaning. 


jon drive 
duty continuous -motlo 
Heovy~ > ; 
saves on powe 


— fri 
‘ duce 
: ping fee iency- 
simplified ning efticl 
creo 


a 


\ all 
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ction, 1° 


4Wash splits to tall quarts 


-without mechanical adjustment 


New design! New efficiency! Heil’s new 
answer to the need for lower bottle- 
washing costs. Just look at these features: 


Loading table is only 24” deep. 
Discharge conveyor is within easy reach 
of your operator—facilitates inspection. 


Stainless-steel infeed acts as un- 
scrambling-type load, There’s less handl- 
ing of bottles before they reach pocket 
— no nicks, no contamination, no pass- 
ing of foreign matter from one bottle 
to another, 


Inside pre-rinse flushes loose dirt 
from inverted bottles, before they enter 
caustic soak tank .Soak solution is kept 
clean, can be used longer. 


Gravity discharge. No push-out fin- 
gers to get “out of whack” or chip bottles. 


Preliminary water flood — first of 
two pre-rinsings, starts the washing cycle 
and tempers bottles for the soak. 
Extra- powerful pumping and 
flushing capacities — for positive 
label and glue removal. 


Fewer moving parts. Less adjust- 
ments, less maintenance, 


There are Heil B-200 Bottlewasher 
models in capacities that range from 32 
to 160 bottles per minute. Ask your Heil 
agent for complete details on the washer 
to meet your requirements, 
for bulletin BW-50313. 


Or write 


THe HEIL co. 


Dept. 29110-3029 West Montana Street, Milwaukee 1, Wisconsin 
Factories: Milwaukee, Wisconsin — Hillside, New Jersey 


District Offices: Hillside, Washington, D. C., Atlanta, Minneapolis, Kansas City, 
Dallas, Milwaukee, Detroit, Chicago, Los Angeles, Seattle 


Sw-il6 








Union Caramel Color 


@ You can depend on Union Caramel 
Color to meet your most exacting 
requirements. 


Union Acid Proof Caramel Color No. 
125 is specifically created for acidu- 
lated and non-acidulated carbonated 
beverages. Based upon years of prac- 
tical experience and strict laboratory 
control, it is manufactured to rigid 
specifications assuring a permanent 
brilliance in all types of beverages. 

You can be sure when you standard- 
ize on Union Caramel Color No. 125. 
Free-flowing, it is easy to remove from 


containers, easy to measure, disperses 
quickly and permanently—all impor- 
tant in reducing production costs. 
Possessing high tinctorial power and 
color uniformity, Union Caramel Color 
will give your products lasting, eye-ap- 
pealing brilliance to win increased sales. 
Our Technical Staff is ready to help 
you solve your color problems and is 
prepared to discuss specific applications. 
For further information on Union 
Caramel Color write us today. Re- 
quests for samples and prices will 
receive our immediate attention. 


UNION SALES CORPORATION 
DISTRIBUTOR FOR 


UNION STARCH & REFINING CO. 


COLUMBUS, IND. 


RPORATED 1012 
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There are plenty of brands of 


Colas, Grapes, Oranges and Root Beers, etc. 


NOTHING ELSE TASTES 
LIKE OR. PEPPER f 





A Dr. Pepper FRANCHISE 
means SOLE PROFIT RIGHTS 
= to an EXCLUSIVE flavor favorite! 
A | A nothing-like-it taste thrill... a secret blend of 
E bd real fruit flavors that has no substitute; has never 
been imitated! That’s Dr. Pepper, number one soft 
y T R A | drink choice of millions! A franchise gives you the 
* 
only track to these fans! And big scale advertising 
NEW FRANCHISE OPPORTUNITIES and promotion is signing up more and more loyal 


Ss! 
FOR PROFIT-MINDED BOTTLER 


COMPANY 
1: DR. PEPPER — 
fy A, BOX SO86N, DALLAS 
FRA 





customers every day. Find out about the profit 


possibilities in Dr. Pepper now! 








ee 


Contact: Franchise Dept., DR. PEPPER COMPANY, Box 5086N, Dallas 2, Texas 
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NEW DISCOVERY... 


improves “GONADE” 


CONVEYOR LUBRICANT 


“CONADE” SOLVES 
PROBLEM OF 
SETTLING-OUT 


"*CONADE" remains 
CLEAR when diluted with 
water. Minerals in water 
which affect soaps or 
chain lubricants, no 
longer affect 
“CONADE." 


What Is “Conade”? 


A Scientific Wet Conveyor Concentrated 
Lubricant. 


What “Conade” Does— 
TRIPLE ACTION — Cleans, Disinfects, 


Lubricates—!IN ONE OPERATION. 


14 REASONS WHY "CONADE" IS 
THE "SUPERIOR" WET CONVEYOR 


Nifty Jor t950 |" 


. It Lubricates. 
. It Cleans. 
. It Disinfects. 


Sell with NIFTY Fruit Flavors. They'll pick-up 
your old business; they'll get you new busi- 
ness! Order a trial gallon of each 


... TODAY. 


. Contains no alkali or injurious chemicals. 
. Will not Gum or “Build-up.” 


PINEAPPLE . Leaves no residue on bottles or con- 
tainers. 


Packed with ripened pineapple-flavor. 

A 1-16 concentrate with tremendous . A liquid—No messy mixing problem. 

popularity! . Free-flowing—heat or cold won't affect 
it. 

BLACK CHERRY 


: 10. Remains clear when diluted with water. 
A sensational honest - to - goodness : aust nen 
Fruit Flavor made from real fresh 11. A Rust tabibiter. 
cherries. 4 oz. Product. 12. Will not become rancid. 
13. Cuts Production Costs. 


14. Increases Profits. 


Now Used by Leading Bofttlers. 


BLACK RASPBERRY 

A terrific favorite because it's made 
from absolutely fresh berries. Has 
superb flavor. 4 oz. Product. 


BOTTLED UNDER YOUR OWN NAME — IF DESIRED ae 
© CROWNS AVAILABLE Write - wire for full details. 


@ BOTTLES AVAILABLE © ADVERTISING AVAILABLE SUPERIOR CHEMICAL PRODUCTS 
INC. 


Dept. NB, 123 W. Madison St. Chi im. 
SALIENT FLAVORING CORP, .ss': i AAA car caaa 
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PRICES... 
A CRISIS 


With tension 

mounting since 1946, the 
soft drink industry grapples with 
inflationary economic conditions 
and with precedent to loosen the 
bonds of increasing costs and a 
50-year old retail price level. 
The transition to date is 

shown by this nation- 


wide survey. 





qheeet® ’ 


Yo) = foetal 
= fica 


THE HALF-WAY MARK 
IS REACHED... 





THE SITUATION AT A GLANCE 


@ Throughout the nation, there is a definite, accelerating 
movement by bottlers of both franchised brands and inde- 
pendent lines toward higher prices. 


@ The once prevalent practice of “waiting for the other fellow” 
to move first is being rapidly abandoned in favor of the more 
practical policy of joint price action, and in many instances, 
by independent action. This transition can be traced to in- 
creased economic pressures stemming from the outbreak of 
the Korean conflict. This is substantiated by the fact that the 
majority of the 3,200 bottlers who have already instituted cor- 
rective price action did so after January 1, 1950. 


@ The franchise lines, including all of the national brands 
in substantial numbers, are represented in the list of 54 na- 
tional drinks which have been increased in price. 


@ Deals, some price cutting, and a powerful bloc of Coca- 
Cola and Seven-Up “hold the liners” are still major factors in 
“Tw videspread changes in the retarding complete industry-wide price advances. 


@ Volume decreases are recorded by most bottlers imme- 
diately after price increase moves, but the profit ratio promptly 
improves, and as sales are gradually rebuilt, the bottlers’ profit 
picture becomes increasingly brighter. 


@ In some sections of the country, deposits for cases and 
cartons are creeping upward in conjunction with price in- 
creases. 


@ The price picture at a glance (projected against national 
figures): 46.4% of the bottlers have increased prices; 53.6% 
have not. Net difference since last May—twice as many bot- 
tlers are now operating at increased priced levels. Reporting 
bottlers listed 1,096 competitors as also increasing prices. This 
figure, adjusted for duplication and error, is estimated at 675. 
It is not, however, included in the survey. 
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TOTAL OPERATING* 


STATE PLANTS 


Alabama 114 
Arizona 46 
Arkansas 129 
California 308 
Colorado 79 
Connecticut 112 
Delaware 19 
District of Columbia ll 
Florida 

Georgia 

Idaho 

Illinois 

Indiana 

Iowa 

Kansas 

Kentucky 

Louisiana 

Maine 

Maryland 

Massachusetts 

Michigan 

Minnesota 

Mississippi 

Missouri 

Montana 

Nebraska 

Nevada 

New Hampshire 

New Jersey 

New Mexico 

New York 

North Carolina 

North Dakota 

Ohio 

Oklahoma 

Oregon 

Pennsylvania 

Rhode Island 

South Carolina 

South Dakota 

Tennessee 

Texas 

Utah 

Vermont 


Virginia 


Washington 
West Virginia 
Wisconsin 
Wyoming 
Puerto Rico 
Hawaii 


TOTALS 


adjyu 


ted 


RAISED 
TOTAL REPORTING PRICE 
25 2 
7 4 
23 
54 
13 
10 
4 
2 
20 
26 
4 
39 
28 
35 
19 
27 
17 
e 
13 
18 
36 
23 
18 
33 
9 
15 
2 
3 
22 
6 
57 
34 
3 
40 
28 
13 
62 
4 
22 
9 
22 
65 
4 
3 
21 
8 
1] 
25 
4 
4 
2 
1,000 
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lrwue 
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to February 1949 


NO 
INCREASE 











lack of identification or informa- 
tion The 1,000 returns on which 
this report is based represent a re- 
sponse of 16°4°7%, and are consid- 
ered sufficiently substantial to serve 
a8 a projection against the national 


picture 


Big Jump in 1950 


It is interesting to note that 423 
of the 464 bottlers reporting highe 
prices (91.6 changed their prices 
during the first eight months of 
1950; only eight of the bottlers 
raised their prices during 1948, and 
five during 1949. The chart on 
Page 80 shows a State-by-State 
roundup of wholesale and. retail 
price ranges. There are no marked 
dissimilarities among any. of the 

’s. Before increases, the base 

for splits generally was 80c; 

price increases have changed this to 
ange of between 90c¢ to $1.00 
The 10-ounce and 12-ounce beve 
iges, formerly wholesaled also at 


R0c, now range from 96c to $1.10 


90¢ to S1.00 was standard fo 
quarts prior to the widespread 
creases the range is now trom 
$1.25 to $1.60. This is convincing 
proof that the mounting pressure of 
sts, involving labor, material, sup 
phes, production, advertising, taxes 
ete ire making it mandatory tor 
most bottlers to raise prices. That 
pressure is widespread ind 
generally to all drinks is 
by the chart on Page 76 
which lists 54 national brands rep 


resented among the price increases 


These 54 brands received 535 men 


tions in the returns, as shown by 
the State analysis Independent 
vere mentioned 71 times. The 
ol franchised brands to inde 


and Profit Affected 





BRAND 

B-1 

Barq 

Bireley 
Bubble-Up 

Cal Cola 
Canada Dry 
Cheer-Up 
Cherry Blossoms 
Clicquot Club 
Coca-Cola 
Dad's 

Delaware Punch 
Dr. Pepper 

Dr. Wells 
Double-Cola 
Frostie 

Grapette 


Koolaid 

Lyons Root Beer 
Ma's 

Mason's 
Mission 

Moxie 

Nedick’s 
Nesbitt 
NuGrape 

Old Colony 
Orange Crush 
O-So Grape, Dr. Swett's 
Pepsi-Cola 

Red Rock 
Richardson 
Rich Maid 
Royal Crown Cola, Nehi 
Seven-Up 

Smile 

Squeeze 

Squirt 

Sun Crest 

Sun Spot 

Tip 

Tru-Ade 

Twang 

Virginia Dare 
Vernor 
Whistle-Vess 
White Rock 
Wonder 
Independent lines 
Total brands 


NUMBER OF 
PLANTS 


5 
3 


i] 
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the 
months and consequently 


prices only within past two 


had in- 
sufficient experience to report, but 
a large number did list their ex- 
periences 


Of 


ume 


12.7% 


increases 


these, registered vol- 


under a price in- 


ous survey was made, there has 


been a radical change in the atti- 
tude among bottlers who profess 
not to be interested in price in- 
For 


instance, in South Carolina, where 


creases, notably in the south. 


a le per bottle sales tax had long 


AWE A cOK 


The peak price for splits is $1.40. 


announced Oct. 1 by the Coca-Cola 


Bottling Co. of Alexandria. Louisiana. The company announced its new 
price policy with a full page, 2-color advertisement (reproduced above). 





crease; 38.5 


suffered a 
bottlers, or 


however, 
volume 


10.3 


decrease. 48 
reported that their price in- 
creases did not make any change in 
their volume whatsoever. However, 


the effects of price increases on 
profit ratios were even more satis- 
bottlers 
on this phase of their operations, 
297 listed the 
good: 20 5.6 bad, 


10.7 


factory. Of 355 reporting 


R3.6 results as 
and 38 
no change 


Since last May, when the previ- 


November, 1950 


broken 


seven 


retail 
had 


Significantly, 


the 5« 
bottlers 
May 


survey 


since price, 


only raised 
prices by last 


the current now shows 18 
up in price out of a total of 22 re 
porting 

Here’s 


months 


another example: — six 


ago, only. 2 bottlers in 


Texas reported that they had raised 
their prices; out of 65 now report- 
ing, 13 had raised their prices. In 
the States of 
Indiana, 


Illinois, 
New 
York, Pennsylvania, Ohio, Wiscon 


California, 
Michigan, Missouri, 
sin and Wyoming, this current re 

port shows a heavy increase in the 
number of plants raising prices, and 
it is generally known that the ma 
jority of bottlers in these States are 
at higher levels than a year ago 


Deposits Slowly Increasing 


Deposit Increases are lagging be 
hind price increases, both in num 
ber and extent, but much greater at 
tention is being given by bottlers to 
this situation now than ever before, 
probably because of recent increases 
in bottle prices and shell quotations 
Our survey shows a decided move 
ment toward a deposit of 75c for 
the 24-bottle case and $1.00 for the 
12-bottle quart case, although 50« 
for smalls and 75c for quarts still is 
common practice 

From the comments voluntarily 
their 
that 


little harmony exists within the in 


made by many bottlers on 


questionnaires, it is evident 
dustry on the question of price. The 


tug and pull of private interests, 


geographical considerations, bottle 
sizes, brand competition, financial 
other 


tard a complete meeting of minds 


status and many factors re 
Nevertheless, the common and in 
creased urgency of the price crisis 
has resulted in considerable cooper 
ative effort. The quickening trend 
towards profitable pricing makes 
obvious the fact that the resistance 
of the “hold the liners” 


weakening 


is greatly 


The bottlers’ pointed and some 
times bitter remarks also exhibit an 
atmosphere of urgency — based 
largely on repercussions of the Ko 
rean war. There is general agree 
that the 
must inevitably bring price control 

but the 


Establishment of 


ment military situation 


when is moot question 


price ¢ ontrols 
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SHADED COUNTIES INDICATE PRICE RISE AREAS REPORTED BY THE SURVEY 


National Bottlers’ Gazette 





, 


MANN ES ata 
ant a 
> a 


ee a 


SQN BL 


Sd) cs hey 


Ns ie 


ie bono eel 
oN =~ 
ae 

he 
se — 
t] / a : 

ARB ANS A 
ee “ med 





h th a, 
: So pe 


hee 


November, 1950 





would, of course, immediately put a 


stop to any further increases and 
growing numbers of bottlers are 
attempting to “get in under the 
wire.” There is some speculation 
that price controls will be imposed 
by President Truman shortly after 


the elections, with a possible roll- 
back date of October 15. 
* col * 

We want to express our sincere 
thanks to the 1,053 bottlers who re- 
turned completed 
forms, and our regret at not being 


questionnaire 


able to answer individually the 
many hundreds of letters or ques- 
tions which accompanied the re- 
turns. These bottlers have made it 
possible for us to present to the soft 
drink industry an illuminating pic- 


ture of the price situation. 


a 
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“\ a") Se Dik Succes 
\ 
NW 
\V/ , \ pure, delicious, healthy “habit form- fruit... developed by H. Kohknstamm’s 
/ me ing fruit flavor...that’s the all- famous flavor experts... establish last 
/ e. important ingredient for a fast-selling ing profitable friendships wherever 
if » bottled drink. heat a. 
| % \nd that’s what bottlers and extract Get your share... and more... of the 
/ : makers are getting today in Atlas True soft drink business this season with 
\y Fruit Extraets. Atlas True Fruit Extracts. A trial or 
\ These pure, “pick-of-the-crop”, highly der will convince you. Write, wire or 
eae : ’ concentrated essences of the natural phone today... 


APRICOT « BLACKBERRY «+ CHERRY 
WILD CHERRY « RASPBERRY « PEACH 
PINEAPPLE+GRAPE*STRAWBERRY 


OF ins 
os ‘ 





FIRST PRODUCERS OF CERTIFIED COLORS 





69 PARK PLACE. NEW YORK 7 11-13 EAST ILLINOIS STREET, CHICAGO 11 4735 DISTRICT BLVD. OOS ANGELES 11 
atianta . GalTimOee 8CSTON CimCINNMaAT! « CLEVELAND «. Daitas otteow nOUSTON IMO: AMAPOHES ~~ Ramses 
cite moO : mINNeAPOLS NEW OL FANS Owana PHILADELPHIA eitTseuece $' (Oulh © > SAN PRancisc Oo 


A similar warning was expressed 
by Edgar J. Forio, vice-president 
of the Coca-Cola Company. Mr 
Forio declared that the imminence 
of success in the tax fight must not 


bring about a relaxation of effort, 


B th - a E Jd “at least not until the results are 
Oo ar fies rn orse official.” The worst indictment of 
management, he commented, is to 


& 
Drink Tax Repeal be cut short or to be surprised 
Other speakers at the two-day 
Pa Bottlers Hear session included A B Hatcher, 
s A. B. C. B. board member from 
Charleston, W. Va.; John Tabor, 
vice-president of the Seven-Up Co.; 
Mitchell D. Cox, vice-president of 
the Pepsi-Cola Co.; and C. A. Car- 
penter, district manager for the 
U.S. Department of Commerce 
Short addresses were also made 
by Homer Davis, Troy, N. Y., presi 
dent of the New York Bottlers’ as 
sociation; W. S. Hagar, Deputy 
Secretary, Department of Agricul 


need for reliet from Sea : 
ture; and Robert B. Murry, Jr 


burden, speakers ae 4 
president of the Pennsylvania Econ 


omy League 
Ir his address Mr Hatcher 


pointed out that the national asso 


Stoner 
Beverage ‘o., Harrisburg 


secretary I the assocla 


| tor las i ays % ated % 
said that in spite of the favor ciation has always advocated ad 


it yislature able Situation, “bottlers cannot ye quate pricing. He called attention 


os to - 6 » 4ss at is 
annual convent to sleep now Mr. Stoner, a candi ; Artich ) of the associatior 


1 Code o * ics ] alls - fair 
24, in Pittsburgh date from Cumberland County for ide of Ethics, which calls for fair 


, , “ pri gy, as at | ABCs 
were told that then the legislature, added: We must shea is indicative of A.B B 
thinking on the subject. The Code 


of Ethics was promulgated in 1943 


three years to continue to make ourselves heard 11 
were finally we want to be sure that we will rid 


rublic abo ) | this burdensome im 


New Officers Named 


Morris Levin of Philadelphia was 
cted to the presidency of the Key 
one Association, succeeding Fred 
Sebulske of Pittsburgh 
Other officers named were Wesley 
Woodson, Altoona, vice-president 
E. H. Browning, New Castle, 
vice-president; Asa Day, secretary 
Geo. S. Derry, Ji Philadel 
treasure! 


tone Bottlers Boosters 


Kevs 


lub, affiliated supplymen’s organi 


' } , > 
zation, also elected new offic 


They are Jerry Fortunato, president 


Crown Cork & Seal Co.); Don 


PENNSYLVANIA OFFICERS 


Seated. left to right: Geo. S. Derry. Jr.. treasurer: Asa Day, secretary, and Ext ‘ : aq 
Morris Levin, president. Standing: E. H. Browning. second vice-president Xtract Co.) ; and ¢ R. Hilton, 
Wesley Woodson, first vice-president; Fred Sebulske. retiring president secretary-treasurer (Pure Carbonic 
and Clarence Stoner, retiring secretary. I 


O'Neil, vice-president Blue Seal 
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Pennies Saved on Inferior Boiler Room Equipment Will 
Cost You Many Dollars in Lost Profits Due to Higher Fuel 
and Maintenance Costs and Inefficient Steam Produc- 
tion! Your Boiler Room Equipment Is Your Most Impor- 
tant Plant Investment! Why Take Chances? 


YOU CAN BE SURE 
IF YOUR BOILER ROOM 


R turn-T 0-Boiler 
. SYSTEM 


turn-To Boiler 
The KiscoBilt Re OTH high 


SYSTEM poner condensation 


HOT makeup water 
er automatically as 
you of both 
| and steam 


gt em > 


Steematic 
Water Tube Boiler 


The most economical and efficient 
boiler we've ever built. Designed 
for your requiremeni . . 
for fas! steaming 


designed 
. for equal eff: 
ny type of fuel or 
automatic firing equipment de 
signed tc do the job better at less 
cost. Fully insulated. fully ‘pack 
aged” for easy installation. 


QUIPPED 


Cabinet Boiler 


A compact 
- fully insu) 
a ated, 
~ C boiler, designed exc} soaks 
998 or oj] firing. Ty} “Three 
ay Heat Trg ie a 
tant economy fe 
completely assem 
bled 
8 i 
— Sizes, ready : = 
‘n your plant, er 


Designers and Manufacturers of Boiler Room, Heating and Ventilating Equipment 


Kisco Boiler & Engineering Co. 


2414 DeKALB STREET 
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Me PUG Be >C)N'S 


ACID PROOF CARAMEL 
FOAMING TYPE CARAMEL 


packed with adiniinas 


for ALL TYPES of 


CARBONATED BEVERAGES 
power! 


Samples on Request 


D. D. WILLIAMSON & CO., Inc 


5-39 FORTY-SIXTH AVENUE, LONG ISLAND CITY 1, N. ¥ 
* EYE-APPEALING 


* IMMACULATE 


LYNN SELF-CLEANING STONE FILTER 
with Double Filtering Surfaces 





Lynn Stone Filter employing 
7. pa surface filtering stone erie anita ia: 
provides an exceptionally high a a 
quolity of filtered water with a Inside ide 
relatively fost flow. It is equipped Surfaces, Of The Filter- 
with a cleaning mechanism which ing Stone For Filtering 


cleans both surfaces of the filter 
stone quickly ond thoroughly. "t 
is mode in four sizes copacities 


65 to 350 gallons per hour. 
* SMOOTHEST FINISH 


Ask for catalog on the Lynn 
¢ WASHABLE 


U 5. aA NITA RY penne bok a 
MOTOR “2222 


DESCRIPTIVE BULLETIN 


E LTER 
U.S. ELECTRICAL MOTORS Inc. Ye 1A ers compl 


420 DENTON AVE. 
Atlantic Plant: Milford, Conn, * Pacific Plant: Los Angeles 54, Calif. ahs dines 


Filter, also on the rapid flow type 
Bowden Single Valve Quortz and 
Minchor Filters manufactured by 


Hygeio. 
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It delivers more cases- 
harges less for the job! 








When owners of new International Trucks break down 
their soft drink delivery costs they find this: 


fewer bottles in every case must be charged off 
to distribution expense, because Internationals 
are heavy-duty engineered to give you lower op- 
erating and maintenance costs, longer truck life. 


Extra stamina in every part is just one of the reasons 
you cut delivery costs with Internationals. Now con- 
sider these: 
Drivers get more done with less work 

The Comfo-Vision Cab makes the driver's job easier, 
all day long. He has roominess and seat comfort that 
“keep out the kinks.” He has full front visibility 
through the Sweepsight windshield. He has easier han- 
dling, greater maneuverability, more positive steering 


Heavy-Duty Engineered 


control from a more comfortable driving position. 


You get a truck 
that’s right for your job 
You get the engine, the transmission, the axle, every- 
thing specialized to do better work on your own par- 
ticular job. Internationals offer the world’s most com- 
plete line of trucks ... and that means you get a truck 
that fits your job the way a truck should if you want 
to cut costs. 
Get all the facts for yourself 

Find out for yourself how new Internationals can cut 
your delivery costs. See your nearest International 
Truck Dealer or Branch, soon. 


international Harvester Builds 


McCormick Farm Equipment and Farmall Tractors fas] 
Motor Trucks Industrial Power 
Refrigerators and Freezers 


INTERNATIONAL “> TRUCKS 


INTERNATIONAL HARVESTER ane 
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CHICAGO 
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One Source for You, 
Mr. BOTTLER 


with 


“Fal 99 
Products 


STAINLESS 
STEEL | 
SMALLWARE 


Batch cons, pails, meas- 
ures, funnels, strainers, — 
and other small equip- 
ment available in a va- 
riety of sizes and types — 
for your syrup room. 

Pi 


Sanitary construction - in 
which capacities can be ve- 
ried by adding or removing 
plates. Operated with filter 
pover. filter cloth, or as- 
estos pads. 





L 


WATER POLISHER 


The ‘Common Sense’’ Disc Filter 
is designed to give your water the 
sparkling clarity you require fer 
your beverages - at a low cost. 
Utilizes filter paper, cloth, or as- 








bestos pads. 





| STAINLESS STEEL 
| TANKS 


For storing and mixing your syrups. 
Sanitary construction - Vertical, hor- 
izontal and squat types. Standard 
tanks and special designs. 





Write for Literature and 
Further information! 








Other “FILPACO” Products 


Portable Agitators, Sanitary Transfer Pumps, Stain- 

less Steel Measures, Sanitary Fittings, Tygon Tub- 

ing, and Conveyors, Filter Paper, Filter Cloth, 
Asbestos Pads. 











Conveyor Lubricants 
TO FIT YOUR NEEDS 


CONVEYOR LUBRICANT No. 1 
Concentrated, dissolves slowly (6 pounds makes 50 
gallons of lubrication solution) 
450-ib. drum 19'/2¢ Ib. 250-Ib. drum 20'/2¢ Ib. 
100-Ib. drum 21c ib. 


CONVEYOR LUBRICANT No. 6 
Softer than our No. |. May be used by preparing 
solution (8 pounds to 50 gallons water) or in drip 
box where water passes over soap on to the conveyor. 
450-Ib. drum 18'/sc Ib. 250-Ib. drum 18'/2¢ Ib. 
100-Ib. drum 19'/2¢ Ib. 


LIQUID CONVEYOR LUBRICANT No. 2 


In concentrated, viscous liquid form. Simply mix |- 

gallon Liquid Conveyor Lubricant No. 2 with 20- 

gallons water. 

55-gal. drum $1.35 gal. 30-gal. drum $1.40 gal. 
5-gal. drum $1.70 gal. 


CONVEYOR BAR SOAP 


All pure soap. No fillers. Will not corrode conveyors 
or bottling machinery. Economical and long lasting. 
Packed in cases 25 bars, 2 pounds each. 


1 to 3 cases $10.00 case 
4 cases or more $9.50 case 


DISPENSING BOXES 
with one foot copper tubing 


All prices f. o. b. Phila., Pa. 


CRYSTAL SOAP & CHEMICAL CO., INC. 


6302 State Road Philadelphia 35, Pa. 


$3.50 each 








The FILTER PAPER CO. 





Why Pay Extra 
Money For Your 
Insurance? 


You can save 15% to 40% of every dollar 
you usually pay for your policies by insur- 
ing with other bottlers now using Dodson 
specialized service. 


You get SAFE protection suited to your 
particular needs, and ALL POLICIES are 
NON-ASSESSABLE. 


In 50 years of service to the Bottling In- 
dustry we have returned more than $13,- 
500,000 in cash sovings on Insurance 
Premiums. 


Ask about our lower rates for Fire Insur- 
ance on good bottling plants. 








BRUCE DODSON & COMPANY 


28th and Wyandotte e Kansas City 10, Missouri 


2414 S. Michigan Ave. 
Chicago 16, Ill. 
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CROWNS MORE TRIPS PER CASE. 
--»As You Need Them! | 
... When You Need Them! ... | LOWER COST PER TRIP. 








PENN has been servicing the 
industry with Precision-made, 
brightly lithographed 
CROWNS for more than 20 


years. 





Need delivery in a hurry? Need special 
decorations? — Stock designs? — Just call. 
We also manufacture metal screw caps from 
18mm up to 89mm. 


. TREEN QUALITY COTTONWOOD 
Penn Cork & Closures, Ince. BEVERAGE CASES STAND 
Evergreen 9-4416, 7, 8 and 9 1155 Manhattan Ave., Brooklyn, W. Y. | THE TEST OF TIME Riis 


The Treen name has been synonymous with 
quality for more than a half century, on bev- 
erage cases of every description. If you want 
a case duplicated or specially designed, con- 
tact us expecting a case supreme at an eco- 
nomical price, and dependable, prompt 


CHOCOLATE d ne 
BEVERAGE i, For a carry-home we AY 


recommend our low rT " 
\ A J 














4-compartment case. 
Makes 4 | Wewill manufacture 
‘ l any type, stwe or size 
Repeat Sales of beverage case to 
5 meet your specifica- 
, : tions and require- 
Year round profits are ments. Wire, write 
yours when you distribute Se or phone JEfferson 
Yoo-Hoo. For this deli- ; 5-4490 for delivery 
cious chocolate drink. information. 
served hot or cold, has ' 
the kind of flavor and 
quality that makes it a 
12-month favorite. 


Write for complete details of 
the Yoo-Hoo bottling fran- 
chise in your territory. 


| : TREEN Box COMPANY 


YO 0-HO 0 YOO - HOO CHOCOLATE PRODUCT Tioga and Memphis Sts., Phila., 34, Pa. 


City National Bank & Trust Co. Bldg. " 2 
j Room 404, Hackensack, W. J. and Batesburg, S. ¢. ACES IN CASES” For over so YEARS 
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Use 
Berghausen’s opORINY 


AME C It’s Safe 


\ ‘ 
CAR CARAMELS FOR ALL PURPOSES 


(Acid-Proof or Foaming) 


COLAS @ ROOT BEER e@ OTHER BEVERAGES 


Standard QUALITY for 87 Years! 


™°E, BERGHAUSEN CHEMICAL «o. 


4538 W. MITCHELL AVE. 
CINCINNATI 32 ¢ OHIO 


save 1/2 the price 
of new equipment 


An Amazing saving on this 


i me case WL. Z 
ey | 
RR aes 


ee quort. A real buy in a fine 


eo ESS: | EO OGe 


delivery. 


Other Values in Used Bottling Equipment 
Carbonator Michael Yundt “ 
1 Washer ! r 
iqu f 
a pie td poh: 12 wide brush type vai 
carbonator. 500 ga including all return j ui n 
capac In first P ae soe — a § © pu s i 
class mast 1 « kettles 
real bargair : ’ filters 
I 
iller 
F 
° e 
It e I. 


Write for FREE Test 








lition. A and water. Ba 


n per 
« 


' pass 
Write today for prices and further 
information. 


! 

' 

} 

' 

! . 

j e 
' 

1 


EQUIPMENT COMPANY i 
eee T a | E ULY A  « ° R p 7 


=~ 905 MASSACHUSETTS AVE. + INDIANAPOLIS 2, INDIANA 


Phone: DAnube 6-1344 
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@ To Change Package-Type 
Refrigeration System 

@ To Raise or Lower New 
Counter-Balanced Lid 


| The Leading “Selective” 
BEVERAGE VENDER 


Twice as easy to service! Ideal’s new “packaged” refrigeration sys- 
tem can be replaced in 30 seconds without special tools. Loosen 2 
clips and the entire system slides out like a drawer. Easy to open 
—the new counter-balanced lid raises and lowers with one finger. 
Learn about the other improvements and features of the new IDEAL 
“Selective” Venders. ... Recessed type lids with improved breaker 
strips. ... Improved cabinet designs. . . . Improved insulation. New 
MODEL 70-B (pictured at 


left) vends 80 bottles; pre- 

cooler: large capacity, 

variable depending on 

bottle size. Height 32”; 

Width 27”; Length 36”. 

Two other sizes — larger 

¥ ‘ (MODEL 300-B) and 
smaller (MODEL 55-B). All 

are selective — sell up to 

a | 8 flavors. 


eS WRITE, WIRE OR PHONE FOR LITERATURE AND PRICES OPER, 
Z Ns 
Sse IDEAL Dcsgeuser Company (& 


Dept. 529 BLOOMINGTON, ILLINOIS 


- + « LIKE BOY 9, 


“g | | PROTECT 


A - | | YOUR PLANT 
DURABILITY | | and EQuipMeNt 


and GACO 


_.-°° beverage cases 
es sources of 
_go_ together CORROSION! 





& 
Enpe®” 











against all 





All half-depth cases USE DEL COATINGS ON— 


ss aa 
are furnished with © BOTTLE WASHERS © TANKS © WALLS 


DOVETAILED center © SOAKERS © FILLERS © CEILINGS © FLOORS 
partitions. , 





Unaffected by Moisture, Condensation, Strong 

Alkali Cleaning Solutions, Lactic Acid, Fruit 

Standard Acids, Milk, Sugar, Beer, Alcohol, Caustics. 

replacement 5 

parts Wide Variety of Colors. From PRIMER to 

; FINISH COAT USE DEL and Save Time and 
bACe 

s 


EE 1 N00 


CIDEON MISSOURI 
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Sa ve 7 Save ° Save 


LABOR . PAINT. TIME 
with Fowler's 
CASE PAINTING MACHINE 


@ Rugged, Durable 
Construction 


@ Few Parts— 
It's Foolproof 


@ Anyone Can 
Operate It 


With bottlers everywhere, the "Fowler" 
line of bottlers’ equipment has an out- 
standing reputation for ease and econ- 
omy of operation and general efficiency. 


The FOWLER Case Painting Machine 
is a particular money-saving value. It's 
a tested and proved appliance every 
bottler should have in his plant. 








Comes completely equipped with evac- 
uating fan, 1/2 H. P. 110-volt motor, 
tank and hose ready to hook up to air 


EASILY PAINTS 650 CASES PER HOUR 


How often have you put off painting your cases when they needed it badly 
simply because it was a messy job that you were not equipped to handle? 
Now, with the revolutionary FOWLER Case Painting Machine, it's a simple 
Mess and Bother matter to keep your cases always painted perfectly. Think of it! You can 
paint 650 half depth or 325 full depth cases in one hour, and without the 
usual mess and bother. You can do the job right in your own plant. And 
what's even more important, the machine actually pays for itself by saving 


you time, labor and paint. 
Other Hoaler Products INSURES SMOOTH, UNIFORM JOB — Cases are placed on conveyor 


Now in use by Hundreds of chain which moves them up to the spray gun. The cases then automatically 

Satitets make one complete revolution on a patented contour cam designed to keep 

: both sides and both ends of the case exactly 6 inches from the spray gun as 

Case Printing Machines they revolve to receive paint. Spray gun automatically begins to spray the 

instant the cases begin to revolve and cuts off when the revolution is com- 

pleted, thus paint is saved. Because of the contour cam, the spray gun is 

Cooler Paint Remover mounted so that it operates at right angles — insuring a smooth, uniform job 
every time. Metal catch pans recover any excess paint. 


The FOWLER Case Painting Machine is absolutely foolproof . . . simply 
Empty Gas Drum Signal designed and built to give years of trouble-free service. Anyone in your plant 


can operate it. To keep your cases always spic-and-span, the FOWLER Case 
Painting Machine is a ''must'’ for your plant. 


Eliminates the Usual 








Case Rebanding Machines 


Crown Cleaning Machines 


Crown Hopper Control 








Bung Puller 

















Bottlers Appliance Co., Inc. 
675 PULASKI ST. ATHENS, GA. 


WRITE US TODAY FOR 
COMPLETE INFORMATION 
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Four colors of Glass 
(Amber, Georgia Green, 
Flint, Emerald Green) 
eee * ACL (Applied Color Lettering) 


High Lustre 


offer, ed y OU Label! Design 


Syncro-Flash Finish 


by 0 n ly one Protective Film 


Wood Cases 
a Duraglas Center Facilities 
bottle supplier Corrugated Cases 
- Bottles produced on Modern 
Automatic Machines 


Over 75 years of Beverage Bottle 
Manufacture 





Applied Color Lettering, as pioneered by Owens-lllinois, is 
one of the best ways to add sales appeal and reduce your 
bottling costs. 


How? First, because O-I's fast, precision machinery 
applies color to Duraglas bottles automatically. That means 
every one of your bottles has durable fired-in-glass lettering 
of uniform color, brilliance, clarity and register . . . for 
uniformly strong sales appeal! 


Second, ACL eliminates the cost of printing and gluing 
old-fashioned paper labels; cuts labor costs; and adds 
space by removing need for labeling machines. It will pay 
you to come to Owens-lllinois for all your beverage bottle 
needs. Prompt, experienced service. 


Jc.S BEVERAGE BOTTLES 
Look better-Last longer 


OWENS-ILLINOIS GLASS COMPANY 
Toledo 1, Ohio * Branches in Principal Cities 


7-0z. Duraglas bottle with applied color 
lettering. ACL is supplied in one, 
two or three colors. 
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CAMPAIGN LAUNCHED 


Key point-of-purchase item in the 
newly-launched Orange-Crush — 
Li'l Abner campaign is this comic- 
colored counter easel. A sample 
of the consumer's crown bank, 
the design of which ties-in with 
the new Dogpatch cabin carton, 
appears in the lower left corner 
of the easel. The banner in the 
upper right corner is tipped-in for 
easy copy changes. 





Morn! Kids! got you it Aone Cnn Ban en! 


ORIN OF DOG REICH j 
. ©. Crush’ 








J ST the other day we received 
that compliment from one of our 
“bottler accounts. You, too, can 
count on that double benefit 
crystal-clear bottles and extremely 
low bacteria counts when you use 
Oakite Bottle-Soak 

Specially compounded for 
use in soaker or hydro-soaker 
washers, this highly-active deter- 
gent... Oakite Bottle Soak... 
completely removes dried-on de- 
posits and gummy residues. At 
the same time, Oakite Bottle-Soak 
chemically sterilizes bottles to 


give you low bacteria counts. 


brochure F 4176. FREE! 


92 


“Bottle-Soak beats anything 
we ever tried for getting 
bottles clean and keeping 
hacteria counts low” 


FREE booklet tells how to get low-cost 
bottle washing and low bacteria counts 


In addition to those two desirable features, Oakite Bottle-Soak helps 
prolong washing-solution life. It reduces foaming (helps cut down costly 
overflow ). It minimizes lime-scale build-up (helps hold down power and 


steam costs). For the complete “Bottle-Soak” story send for descriptive 


OAKITE PRODUCTS, INC., 264 Thames St. NEW YORK 6,N.Y. 


OAKITE 


Amecal Servs ¢ Repr resentatives in “Pron 


SPECIALIZED INDUSTRIAL CLEANING 
MATERIALS + METHODS + SERVICE 


{ Catees of 5. J 


Post Card Mailings Build 
Goodwill for Bottler 
M. C. Jolly, 


Jackson, Tennessee, has produced 


Dr. Pepper bottler in 


some very attractive postal cards 
bearing a color photograph of his 
new plant, which he is using as 
special mailers. The cards bear mes 
sages on the printed side, each writ 
ten to serve a special purpose. One 
‘Thank you” note to individ 
uals for allowing one of the sales 
men to sample them with a frosty 
cold Dr. Pepper 
Another card is attached to eact 
check which the firm sends in pay 
ment of a bill, bears a note which 
reads, “It is a pleasure to do busi 
ness with you.” A third card also 
conveys “Thanks” and advises the 
dealer of the amount of profit he 
has made on the sale of Dr. Pepper 
for a given period of time 
In addition to the special mes 
saves, the cards also extend an in 
vitation to visit the new Dr. Peppet 
bottling plant and a final reminde 
which reads: “Remember, please, 
your family and friends will enjoy 
Dr. Pepper, too. Take home a carton 


today.” 








"9 think 7 ve covered everything!” 


How well have you 
covered your routes? 


DISTRIBUTION IS 
IMPORTANT! | 


~~ a rg 


STIMULATING, INDEED 


To “stimulate” the interest of plant 
sales personnel in the basic fun- 
damentals of beverage selling— 
distribution, availability, advertis 
ing—the parent Grapette Co. has 
been mailing a series of Grapette 
“Pin-Up Girls” to its bottlers for 
posting on bulletin boards. The 
idea has clicked (naturally), and 
additional photos are being pre 
pared to help sell other company 
programs 





National Bottlers’ Gazette 














A CASTERED PALLET 


OPERATION THAT__ 
> tif 


LOADING ¢ UNLOADING == 


Cased Beverages _Cartoned Goods, 
Packages an similar merchandise. 


EFFICIENTLY 


Jor {prther i ion white _ patentee — 
HOLL DESIGNING CO. & ASSOCIATES 
601 AMERICAN TRUST BLOG. DUBUQUE, IOWA 
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GIANT TYGON TUBING 


Tygon flexible plastic tubing is 
now available in Giant Bore sizes. 
ranging from 134" to 2!/2" O.D., 
for bulk handling of liquid food 
products and chemicals. Tygon's 
translucency permits quick, visual 
inspection of flow. and facilitates 
spotting obstructions or foreign 
material. Product is made by U. S. 
Stoneware Co., Akron, Ohio. 











TUBULAR FILTER 


A new portable Tubular Filter 
with 3 gallon pm capacity has 
been developed by Frank B. 
Lomax Co., Inc., Chicago. Filter 
tube is of polished stainless steel 
while pump is of rotary type 
with chrome-plated bronze hous 
ing. Assembly is mounted on a 
rigid stainless steel base equipped 
with rubber swivel casters for 
ease in moving. 


NEW FOUNTAIN DISPENSER 


A dispenser that furnishes 3 dif 
ferent soft drinks from one foun 
tainhead is being marketed by 
Ajax Corp. of America, Evans 
ville, Ind. Called the “Dial-A 
Drink.” it has a capacity of 864 
6-ounce drinks at one filling. 
Drinks are selected by turning a 
small dial and released by press 
ing a plastic button. It is 25" wide 
17° deep and 37” high. 


CO. COMBINATION 


A combination of Liquid Car 
bonic’s CO. regulator and guage 
with B. F. Goodrich’'s flexible Koro 
seal is offered by Hedeman Prod 
ucts, Inc., Great Neck. N. Y. The 
regulator-guage is available in 
two models: H. P. 55 (0-300 Ibs.) 
and L. P. 55 (0-50 lbs.). Koroseal 
is designed to withstand pres 
sures of up to 1,000 lbs., is non 
toxic, flame resistant. 





INSECTICIDE CASE SPRAYER 

Said to be adaptable to any con 
veyor line is this fully automatic 
insecticide case sprayer (15 gal 
lon capacity), developed by Kol 
Flo Kooler Co., Bayonne. N. J. 
Unit. designed for insecticide 
treatment on cases, has a re 
sidual killing potency lasting two 
to three weeks. Insecticide is odor 
less and non-toxic 





‘ 
DISPLAY STICKER 


A new display sticker that ad 
heres to glass. and enameled 
glossy. painted or metal surfaces 
with no adhesive required to 
make it cling. is offered by The 
Decal Plas-Stik Company. N. Y. C. 
Called “Plas-Stik.” it can be re 
moved easily, leaving no mark 
or stain, and after removal can 
be used again. It can be kept 
clean with a damp cloth 





CASE REPAIR UNIT 


Case repair may be quickened 
through the use of a new foot 
operated, automatically-fed por 
table nailer developed by the 
Heller Co., Cleveland, Ohio. The 
machine features a two-way ad 
justable table, and a feeding 
chamber that holds more than 100 
lock nails on one strip for fast 
loading. 
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The SENSATIONAL, NEW 
CHOCOLATE DRINK 








® NO SPOILAGE! 
® Requires NO STERILIZATION! 


® Luightly carbonated, real chocolate drink 


® No Special equipment needed... 


® Available on Exclusive Franchise basis 


ae cal 


November, 1950 





= president, and N. D. Sowerby, Nehi 
Guard Against Tax Threats, Sottling Co., Greensboro, vice-presi- 
dent. George W. Scott, Biscoe Coca- 
Cola Bottling Co., was re-elected 
N. C. Boittlers Told treasurer, and Fred O. Bowman, 
Chapel Hill, continues as executive 
secretary 

Elected to the Board of Directors 
were J. S. Rice, Dr. Pepper Bot- 
tling Co., Winston-Salem; A. H 
Parker, Greensboro Coca-Cola Bot- 
tling Co.; H. G. Noffsinger, Jr., 
Royal Crown Bottling Co., Wilming 
ton; W. M. Parker, Tip-Nesbitt 
Bottling Co., Charlotte, and retir- 
ing president Marshall J. Brandon, 

Seven-Up Bottling Co., Raleigh. 
The Boosters Association elected 
Walter L. Sheffield Jr., Consolidated 
Cork Corp., Wilmington, president ; 
A. S. MeKaig, Owens-Illinois Glass 
NORTH CAROLINA OFFICERS ... Co., Charlotte, vice-president; and 


Left to right—F. O. Bowman, executive secretary: N. D. Sowerby. vice 3ryce P. Beard, Jr., Crown Cork & 
president; W. H. Morrison. president, and G. W. Scott, treasurer. Seal Co., Salisbury, secretary-treas- 





urer 

Retiring president Brandon, in 
«a against any efforts by inatory tax on any industry, and his report opening the convention, 
the State Legislature to Impose does not now propose to Impose any discussed current industry prob- 
lems, giving special emphasis to the 


Dbeverupe tux was the subject of such tax. He significally noted, how 
prim ipal interest and discussion at ever, that the State budget had subject of prices He pointed out 
the thirty-sixth annual convention risen from $40 million in 1940 to that the state association could not 
of the North Carolina Bottlers As $142 million in 1950 legally set prices, and therefore, the 
sociation, held Oct. 19-20, at Pine solution of the problem had to be 

The meeting drew upwards New Officers Named left to the individual bottling com- 

250 bottlers and supplymen. The panies 

association numbers 181 bot W Harvey Morrison, Coca-Cola Secretary Bowman's report Cov 


r concerns in its me mbership Bottling Co., Monroe, was named ered efforts to have soft drinks 


In urging bottlers to remain 
ever-alert to threats of discrimina 
tory tax legislation, John Hood, an 
executive of the Keystone Pa 
Bottlers \ssociation pointed out 
that Pennsylvania’s  cent-a-bottle 
levy had resulted in serious volume 
losses. 90¢, of the bottlers in Penn 
svivania had suffered a decrease ut 
sales averaging 35 less than pre 
tux volume he declared. He added 


ol 


Keys 


North 


ontemplating a drink 
, 


given by Brandon P. Hodges 
ate treasurer. In the course of a SPEAKERS ... 
talk on the State's fiscal affairs, Mr Left to right—John V. Hood, Keystone (Pa.) Bottlers’ Association: William 


Hodges declared that North Caro E. Mankin, Grapette Co.; Ben Wells. Seven-Up Co., and James C. Lee. 
Buffalo Rock Co. 


iad never imposed a discrim 
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THE HUNDREDS OF 


BOTTLERS WHO VISITED 
THE 


BOOTH... 


.. . found out why Sun Spot is today’s greatest 
opportunity for them to build the biggest business 
they have ever had in the fruit flavor field. 





Have you written for complete information? If not, 
do so today... . Your competitor is wide awake! 





SUN SPOT COMPANY OF AMERICA 


1520 Ridgely Street ® Baltimore 30, Maryland 











made available at schools in the 
state, and while these have not yet 
been successful, he stated that the 
unfavorable attitude of the school 
nutritionists has been greatly modi- 
fied 

In a discussion on the sugar out 
Buffalo Rock 
Co., Birmingham, Ala., 


look, James C. Lee, 
represen- 
ting A.B.C.B., contended that there 
Is no one item of cost more impor- 
tant to bottlers than the price of 
sugar. He declared that the rise or 


fall of a cent a pound meant a cor- 
responding loss or saving of $150 
throughout the 
country. Mr. Lee predicted that 


million annually 
sugar rationing was unlikely, un- 
less there was interference with 
shipping or undue hoarding 

Other principal 
William E. Mankin, The Grapette 
Co., Camden, Ark., who discussed 
public relations, and Ben Wells, The 
Seven-Up Co., St. Louis, Mo., who 


spoke on “Push-Button Selling.” 


speakers were 
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The LADEWIG Double End WASHER 


“The Pride of Every Bottler Who Owns One” 
Why are owners so proud of the Ladewig Washer? 


They like its compactness — its savings in floor space — and 
its lower initial cost. But what thrills them most, are its many 
advanced engineering features and its rugged construction — 
for topnotch performance and long, dependable service. They 
are enthused over the way this truly great washer turns out 
MORE and CLEANER bottles per hour, per dollar. And they 
appreciate its gentle handling of bottles — the way it never 
scratches or scuffs bottles. What's more, they like the lower 
operating and maintenance costs made possible by the efficient, 
trouble-free performance of this radically different, radically 


better bottle washing machine. 


Write us TODAY — for the names of progres- 
sive bottlers now using the Ladewig Washer — 
also for 30-page, fully illustrated book which 
explains its many advantages to the bottler. 


ARCHIE LADEWIG CO. 


Waukesha, 


Wisconsin, U.S.A. 











INDEPENDENT N.C. BOTTLERS 
FORM NEW GROUP 

North Carolina Independent 

Bottlers of Bever- 


ages was organized October 5 at 


Carbonated 


a meeting of bottlers in Greens- 
boro, N. C., and steps were taken 
to organize the group into a per- 
manent state-wide association 
H. N. Winston- 


Salem was elected president of 


Thomas of 


the group. Other officers elected 
are: William M. Parker of Char- 
lotte, vice-president; Edward F 
Deacon of Asheville, secretary- 
treasurer; and Gordon Scott of 
Forest City, chairman of the di- 
rectors-at-large. 

The group plans another meet- 
ing soon to adopt by-laws and a 


constitution. 











Florida Bottlers Elect 
New Officers 


E. E. Dunnavant, Grapette Bot- 


tling Company, Gainesville, was 
president of the Florida 


Bottlers of Carbonated Beverages 


elected 


at the 32nd annual convention of 
the group, October 8-10, at West 
Palm Beach 


T. N. Henderson, Coca-Cola Bot 
tling Company, Tampa, was elected 
vice-president, and Harry L. Robin- 
son, Coca-Cola Bottling Company, 
Pensacola, was re-elected secretary- 


treasurer 


Named to the board of directors 
were: F. H. Kelton, Nehi Bottling 
Company, Pensacola; Clay Thomp- 
son, Canada Dry, Tampa; J. W. 
Holeman, Pepsi-Cola, Jacksonville ; 
A. B. Spencer, 7-Up Bottling Com- 
pany, Tallahassee; R. H. Howard, 
Nehi Bottling Company, Gaines- 
ville; L. D. Cann, Coca-Cola Bot 
tling Company, Miami; R. H. Ditt 
mar, Coca-Cola, Jacksonville, and 
Charlton Keen, Coca-Cola, Mari- 
anna 

Speakers at the meeting included 
Mansfield, A.B.C.B. ex 
ecutive board member from New 
ark, N. J., and W. E 


ant sales manager of the Nehi Co 


Thomas F 


Uzzell, assist 


poration, Columbus, Georgia 


National Bottlers’ Gazette 











Model OC 510-E 


Model P 510-E 7~[[—E 







Model M 510-E © 
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PurtTrHe @ 


Persuiasi 
Pelco Salesman 


TO WORK FOR YOU...! 


PELCO sanitary, dry-type electric 
beverage coolers are gleaming 


super-salesmen! Put them to 
work for you:to boost your 









beverage consumption. De- 
pendable, fast-chilling PELCO 
coolers are available NOW in 


WAR 
7 
amity 


ELECTRIC BEVERAGE COOLERS 


authentic franchised colors. 


in the Refrigeration Industry 


3 Model N 510-E 


aeons Model SG 510-E 





Model K 510-E 








Sanitary, TW, areata 
BEVERAGE COOLERS 


Stainless steel lift lid ee 


a. 
Tank- dimensions << 







Stainless steel 


Length 38 seam welded tank ’ 
Width 22 
J Depth 15'A2 4 


s 


Rubber lid gasket 







assures tight seal 





PELCO Model 510-E 


Compartment dividers 
7.36 cv. ft. ca 
pacity 


are sanitary dry-type 
chills 6 cases standing 
> 10 


plate evaporators 
cases corded 


bottles 


Outside dimensions 





Length 43 < 
Width 27 y | 
Height 36 a 
1 5 H.P. hermetic unit 
. &! nN Ready to plug in 
7, ay : 


Efficient insulation 
2'2 Fiberglas in 
sides; 3° Fiberglas 


on bottom 


Dupont Dulux baked 
y) finish. Zinc-coated and 
Bonderized steel 


Heavy angle iron base. 
Cross braced. 
Electrically welded 









steel cabinet 


Adjustable cold control 
rea to meet your cooling 


needs 
Approximate weight: 


Croted.....330 Ibs 
Uncrated. ..270 Ibs 






PELCO Model 530-E PRODUCTS OF 


© Huge capacity 7 ft. cooler over condensing unit, each 14 four Q E F a ; & E RATIO * D | y | $ j 0 a 
th t t h 

* Bottle capacity: 42 cases 7 oz other cpmpariments, each 28° deep PORTA ELEVATOR MANUFACTURING CO. 

bottles. 30 cases 12 oz. bottles * Approximate weight: Crated 630 BLOOMINGTON 6, ILLINOIS 
bs. Uncrated 560 Ibs 

* Outside dimensions: Length 84 

Width 27°; Height 36 * Approximate capacity, 23 cu. ft 

* Tank dimensions: Length 78% « Vy H. P. hermetically sealed con- 


Width 22 Depth, two compartments densing unit. Ready to plug in 


Form No. PI2—75M—1/50 Printed in U.S.A 


“Gumming Up” Sales— 
The Right Way! 


Gum giveaways endear this salesmanager to supermarket checkers 
who reputedly repay courtesy by suggesting his drink to patrons. 


_ can you get extra sales in 


a supermarket? Mike Lucas, sales 
manager of Golden Age Beverage 1 ED 
Co., Inc., Akron, Ohio, claims he : ‘i 
has found the way to back up mass 
displays with personal suggestion 
on the part of checkout cashiers! 
This seemingly impossible feat 
is accomplished by the simple and 
Inexpensive trick of getting the 
cashiers to think about Golden Age 
and maybe the nice guy who pro 
motes it. Instead of merely saying 
“Hello” to Marge and Anne and 


Shirl N when he walks into a super SHE CAN'T WAIT... 


Salesmanager Mike Lucas gives “goodwill gum” to a supermarket cashier. 
for a handful of sticks of chewing But the damsel at right can’t wait, hopes to haul a handful from Mike's 
pocket. 


market, Lucas digs into his pocket 


gum, and passes out one or two to 





each girl 


The gum, of a popular brand Age and Pepsi-Cola.” A little corny Cola) today? I'll have the boy bring 
has been wrapped around with a in the wording, admits Mike—but up a case for you, if you want.” 
gummed label, which reads as a result many checkout cashiers And Mike Lucas’ goodwill gum 

‘Chews’ Your Favorite Golden often ask patrons, “Aren't you for yiveaways are making that boy 
Age Flavor. By Gum— Buy Golden getting your Golden Age (or Peps work real hard! 


NIAGARA BOTTLE WASHER eae 


“Custombilt’”’ e « » can handle any size bot- 


tle from 4 ounce to 5 gallon! Widely used by bottling 
plants, food companies, mineral water, fruit juice, 
bleach and wine bottlers. 
e Available in several capacities and sizes. 
Expertly designed and engineered. No jets to clog, solution 
renovator filters solution water every few minutes and dis- 
charges contamination. Two compartment; makes its own 
rinse pressure; saves water. Completely welded, no castings, no breakage. 
e Write for complete details. 


eee BOTTLE WASHER MFG. CO. 


225-27 FIRST STREET TOLEDO 5, OHIO 
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Dealer Substitutions Hleg: 
Court Rules In Coke Suit 


Delivering to retail consumers 
without 
other 


that 


explanation, a 
than 


product 


beverage 
Coe a-Cola on calls for 
falls 


ban, according to a consent 


under judicial 
decree 
recently entered in the nited 
States District Court for the South 
New York, 
Midtown Luncheonette, In 
York City, 


substituting 


ern District of enjoin 
ing the 
New 


with 


which was charged 
a product other 
than Coca-Cola in answer to orders 


for Coca-Cola 


Your quality product is competing 
for attention 

prospect's favor. . 
Color-Print Bottles. 


help win your 
. use Glenshaw 


With colored on-the-glass labels, 
you reflect quality by more attrac- 
tive container appecrance! You add 
to the life of your package by 
speeding returns! You build 
up consumer acceptance 
and brand prestige! Ask 
for information. 


San Antonio B-1 Plant 


Acquired By Syndicate 

Oliver C. Thener, president of the 
B-1 Beverage Company of St. Louis, 
has announced that a syndicate of 
Texans and St. Louisans, headed by 
himself, has purchased all the assets 
of the B-1 Bottling Company of San 
Antonio. The bottling company was 
previously 
A. ( 


a partnership headed by 
Martin, son of the late E. L 
Martin, who organized the company 
in 1941 

The plant bottles and distributes 


B-1 Lemon-Lime Soda, B-1 Spark- 


GLENSHAW 


COLOR-PRINTS 


GLENSHAW GLASS CO., Inc. 


102 


c®20 


Glenshaw, Pa. 


Water, 
Mason's Root 


ling Mission 
Beer 


products are contemplated. 


Orange, and 


No changes in 


According to Mr. Thener, the new 
group will immediately inaugurate 
plans for stepped-up advertising 
and sales. A major part of this ex 
pansion will be directed towards the 
many armed services camps in the 
surrounding territory, as B-1 in 


particular was a strong favorite 


with members of the armed forces 


stationed at nearby camps during 


the last war. 


The management of the company 


will remain in the hands of the 


native San have 


Antonians who 
managed the property for the Mar- 


tin Estate up to this time 


Toledo Routemen Get 
Wage Hike 
A three-day 


month by 30 


strike last 
routemen of the La 


early 


salle Coca-Cola Bottling Company, 
Toledo, Ohio, ended with an agree- 
ment on new contract terms 


The terms include pay raises for 


several classifications of outside 
workers and a reduction in the work 
week from 6 to 5 days from October 
Ist through May Ist. The drivers 
will work 6 days weekly during the 


summer 


Amount of the pay increase was 
not disclosed, but reportedly was be- 
tween $5.19, the sum initially of- 
fered by the and 


company, S6.00, 


the amount demanded by the union 


Shasta Reports Loss 


The Shasta Water Co., large San 


Francisco beverage operation, has 
reported a net loss of $52,192 fo 
the fiscal year ended June 30, com 
pared to a loss of $90,978 the previ- 
ous year. Sales for the year totaled 
with 


$758,104, compared $892,598 


the year before 


M. R. Carson 


Matthew R 
lished the 


Jonesboro, 


Carson, who estab 
first soft drink plant in 
Ark. the 


operating it until his 


Carbonating 
Co., in 1898 
retirement several vears ago passed 
away recently. He was &3 
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Better Coloring 


TRADE MARK 


BRAND OF 


CERTIFIED FOOD COLORS 


Your finished product deserves the finest. Secure maximum sales and eye 
appeal by using Sterwin's Parakeet Certified Food Colors. 
These pure food colors are manufactured by Sterling's Hilton-Davis Chemi- 


cal Co., leaders in the color field for 25 years. Their experience and know- 
how guarantee the production of top quality certified food colors 





WRITE TODAY for new booklet 
giving information on Sterwin's 
complete line of Food Colors. 





SUBSIDIARY OF STERLING DRUG INC. 


1450 BROADWAY, NEW YORK 18, N. Y. 
445 Lake Shore Drive, Chicago 11, Ill. 
FACTORY: CINCINNATI, OHIO 
Branch Offices 
Atlanta, Boston, Buffalo, Chicago, Dallas, Kansas City (Mo ), Los Angeles, Minneapolis, Portland (Ore.), St. Louis 


WORLD’S LARGEST SUPPLIERS OF VANILLIN 
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WATER TREATING PLANT 
FOR 





HE JBAS Water Conditioning Plant never fails! It in- 
variably produces water that meets and generally surpasses 
the most exacting specifications. Mr. Wm. C. Frick, Secy.- 
Treas. of Coca-Cola Bottling Co. of Warren, Ohio, freely ex- 
presses his satisfaction with the JBAS-845 in his letter repro- 
duced here. It’s a real pleasure to add his name to an already 
long list (over 500) of JBAS owners who maintain absolute 
control of the quality and uniformity of the water they use 


Don't take chances on ordinary or improperly treated water 


It can easily cause .. 1. Excessive foaming, 2 


Poor carbonation, 
3. Loss of syrup flavors, 4. Costly returned goods, 5. Bad ap- 
pearance. Get complete information today. Ask our nearest 
field engineer or write us for the Water Conditioning Analysis 


Sheet described below 


FREE LABORATORY SERVICE. . SEND FOR 
THIS WATER CONDITIONING ANALYSIS SHEET! 


Make sure your water meets the exacting specifi "4 omne 

cations you require. Send for our Water Analysis = 

Sheet, then fill in and return it with a sample. You = 

will receive our laboratory analysis and report 2 

promptly. A valuable INFILCO CHEMICAL CAL . 

CULATOR slide rule sent FREE to all who return 

our onalysis sheet properly completed. No cost 

or obligation is involved for this laboratory service ; —~ { 


° BETTER’ WATER CONDITIONING ° 
AND WASTE TREATMENT SINCE 


INFILCO INC. i 
NEW YORK 17 * u¢cso 
Al ee 


aS? OF FC 2 Fe 22 FS 


N-cHICAGO 16 
1 x 


Pons ee ter es Cr? Os 


Ss 


WORLD'S LEADING MANUFACTURERS OF WATER CONDITIONING AND WASTE TREATING EQUIPMEN 
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Pepsi Sharpens Its Routemen 


New sales training program is launched to 
improve individual performances of routemen. 


@ onvincrn that the key ou 


creased sales volume lies in the met 
o represent the main, if not only 
tween bottling plant and 
Pepsi-Cola Company has 
1a new routemen’s training 
aimed at improving their 
lual performances 
new program 1s a practical, 
to-earth training course dem 
ng proved selling methods 
actual field «¢ xperience 
ake the lessons easy-to take, 
nv has a lopted the “pain 
id-slide color film tech 
of this medium was 


tudies which showed that Discussing various aspects of Pepsi-Cola’s new sound-slide film training 
program are, left to right: William Koch. script writer: Al Kammerer 

Assistant Production Chief of Transfilm Inc.; John Fellows, Director of the 
his method learned Pepsi-Cola Company's Sales Training Program; and Tom Boggs, Trans 
film's Sales Representative. 


rsonnel who were 


nm time—and re 





earned up to 


cartoon-illustrated take-home litera panies in the industrial film field 
, tests of the sound ture, will be circulated among and has produced films, several of 


n t 


echnique revealed that Pepsi-Cola bottlers to enable them them award winners, for such largé 


+ + 


do salesmen learn faste) o take advantage of the new train companies as Ford, Studebaker, 


longer, but also that Ing program “right at home.” General Foods, the Kellogg Com 


lilt around slide film The film program, developed ur pany, and just about every majot 


more easily by 1 the supervision of Pepsi Cola’s oil company in the east 
other plar x Sales Promotion Department, is be The combination of practical sell 
produced by TRANSFILM, ing techniques, tied in with a sure 
Inc., Which will have the first six fire method of presentation, will 
films ready for distribution in th Pe psi-¢ ola hope s, result in better 


Fall. TRANSFILM is one of t routemen 


largest afd most progressiv 


A || “Beuco hl. Maid 
MASON’S CUCO Fe. 


‘Old Fashioned Jas. sHe's sHe's 
| ROOT BEER & St CLEVER SMART 


Watch for Something New 
— in Coolers and Vendors 


t~_oe Zhe BEVCO Company. Ine. 


MASON & MASON, INC. =z \ 3316-28 So. Broadway 2 St. Louis 18, Mo. 


 aaaena CHOICE OF THE TRADE IS THE “BEVCO-MAID” 
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and consequently 


yreater sales 























eg. No. 339.083. CLASS 45, SOFT DRINKS 

AND CARBONATED BEVERAGES. Reg 

tered Sept. 22, 16. L. Rose & Co., Lin 
| 1 rat 

regist anit 


K 








Class 45. 
Soft Drinks and Carbonated Waters 








€ 571.0387. CLASS 45, SOFT DRINKS 
CARBONATED WATERS l 

qlt0 xT File ii I 10, 14 bul ag ‘ 
u deliciously different! 20, 10M wenerchip, of Registra 


‘ (ot DRINK 





22,137. CLASS 45, SOFT DRINKS 
CAKRBONATED WATERS Ja 
t The 


Ki rsch 


va 
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George T. Hunter 

George Thomas Hunter, 63, chair- 
man of the board and former presi- 
dent of Coca-Cola Bottling Company 
Thomas), Inc., with headquarters 
in Chattanooga, died October 3rd 
He was a nephew of the late Benja 
min F. Thomas, one of the founders 

the Coca-Cola bottling industry 

The Thomas organization, one of 

largest sub-franchise chains in 

the nation, operates in 18 eastern, 
midwestern and southern states, in 
cluding New York, Pennsylvania 
ind Ohio 

Mr. Hunter served as secretary 
of the company from 1906, when his 
incle Was president, until 1915. In 
that year, a few months after the 
death of Mr. Thomas, he was elected 
to the pre siden \ He held that post 
intil 1941 when he became board 
chairman. De Sales Harrison is now 
president of the company 

The value of Mr. Hunter's estate 
as been estimated to range from 
$12 million to $40 million. His will 
provides that the bulk of the estate 
bye ised for the “advancement of 


in all parts of the coun 


W. Sandve 


Gustave W. Sandve, advertising 
Coca-Cola sottling 
Louis Mo., died 


eptember 2 He was 59 


~ 


Edgar T. Higgins 
Edgar T. Higgins, 72, founder 
Pepsi Cola Bottling Company 


licago, Indiana, I assed 


rins was well known in 
cles of East Chicago, having 
first Chief of Police of the 


1906. He had been in 


survived by 
who is president of 
Cola Bottling Company of 


axxo 
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THE 
Sparkling Beauty of 


REED GLASS 
and Reed Applied 
Color Lettering 


WIN MORE ATTENTION 
PRODUCE MORE SALES 
FOR YOUR BEVERAGE! 


The EXTRA STAMINA of 
Reed Glass keeps your 
bottles rolling, trip after 
trip, cutting replacement 


costs! 


With Reed's A-C-L process, 
your label is fused right into 
the glass itself, where the 
colors and letters remain 
bright and clear ... through 
endless soaking, washing, 
sterilizing and handling 
Write today for informa- 
tion On our standard or spe- 
cial molds to meet your 
requirements. 


REED GLASS CO. INC. ROCHESTER 11, N Y 





BOND CROWN NEWS 


TRADE EDITION FOR BOTTLERS, BREWERS AND PACKERS ~ NO. 3 


New Lacquering Process Puts Continuous 
Scratch-Free Film on Inside of Skirt 








Bond process eliminates 


corrosion-inviling 
surface fractures 
Fven the ti (t break in the lacquer 


that lines the skirt of a crown « up lays 


the cap wide-open to corrosion 
| | 


Through a new process deve loped by 

Bond production engineers, the inside 

of all Bond crown skirts is now protec 

ted by a continuous film of lacquer 

When delivered to bottlers, brewers 

and packers, the inside skirt is entirely 

free from scratches or fractures where 

corrosion might start IN OLD METHOD of fabricating, there may be breaks or fractures that invite cor- 
rosion (left). Under the new Bond process. there is a continuous lacquer film no 


As a further prec tution against Corro fractures to encourage corrosion 


sion, Bond engineers make two sugges 





tions to bottlers: (1) Avoid scraping 


a the acted ace the ro WHY BOND CROWNS GET BETTER ALL THE TIME 
ing process itsell \djust filling BOND In recent months, Bond scientists have improved 


machines to avoid dra ing possibly CROWNS jond crowns in these important ways 


COTTOSIVE ‘ sO ( lip of Developed controlled application of albumen film 
for positive adhesion 


Developed clean-shearing of crown shells to minimize 
scratching, dust and corrosion at edge 


Helped develop ultra-high-bake varnish and rich appearance 


to minimize surface scratching 
5 Developed electronic Counters to assure 


! manufacturing processes for absolutely accurate delivery 


resistance at imside of skirt 1 
Developed straight-line manufacture to 


New High-Bake Varnish 8 if ra weed naan pone prone Tl standards of quality and 
Exclusive with BOND... 


All Bond crowt re now treat 


ib aacndiee Sala declines CROWN and CORK CO. 


oration with Bond ritist t 
ts ing of crow! temp A SUBSIDIARY OF CONTINENTAL CAN COMPANY, INC 


usu il 











is an extremely tough PLANTS 
scratch-resistant finish. Color charac Verh and UST STS 7$15 THOMAS BLVD 3505 SO CARROLLTON AVE BOND CROWN (O OF CALIFORNIA 


WILMINGTON 99. DEL PITTSBURGH 6. PA WEW ORLEANS 18. LA 310) E 12h ST. LOS ANGELES 23, Cal 
teristics are unaffected 
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Plant Plugs 1ts 65th Birthday 


@ vvesratine its sixty-fifth anni- 


versary this year, Pioneer Bever- 
Oakland, Calif., is 


going all out to promote that fact 


ages, Ltd., of 


The company’s 20 trucks and other 
promotional media currently direct 
attention to the fact that the firm 
has served East Bay cities since 
1885. This is Centennial year in 
California, 


marking one hundred 


vears of Statehood, and effective 
use is being made in publicity of 
covered wagons and ox teams in as- 
sociation with the name “Pioneer.” 
It is one of the oldest firms of its 
kind in the State, or on the West 


Coast 


The firm’s present site at 10th 
and Webster Streets has been occu- 
pied since 1905, but now, instead of 
being on the outskirts of town, it is 
close to the industrial heart of a 
large city. Keeping pace with the 


growth in population, buildings 
have been enlarged from time to 
time and equipment kept thor 
oughly up to date. Plant equipment 
hinges around two Meyer-Dumore 
washers and two Cem fillers and 


crowning machines 


Lines include the firm’s own 
Golden Bridge brand of beverages, 


composed of sparkling water, gin 


You're looking at the plant, truck fleet and staff of Pioneer Beverages, 
Ltd., Oakland. Calif. The firm is celebrating its 65th year. 





ger ale, lime rickey, strawberry, 
spec ial punch, cocoa creme, orange, 
creme and cola. Pioneer also han- 
Bub- 
ble Up, a lime-lemon drink; Dr 
Swett’s Early American Root Beer, 


dles three franchise brands 


and Mission Orange, its most recent 
acquisition. The firm also distrib 


utes Royal Host wines 


William Lang, who directed the 
company’s policies during its “in 
fancy” stages, still keeps in touch 
with its activities, but the active 
management is now in the hands of 
his sons, Harold and Joseph William 
Lang. Mr. Lang retired from duty 
several vears ago, but returned to 
the old post at the outbreak of 
World War II 


joined the armed services. A second 


When both sons 


retirement was effected soon after 
the war came to an end. 

Much of the success of this 
prominent California concern may 
be attributed to aggressive, intelli- 
gent advertising. Its current adver- 
tising program—promoting its 65th 
reflects this. “After all,” 
the Langs point out, “people recog- 


birthday 


nize that when a firm is able to con 


tinue in business for sixty-five 
years, it must have something good 
to offer. So, why shouldn’t we pro 


mote our age? 

P. S.—The Langs are also on the 
ball when it comes to adjusting op 
erations to changing economic con- 
ditions. Their present prices: $1.00 
per Case for 7-02 beverages, $1.50 


for quarts 





CY 
FAMOUS LUBRICANTS, Inc. | 


124 W. 47th St., Chicago 9, Ill 
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Use FAMOUS’ Pure Unadulterated 
Petroleum Lubricating Greases! 


@ Cut Maintenance Costs 
@ Reduce Replacement Expense 
@ Minimize Work Stoppages 
@ Avoid Hard Starts 
Write for Lubrication Circular! 


Export Agents 
Vv. & E. Kohnstamm, inc 
329 Canal St., N.Y. 13 
Agents in Principal Cities Throughout the World 





a 


ALL THE TIME 


Any season, every season Julep Flavors outsell others 
Quantity discounts and prepaid freight increase your profit 
margin. Write for details: THE JULEP CO., (famous 
for Howel’s Root Beer!, 353 W. Grand Ave., Chicago 
10, Ill. of 200 Davis St,, San Francisco, California. 











SMOOTT 
SLEDDING 
AHEAD... 


for the bottler who secures a happy 
Delaware Punch franchise! It's a 
good "off-season" seller. Now 
popular Household Syrup for home 
use steps up profit potentials for 
Delaware Punch bottlers. Investi- 
gate franchise possibilities in your 
territory. 


Delicious a 3 
y ¢DELAWARE 2, ‘ 


Dahenrc 


FLA AWAR! 


ew 


re Punch Co. of America 


FOR A “TIME: TESTED DRINK PLUS A HAPPY FRANCHISE TO LIVE WITH 


} fh 
WRITE TO: \ inoke BALLEW ic. ASSOC LATES Suc 


A MARKE . ~ AN 


AT ‘ . . . . . SEVEN ELEVEN F STATES BUILDIR 
A DALLAS TEXAS 
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Prices Considered At 
Connecticut Meeting 


PRANK discussion of the indus 


try’s number one problem— prices 

featured the 32nd annual con 
vention of the Connecticut Manu- 
facturers of Carbonated Beverages, 
held at the Hotel Bond, Hartford, 
October 16 

Members of the association, dur 
ing the morning session of the con 
vention, which was devoted to the 
business affairs of the organiza- 
tion, discussed the price question 
in the light of their experiences 
and commented freely on the re- 
ports brought in by various officers 
and committees, all of which also 
included remarks about prices and 
deposits 

Within the last four months, 
most of the bottlers in the State 
have increased their prices, par- 
ticularly in the quart field, while 
split prices which are generally 
around the 95c level, have been ad 
vanced to $1.12 by four Pepsi-Cola 
plants in the State 

The meeting was under the 
chairmanship of acting president 
Alfred R. Tomassetti. In the elec- 
tions, Mr.Tomassetti was officially 
elected head of the group and a 
single ballot cast by the secretary 
also elected Christopher Buckley of 
New Haven, vice-president; Emil 
Mascolo, Waterbury, treasurer; and 
Carl F 
tary Directors elected included 
William A. Bonney, New Britain; 
C. D. Brooks, Jr., 


Schirmer, Meriden, secre 


Stamford; John 


HEAD SERVICE CLUB... 


Left to right—Ed Moss, secretary: 
Joe Gochros, president: Tom 
Donahue, treasurer. 
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Walsh, New Haven; Fred Meyer, 
Willimantic; Al Cott, New Haven; 
John J. Boyd, New London; George 
E. Grody, Glastenbury ; Carl Ander- 


son, Higganum 


In the elections of the Connecti- 


cut Service Club, which played 


al 


important part in the success of the 
meeting, Joseph Gochros, Connecti- 
cut Carbonic Company, was elected 
president; Howard Payson, Reed 
Glass Company, vice-president; Ed 
Moss, H. Kohnstamm & Company, 
secretary; and Tom Donohue of 
Thatcher Glass Manufacturing Co., 
Inc., treasurer. 

The convention witnessed the ap 
pearance of three major speakers 
W. E. Mankin, public relations di- 


rector for the Grapette Company, 


oolVa, 


A soivay Special cLeaNser 


Bottle 


Washing 


ANCHOR 
ALKALI 


Specialist’ */ \\ 


W t to bottle washing, Solvay 
ANCHOR ALKALLT is a “specialist because 
it was carefully compounded for this specific 
job. ANCHOR ALKALI washes bottles 
whistle-clean; it sterilizes the bottles; and it is 
easily and completely rinsed, leaving no specks, 
spots or dulling film. Result: bottles that are 
really clean! Today—order ANCHOR ALKALI, 
the bottle washing “‘specialist’’ that does the job 


best! Used by America’s leading bottlers 


SOLVAY SALES DIVISION 


40 Rector Street, New York 6, N.Y 
BRANCH SALES OFFICES 
+ 


moh te Sar 


nepeesiapnesaeticccr se Pe 
y 3k 





(1) Produce as good a product 


as he can and strive to improve it 


(2) Rebuild the effectiveness of 
his sales organization, no matter 
how small 


(3) Price for profits. 
Mr. Mankin brought to the New 
England bottlers a pertinent talk on 
building good will he has been mak 
ing to bottlers’ organizations all 
over the country. He stressed the 
fact that good will does not orig- 
inate in the public mind, but is a 
reflection from the public of the 
Sis ene ; a rise things the bottler does in his rela- 
NEW CONNECTICUT OFFICERS tions with his retailers, his consum 


Left to right—Carl F. Schirmer, secretary: Chris Buckley. vice-president; ers and his community 
A. R. Tomassetti, president: Emil Mascolo. treasurer ; 
Declaring that short of another 





Camden, Ark.; Joseph F eV pri s and deposits. He pointed out World War, there is no sugar short- 
Attleboro, Mass.. Xec \ oard that a lack ot profits forces bottlers age in sight, Mr. Huber said that 
member of A BL; an ! to reduce or eliminate their adver a continuation of average con- 
Huber, B. W \ ( \ tising and merchandising programs, sumption presages a modest drop in 
New York Cits t Vv retarding volume increases, sugar prices in the next three or 

Mr. Nerney, speaking as a bottl prevents them from adequately im four months, followed by an equally 
to others, briefly discussed war cor proving their plants or their prod modest increase to about present 
ditions and other aspects of the it its or to plan for the future. He levels by May of 1951. He advised 
ternational situation which are id the assemblage that every the bottlers to keep a good inven 
troubling the soft drink industry bottle must do three important tory on hand, both to assure thei 


and forcing reconsideratiol! ( thing supply and to equalize the price 


ONLY ZEPHYR 


OFFERS YOU THESE PROVEN ADVANTAGES 


Zephyr Bodies are all-steel built of rust-resistant hi-tensile steels—designed with slider 
rail open rack construction—to minimize bottle breakage—to lengthen case life—to 
speed up loading and unloading. 

They offer you hinged and sliding doors that are hazard-free. They offer you new 
pallet bodies with removable steel rack pallets for automatic loading and unloading. 


Zephyr is your best buy for delivery bodies in the bottling field. They weigh less— 
and last longer. 
Write Today on 
Your Immediate 
Requirements. 


SPECIALTY ENGINEERING CO. 
ALLEGHENY & TRENTON AVES. 
PHILADELPHIA 34, PENNA. 


Write for Free 
Illustrated Catalog 
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Soft drink outlets respect and appreciate the 


wintertime popularity of America's Thirsty-Or- 
Not drink. And so do Grapette bottlers. 

(one 

| — Same quantity as in more than 50%, of all soft drinks consumed. 


Association 
PUBLICATIONS 


THE GRAPETTE COMPANY, INC. 
CAMDEN, ARKANSAS 
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“We Need 


‘To Make A 


Legitimate 


Profit’’ 


by E. J. FITZGERALD, President, Canada Dry Bottling Co. of St. Louis 


WwW, cannot take full credit for 


our decision to raise our prices 
The Canada Dry parent company 
originated the move in their own 
operations and we here in St. Louis 

always taken the position that 


at’s good for them is good for 


merely made a recommendation and 


The motivating factor that 


However, the national company In analyzing our figures for the 


first quarter of last year as against 


the decision of price adjust those of the same period this year, 


ent up to the bottler at the local we found that although we-had ap 


level proximately 10°, increase in busi- 


ness this year, our gross profit was 


prompted the move on our part was less than a year ago. This on the 


own Profit and Loss statement surface of the thing indicated that 


a price adjustment was immediately 





these first hand discussions 


' 


price rise Was necessary and 





No. 6 of a Series 


his is the sixth of a series of 
the experiences of bottlers who h increased their prices. From 
prices the pitfalls encountered 
N.B.G. hopes to clarify the problems involved in establishing 

a higher price, and perhaps supply some of the answers to them 
EK. J. Fitzgerald, president of ida Dry Bottling Co., of St 
Louis, Ine., St. Louis, Mo., made his decision to raise prices 
after fully considering the effect 


petitive position and trade re: 


nece Ssary 
However, before arriving at any 
decision, we gave consideration to 


es. coal ie ‘ the possibility of lost volume, fu 
person reports dealit th : 


} nye W 


ture growth, our competitive posi 


tion and the reaction of both the 


methods used to increase 


the #esults achieved trade and the consumer. The more 


we analyzed these factors, the more 
we realized how secondary they 
» were. We realized that the only 
justification for our existence was 
his move on volume. com the necessity to make a legitimate 


He savs bluntly that the profit on our products. Accordingly, 


attnle on March 12, 1950, we addressed a 


letter to the trade informing them 





that there would be an adjustment 
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ON SERVICING! 
with HE GUARDIAN CHANGER 


EASY TO INSTALL 


A FULL AND COMPLETE MANUAL SIMPLIFIES 
INSTALLATION AND SERVICING. FITS ALL 
DRINK VENDORS DESIGNED TO USE A CHANGER. 


J-YEAR REPLACEMENT WARRANTY 


FE —= 7 ELIMINATES MAINTENANCE WORRIES 

INSTALLED a = i 
IN PRACTICALLY 
ALL VENDORS 


| : * EACH COMPONENT OF THE GUARDIAN CHANGER 
“ounce fa| ie 


‘ec’ |] ilietmiy ||| HAS BEEN APPROVED THROUGHOUT MANY YEARS 
crew ff |EaRIE |femel| OF SUCCESSFUL OPERATION 


cet Tam fee) NEW LOW PRICE FOR $90.50 rr comreers 
vorcion WMI | Exum) STANDARD CHANGER 





ADAPTOR $44.50 


VENDING 
CIRCUIT 
°. 


a a “1 ON DISPLAY BOOTH 44 N.A.M.A. EXPOSITION 
arent Ee _ NOV. 12-15 Palmer Wouse , Chicage 


Write today / YOUR TRIAL TEST CHANGER IS WAITING! 


GUARDIAN WELECTRIC 


CHICAGO 12, ILLINOIS 


RICAM (IMOUSTRY 


c € Lime OF RELaY 
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MELLEL a8 


Plant of Canada Dry Bottling Co. of St. Louis, Inc. 





on our price structure the following Again, we are very fortunate in the to continue the program we have 
week. At the same time we also held leadership of our parent organiza inaugurated. In the first 60 days the 
a meeting of our sales organization tion in that they had already pre price adjustment went into effect 
giving the men a complete back pared and organized a very fine we had no hampering reaction 
ground of the economics of the con merchandising program at the In fact, our figures as compared 
ditions not only facing our com point of sale, and our company hav with those of a year ago reflect that 
pany, but the industry in general ing a little more margin of profit our 7-ounce ginger ale, which for 
Obviously, the trade used the in in our products, was able to pan merly sold for 80c and now sells 
terim period as something of a deal ticipate in this program, and to do for 96c, has increased 10°, against 
and bought our products to ca so without further losses the same period of last vear. Our 
pacity. We fully expected that our Irrespective of the attitude of 28-ounce ginger ale, formerly sell 
volume would drop proportionately the other bottlers in our area, we ing for $1.25 and now selling for 
after this period and were pleas feel that we have sufficient confi $1.45, shows an increase of 5 

antly surprized to find that this dence in the quality of our products Our sparkling water, which used to 
merchandise was not only absorbed and our own ability to merchandise sell for $1.25 and now sells for 


but our business continued to grow them properly. It is our intention $1.45, shows an increase of 4). 





PRICE LIST 
Canada Dry Bottling Company 
Of St. Louis 


DATE: MARCH 20, 1950 
SUGGESTED 
ITEM PACK RESALE 
Canada Dry Ginger Ale ; 12 ; 18c Per 
‘ “Sparkling Water . 12 ; Bottle 
Hi Spot " 12 ‘ 2 for 35c 
oi Tom Collins " 12 ‘ 
Canada Dry Ginger Ale 3 24 i 10c Per 
*: “Sparkling Water : 24 : Bottle 
Quinine Water , 24 c 3 for 25c 
6 for 49c 
Canada Dry Ginger Ale 3 24 ‘ - 6 for 30c 
™ “Sparkling Water ; 24 
Hi Spot ’ 24 
VORS 
Canada Dry Flavors ; 12 1.10 : 13c Per 
" “Spur Cola y 12 1.10 F Bottle 
2 for 25c 
Canada Dry Flavors " 24 i .04 6 for 30c 
DEPOSIT: 


28 oz. Bottle—5c Each All Other Sizes—2c Each All Cases—10c Each 
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Wiarton BR 


Superkleen 
BOTTLE WASHER 


a 


These new Liquid Superkleens establish a new standard in bottle washing 
performance. A// active cleaning is by means of super-efficient Hydro-Jets ... from end 
to end there is not a single brush in the entire machine. Scores of improved 

features are combined in a machine whose outstanding feature is simplicity. 
Operation — performance — results — better than you've ever had — better 

than you've ever seen—new assurance that your bottles will be immaculately 
clean... safe ...the cleanest bottles for the finest beverage. 

Catch up with this great news. Write for bulletins on the 

new Hydro-Jet Superkleen, indicating whether your interest is in Splits, 

Pints or Quarts and Single End or Double End Machines. 


THE LIQUID CARBONIC CORPORATION 


3110 South Kedzie Avenue, Chicago 23, Illinois 








(BLACK CHERRY sy Pas | 
[ BLACK RASPBERRY ay PaS | 








Yes, P & S does it again. . . bringing 
you the finest in extracts to make top 
quality beverages. 


THIS TIME 


BLACK 


ALWAYS Ucleome 


ig OPENER® 


No. 3 
“Never 
Opener 
sturdy 
on key ring. Made of 
steel with bright pol- 
ished nickel finish 


Slip"’ 


Bottle 
Compact yet 
Ideal for use 


No. 44 

"Special" Heavy Duty 
Bottle Opener. An ideal 
opener for heavy duty 
use. Made with extra 
strong steel finished 

in bright polished 
nickel 


\ 


\- 
s we 
ay many 


ke sure 


No. 304 
Extra Long “Over 
The Top” Bottle 
Opener. Handy 
and rugged. Affords 
vausually comfort- 
able grip. Heavy steel 
with bright polished 


nickel finish. 


_ 


Ne. 205 


Wire Bottle Opener. A 
popular heavy duty 


rN 


(Bice »\ 


wire opener. Made with 
Ne. 6 gauge steel wire 

In copper or bright pol- 
ished nickel finish. 


CHERRY 


AND 


BLACK 
RASPBERRY 


Two mouth-watering tempters, made of 
all natural ingredients .. . sure to bring 
your customers back for more... 


No.1 
“Never Chip” Stationary Bottle 
Opener. For permanent mounting 
to permit one-hand operation. Two 
mounting screws furnished. Made 
of heavy steel, cadmium plated to 
prevent rust 


Don't guess--Use 


Your advertisement is stamped on ample space available on 
each opener as shown by samples above 


World's Largest Manufacturer of Bottle Openers and Can Openers 
3211 Carroll Avenue, Chicego 24 
Holf-Century of Quality and Service 





POLAK & SCHWARZ, INC. 


667 Washington St., New York 14, N. Y. 


Midwestern Office: 173 W. Madison Street, Chicago 2, Ill. 
Representatives Milwaukee - Los Angeles - San Francisco 
Polak & Schwarz (Canada), Ltd 
Box 39, Station "H"', Toronto 13, Ontario, Canada 


VAUGHAN MFG., CO. 
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When the ball hooks in for a perfect strike, 

and you hear the murmur of approval around you—comes 
a feeling that can’t be beat. That’s how it is, too, 

when you know you've given your product the best in 


quality and skill from start to finish. 


Naturally, you've used sugar. In years of 
quality manufacturing, you've learned 
that sugar’s standard is uniformly high 
and pure... sugar has more sweetening 
power... only sugar brings out best 


the natural flavors of higher-priced ingredients. 


To keep your product ahead of the game—you'll always 


use sugar. For you and your customers, it pays 


off in solid satisfaction! 








\ equipment 
NAMA To Star Cup which was not displayed at 
Machines the ABCB> Exposition ir 
san Francisco, Ww ll " on 
the National Automatic Merchan 
NAMA) show being held in Chicago at 
House from Nov. 12-15. At least half a 
major manufacturers of bulk soft drink 
endors are slated to display their latest models, while 
vemakers, sirups, paper cups, etc. will also be ex 
ted. Nov. 13 has been designated as the confab’s 
ge Day,” with a special session being conducted 
Ned) Williams, who heads Spacarb of New 
ar, the line-up of parent companies 
it the NAMA show inctudes 

Products, Coca-Cola 


Mission Drv, Nehi, Orang 


Atlas Automatics & 
Varietee 


firm's mode 


Both tt 


feed principle 
angemakers { 


manuall 


VENDOR AND COOLER NEWS 


@ PLACEMENT 

* FINANCING 

@ MERCHANDISING 
® MARKETS 

e COSTS 

© SERVICING 


e NEW MODELS 
The F. B. Dickinson Co 


Outdoor Carton Des Moines 
Vending? outdoor 


builders oft 
vending station 


hat dispense packaged 


blocks of ice, unveiled a further applic ation of this typs 


at the recent Dairy Institute Supply Assn 
DISA) show in Atlantic City. Known as food vending 
the new units are housed in insulated and 
weatherprooted 8x 8x 16 ft. structures, and produced 
in models that can vend refrigerated produc ts such as 
milk, or low temperature items such as ice cream and 
foods. Employing a set of delivery 
offers passers-by a pushbutton selection 
d items at varied prices, while its coin mech 
ism car imulate nickels, dimes, and quarters to 
imount of the sale, making change ey 


> 4 | | | be 
Because this unit can handle packages and vend 


MEN’S SHOP VENDOR STOP 


Thorough vendor coverage in Chattanooga. Tenn.., finds 
such off-the-beaten-track sites as the Sports Shop 
habedashery outlet in the Read House hotel, featuring 
a Mills (Chicago) “65” coin cooler. Unit pulls impulse 
sales from shoppers. 
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the biggest profit maker in the industry! 


\/ncluding Liberal wo 
A. & Promotion Allow 


es 


——————— 


HERE ARE THE 

ACTUAL FACTS 

9%¢ per case is your 

actual flavoring con- 

centrate cost — this : = 

includes 1%¢ per ! ' 

case advertising, / = - roger Waker - 
spent right in 

your own mar- / You— 


ket — plus ' Can start bottling this big 
@ generous 


promotion ' toa profit maker now! 


allowance! - ; at Exclusive franchises in your 
a “ny 


territory. 
> NTENTS 
007 Luio 07s 
a 2 mF Co.cmcacousA 


*Not Includ- . Ne ve 
ing Sugar si 
7 


- 40 » 


ACTUAL SIZE * 
DAD'S 7 OZ. 
“JUNIOR” BOTTLE 


Write, wire, or phone today 


FRANCHISE DIVISION DAD‘S ROOT BEER COMPANY 


GENERAL OFFICES: 2800 NORTH TALMAN AVE. ° CHICAGO. 18, ILL ° PHONE IN dependence 3-4600 
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at such prices as 37 or 41 cents, the Food Station is 
re ported to have attracted the attention of at least one 
midwestern bottler interested in vending take-home 
cartons in suburban areas where retail outlets have 
early closing hours. (Last experiment with carton vend 
ing was undertaken by Pepsi-Cola which lab-tested 
machines that could dispense 3-can cartons for a qua. 
ter, but the units were shelved when the canned Pepsi 


program was dropped 


\utomatu merchandising 


sales prospects fo 1 4th 
5-Star Outlook Q ; 
quarter of 1950 received a 
bright prophetic sendoff in 
‘Future Sales Ratings,” a feature compiled for “Sales 
Management” magazine ibulation of varied retailing 


fields by a Board of Judves. consisting of more that 


;00 economists. editors. marketing, and research men 


rave vending product kk i 5-star status or “Best 
Reiative Outlook.” The forec: estimated relative 
vending machine volume for the next 12 months at 


from 2 to 4 billion dollar 


relations drive to 
Red Feather Campaign utilize vending ~aeew in 
onjunction with local Com 

munity Chest 
Feather” campaigns is now under way, with cup ma 
chines playing a leading role. Under a program inl 
tiated by the Natl’ Automatic Merchandising Assn 
NAMA), 12,500,000 paper cups, imprinted with the 
: o loyat “Everybody Benefit Everybody 
be dispensed via bulk k vendors this 
Acetate tape carrying the “Giy ; *" mes 
r stamps are als ma 

hines during the campaign 


s which operate ip equipmer 


in the program, including Pepsi-Cola 
Cola in Baltimore, ete Aaron Goldmat 
NAMA’s public relations committee 


B. Macke ¢ 


Ve tree 


promoti 








WATCH AND DRINK 


Mixing football and_ soft 
drinks. this Hupp (Cleve 
land) Console Cup vendor 
located adjacent to a high 
school athletic tield, follows 
the seasonal sports calen 


dar to score spectator sales. 








National 
(St. Louis) has developed a 
“Picket 


designed to simplify on-lo- 


Re jectors, Ine 


Pocket Tester T = 
ester 


portable 
cation trouble-shooting by vendor routemen. Serving 
a double duty purpose, this compact National device 
can be utilized to speedily check both the electric vend 
ing circuit as well as the coin mechanism in both 


bottle vendors and cup machines 


To eliminate servicing prob 
Cup Vendor Aids lems at a high volume in 
Dr. Pepper Bottler lustrial location, the Dr 
Pepper Bottling Co . of 
Belleville, Ill recently replaced two coin coolers with a 
1-flavor 1000-cup Spacarb, Ine. (N. ¥ 1051 machine 
Site is a chemical plant, and, with smoking forbidden, 
employees vive he vendor he iVV patronage Because 
of the heavy demand for D1 Pepper, two of the ma 
chine’s four selections have been assigned to that bev 
erage, while the other two feature this bottler’s root 
beer and orange flavors. Business is reported as ex 
cellent, 1 the Spacarb has been consistently outsell 
ing two competitive single-flavor cola cup machines it 


the same factory 


Bottled beverages served 


Hospital “Convenience from coolers mounted it 


Cart” 


mobile snack 

fairly common to industrial 
sites and drive-in movies, but this sales tool has not 
been utilized te ! at deyree in other locales ! 


‘ 


Springfield, O., *s auxiliary group at the 300 
bed Merey Hospita ha Deen operating a Conventlence 
t 


0 


the building as a means of raising funds 


purchase nursery equipment. Recently these ladies de 


cided to add a “Convenience Cart” to augment 
the-counter sales, an his mobile unit, carrying 
sities and refreshments, also incorporates a 

cooler stocking Coca-Cola ri ivy through the floors 

hospital for two hours during the afternoon and 

, the car visits every room 

m both patients and theil 

information on this type 

data in “Profitable Ope 

in the Feb. 1949 NBG 

horse racing season 

around the country, 

these 

good temporary loca 

are in progress at 
ocal rack by t over-the-counter 


{ wen utilized te 


faciliti ! 


vantage, bi he Coca-Cola Bottling Works, Ine 


Havre De Grace, Md. seems to have come up Wil 


new off-track lo for the moderate capacity 


vendor During bottler J 


SeHSO! 


Jockev Room at the I 
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Again, Users of 80,000 
NATIONAL CHANGERS 


wef ahead with 


NATIONAL’S 
PORTABLE 


TESTER 


For ON-LOCATION spot 
checking of both the 
vending and the coin 
mechanism. Saves time, 
helps keep vendors in 
100% operation. 
Quickly pays for itself 
many times over. 


Bee 4700 
Every well known vending machine ue $ 50 
contains NATIONAL equipment! ; I 3 


@eSLUG REJECTORS Test Lamp 
e COIN CHANGERS 

@ ACTUATORS e SWITCHES 
@RADIO TIMERS 

@ Quick Conversion Units 


@ Variable Coin 
Assemblies ' 


Many More 





} 


< » TESTER, PHOTOED ACTUAL SIZE 
. 


<2 


5100 SAN FRANCISCO, ST. LOUIS 15, MO. 


NEAR YOU, A NATIONAL SERVICE CENTER WITH FACTORY TRAINED ENGINEERS READY TO SERVE YOU: NEW YORK, CHICAGO, ST. LOUIS, LOS ANGELES 
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vs pat. of 


- Premium Plan! 


Write Today, 
Reserve your 
PROTECTED 

TERRITORY 


C.0. & W.D. SETHNESS COMPANY 
1926 SUNNYSIDE AVE. - CHICAGO 40, ILL. 





THEY KEEP COMING 
BACK FOR MORE! 
SANDWICHES 
SOFT ORINKS 


cooler & 64 cv. 
fr food refrigerator. 


22-case BEV-GIANT 
with both shallow 


vom | deep cooling 


Five-sided refrigera- 
tion (cooling coils on all four 

sides and the bottom) makes it so 
Efficient, care-free WET or DRY operation 
They're not only the best built coolers, but the 


ba 


24-case BEV-MASTER. 


a 


6-cose BEV-COOLER. 


best looking as well 
A 5-year warranty on the compressor costs 
you nothing extra 
There's an Artkraft* cooler to fit your needs 
mass produced by America’s largest manu 
wens *  facturer of private brand refrigerators to 


LONG give you AN UNBEATABLY LOW PRICE! 
USE COUPON NOW! SOOO 


“MANUFACTURING CORP. 
“Quality Products for Over a Quarter Century” 
1125 £. Kibby Street Lima, Ohio, U.S.A. 


Please send literature and prices on 
ev Cooler Bev Master 


. 


0D Bev-Food Bev-Giant 


track, where riders found it a handy source of refresh- 
ment. Using Mills, Vendo, Vendorlator, and Westing- 
house equipment, this plant rents most of its vendors 
to locations at 10 cents per case. Some units are sold 
outright after a “good” down payment has been ob- 
tained, with the balance paid out at the rate of 20 


cents per case vended 


Additional data on the 
N. Y. Subways’ Summer __ grosses tallied by the huge 
Score cup vending operation in 

New York City’s subway 
system bears out the forecast in the Sept. “Cooler 
Corner” that peak summer month earnings may not 
be enough to offset the cool weather decline, in the 


light of the $31,875 minimum monthly guarantee and 


30°, commission rate stipulated in current contracts. 


Total take of 415 machines (some of this equipment 


dispenses fruit juices) operated by 3 concerns for the 
combined June through August period was $41,336, of 
which a hefty $133,463 went to the city as net com- 
mission. Best showing was made during August, when 
the subway took on a “Turkish Bath” atmosphere and 
machines sales registered $161,837 to exceed the guar- 
anteed commission figure by $16,675 


While the use of coin cool- 
“Mines” Publicity ers in mining vegvens Bas 
become standard, the Coca- 
Cola Bottling Co. of Clarks- 
burg, W. Va. recently capitalized on this type of in 
stallation for some nice publicity. In line with a cur- 
rent sales drive to push the “Work Refreshed” theme 
and on-the-job consumption of Coke, the plant ran a 
local newspaper ad which tied in with a vendor place- 
ment it had made at a local pit head. Illustration used 
showed a group of besooted miners at the end of a hard 
day’s underground shift pausing for thirst-quenchers 


before a pair of Vendo (Kansas City) V-83 coin coolers 


Taylor Mfg. Co. (Tulsa, 


Single-Drinker Debut Okla.) is currently in pro 
duction on a new one-flavo1 
vendor. Designated by the 
firm as the “Long Automatic Bottle Vending Machine,” 
this coin cooler vends 75 bottles and has a pre-cool 
capacity of 80 more. Employing an automatic delivery 
action, the machine dispenses vari-sized bottles, while 
coin changer equipment is optional. Present produc- 
tion plans “call for only single-vend units for the next 
few months.” 


Products displayed at the 
Theatre Equipment and 
Supply Mfgrs. 
(TESMA) exhibition, held 
Chicago last month, reflected current trends in the 


Movie Market Trends heen 


movie field that are of interest to bottlers. The number 


National Bottlers’ Gazette 





JO 


CASE VOLUME FROM 
FILLING OF THE 


SPACARB CUP 
DRINK DISPENSER 
Yes, one service call 
fills your Spacarb with 
20 gallons of syrup... 


equal to over 101 cases 
HUGE 1,000 CUP CAPACITY 


-.. and with 


(Dual Carbenation) 
as standard equipment 


SPACARB, INC 
375 Fairfield Avenue 
Stamford, Conn 


ocarb 

Please send further information on the Sp 
e 
r (4051) 

cup drink dispense a 
Send full details of the Spacarb National Financ 
en ull 
Pian 


NAME 
ADDRESS 


City & STATE 


a 


November, 1950 





COMBINATIONS 
FROM MACHINE 


Carbonated Drinks 
Non-Carbonoted Drinks 
Hot Drinks * Cold Drinks 


Ask about our National Financing Plan Phone, 


Wire of Send Coupon Today for Further Details 


375 FAIRFIELD AVENUE - STAMFORD, CONNECTICUT 
Tel. Stamford 4-6103 





of booths devoted to drive-in theatre equipment em 


phasized the growing importance of these “ozoners” 


an amusement market, while exhibits showing re 
freshment item spotlighted the role the candy and soft 
drink counter now plays as a “second box office” for 
both the indoor and outdoor cinema sites. Vending 


included multi-flavor cup equip 


machine on display 


ment built by the S iperVend Sales Corp and the Cole 


Products ( orp 


defense 


With expanding 


Facts on Factory production hitting its stride 


Spotting 0 boom plant payrolls and 
ive rise to extra work 
hifts, fi ri i all-important vending 
sites in industrial at who plan to install 

» or bottle machine s will find it both 


profitable to s h wration of the 


and 
Salety enyinee) as well a personnel man 
When potential locations for automatic merchan 
are being surveyed. This individual generally 


know more about the factory's physical lavout and 


traffic flow than anyone else, and, in the final analysis, 
potting of drink machines frequently must meet 


val to insure that they are not placed 


become safety hazards 


When the Coca-Cola _ Bot- 
tling Co. of New York pur 


Flying & Buying ; 
chased an airfield hangar 


at suburban Westhampton 


to utilize as a warehouse plant for servicing south 


eastern Long Island, it never expected to find use tor 


unway area. However, when a coin cooler 


in adjoining 1 


vendor 


‘ 
' 


was recently asked to “drop in” for a 
demonstration, the invitation was taken literally and 
werially He flew ir picked out a machine 


wrote out a check n initial order for 15 


ot Coke 


OUTDOOR SILENT SALESMAN 
Dr. Pepper is sold outside as well as inside the Hasty 
Tasty. an eat shop in the busy Baylor Hospital area in 
Dallas, Texas. Single-flavor vendor serves as a brand 
name signboard and nabs nickels from passers-by. 





126 


SNACK BAR SITE 
With an upswing in industrial activity, snack bars 
built around manual coolers are proving good soft 
drink outlets. Unit shown here moves plenty of Hires 
Root Beer and other drinks in the Rochester, N. Y. plant 
of the Pfaudler Co., well known manufacturers of syrup 
room equipment. 





With most of the cup vend- 

Hot & Cold Menu ing equipment on the mar 
ket either incorporating o1 
adaptable to heating at 
tachments, hot chocolate drinks are expec ted to enjoy 
boom season in the bulk vendors during winte 
months. Some operators also revise the machines’ fla 
vor menu during cool weather, contending that certain 
cold drinks, such as coffee soda, cream soda, cocoa 


creme, etc. appear to enjoy popularity 


Pre-mix machines used to 


' cup vend Oranye-Crusl 
In The Vending Chute E 

have been tagged Auto 
matic Thirst Aid Stations” 
National Rejectors (St 


Louis 


that company 
output of coin changers has passed the 80,000 mark 
with most of these units in coin coolers and cup drink 


Minute Maid 


merchandising to stimulate public 


vendors Which will use automatic 
acceptam 

frozen orange Juice concentrate Is reported 
ing cup operations with the understanding 
gredient costs will not exceed one-third of the dime 
vending price Vendorlaton 


27-bottle machines are prominently featured 


(Fresno, Cal single 


Pepsi-Cola newspaper ads Sign 


current 
the Times: RKO’s Palace Theatre, sole Broadway 
in house to have held to the nickel drink price 
1 cup vendors, has okayed the rise to a dime Two 


coin cooler makers, Atlas Tool-Delf (St. Louis) and 


Vendo (Kansas City) are now producing ice cream 


\nother manufacturer of coffee cup 
Indevco, Inc N. Y.), is working 


1a combination soft drink-and-java model. Test units 


nding machines, 


bonated drinks and 450 cups of coffee 
Dispens-O Matic 
hairman of Natl Automatic Merchan 
gion II, while H. J. (Pete 


vill head Public Relations Committee 


Co Schenectady, 


Foster of 
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BOTTLER 
BRIEFS 


longer in operation. ... Coca 
creases in volume. The Scotts’ ad Cola Bottling Co., Santa Maria, has 
vice: “If you want to sell cartons, purchased the 


is helping them effect steady in- no 


equipment of the 
show them off.” Clicquot Club Bottling Co., Salt 


Lake City, Utah, and plans to install 
CALIFORNIA it in a branch plant to be erected 


Pepsi-Cola Bottling Co., San either at Paso Robles or San Luis 
Diego, has added Mason’s Old Fash Obispo 


ioned Root Seer to its line 


Calatone Water Co. has been o1 
White Rock Bottling Co., San Fran 


ganized at Oakland, by Reuben C 
cisco, has taken over the Tru-Ade Roehrig, and Aldo Calloni. Mi 
Bottling Co., Oakland Coca-Cola Roehrig also operates the Enter 
Bottling Co., Vallejo, has added an 


automatic Miller Hydro case and 


prise Kist Beverage Co., San Fran 


Cisco The Par-T-Pak Beverage 
carton packer to its equipment Co., Emeryville and San Francisco, 

Mission Orange Bottling Co., Bak is sponsoring two TV Shows. This 
SAMPLING BAR ersfield, has purchased the equip 


ment of the San Marcos Bottling 


concern is owned by John R. Sousa 
This sampling “bar.” periodically 


set up in local supermarkets by . : 
the Double-Cola Bottling Com Co., Santa Barbara. Latter firm is 
pany of North Little Rock, Ark., 

is helping the company win new 

ustomers and cement dealer re 

lations. Acting as hostess, Mrs. 

Ann Brown, above, also makes 

house-to-house calls on present 

and prospective Double-Cola con 

sumers. 


Notice has been filed of the dis 
solution of partnership of Norton 


Mi 





ARIZONA 
loe | 


ADVERTISING GETS RESULTS 


ARKANSAS Intensive and consistent advertising in key media has helped Joe Bispo 
(third from right), owner of Kist Bottling Company. Modesto, Calif.. make 
M nd Mr t cott, owners his product one of the leading sellers in the area. Here, at sales meeting. 
he discusses new campaign with, left to right: Charles Bryant; Homer 
Bollinger: Donald Armstrong, route salesmen: John Foster, representative. 
Citrus Products Co.; Mr. Bispo; Pat Northchild, general sales manager. 

Citrus Products Co.; and Mrs. Joe Bispo. 
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Bolin and Douglas Bryan, operating 
7 h e as the Nesbitt Bottling Co. of San 
Jose, and the retirement of Mr 


GENERAL Bolin. ... Robert C. White, Eber W. 


Asher, William G. Childress and 
MM A N A G f ® Charles C. Hagerman have engaged 


in the bottling of carbonated bever 


$ i t s ages at 336 W. Main St., Stockton 


h ere COLORADO 


Charles J. Walton has been pro- 
moted to assistant sales supervisor 
of the Canada Dry operation in 
Denver, manager Clement O’Brien 
has announced....H. C. Shirk has 
acquired the interest of O. J. Ferrell 
in the Seven-Up operation at Fort 
Morgan. The seller had been operat 
ing under a_ territory purchase 
agreement with the Seven-Up Bot 
tling Co. of Denver, and Mr. Shirk 
will continue under its terms. For 
the last 13 years, Mr. Shirk was 

knows that every time associated with the Maher Seven 
Up organization, his last position 


you manhandle a being that of manager of the Mahe 





development at Cedar Rapids, lowa 
package, you add to ia a 
the cost of the product GEORGIA 


Royal Crown Bottling Co. of At 


Plant executives are increas lanta has started construction on a 


ingly conscious of rising costs that affect profit margin new one-story, 20,000 square foot 
One of these costs is manhandling of products. Yet it plant. According to Jack Roach, 


can be reduced... easily... by modern conveyors president, the new plant, when 
equipped, will cost about $150,000 
Engineered conveying systems designed by Alvey have 


years of specialized experience back of them to assure 


greatest efficiency in each type of installation 


Let an Alvey representative show you how particular 
conveying problems were solved by cost-saving meth- 
ods developed by Alvey. Send for an Alvey engineer 
Ask for recommendations on installations to bring 


definite savings to your plant 


ALVEY CONVEYOR MFG. CO. 
9293 Olive St. Road . St. Lovis 24, Mo. 


ALVE Y Branch 
”~ Sales 
GETS SERVICE AWARD 


PA c K a G E Office ewe W. B. “Sam” Welch, right, an em 
CONVEYORS Principal ployee of the Camden (Ark.) 
_— Grapette Bottling Company, re 
Cities ceives the first Grapette Service 
) Award from B. T. Fooks, president 
of The Grapette Co. Mr. Welch 
started in the bottling business 
with Mr. Fooks more than 20 years 
ago: sold the first case of Grapette 
in Camden when it was intro 
duced early in 1940. 
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and will be used both to house the 
firm’s bottling facilities and general 
offices. The building is scheduled for 
completion about January 1, 1951. 

Jerome Key has been appointed 
sales supervisor of the Canada Dry 


plant in Augusta 


IDAHO 


R. R. West, owner of the Nehi 
Beverage Co., at Boise, recently ex 
panded his bottling facilities with 
the addition of a new 40-spout Cem 
line, tied into a 12-wide Meyer Du- 
more washer Coca-Cola Bottling 
Co. of Payette has been incorpo- Theonett Ginger Ales and White Sodas are the life of any 
rated by H. S. Harper, Margaret E party. Used as is, or in a mix, they make sparkling, 


Harper and Shirley J. Masingill delicious drinks that everybody likes. 
Firm was capitalized at $150,000 


Approximately 1,000 persons 
were in attendance at the open 
house celebration of the new plant 
of the Old Faithful Beverage Co., 
Inc. at Idaho Falls. Robert H. Rust 
is president of the firm 


INDIANA Try our No. 224 


Topsy Pale Dry 4-0z. type, rich in ginger and 
Mike Hallo, owner of Hallo Bev- Ps) yE of te 


: made from the finest raw materials obtainable. 
erage Co., Kist operation at Gary, 


Or, if you require a 2-0z. type, you'll like No. 


reports highly satisfactory results vee ve 
woadines seins 309 Pale Dry Theonett Ginger Ale. 


from a wholesale price increase (to 
96¢ per case) Which he effected sev- 


eral months ago 


TOE LE 


There’s plenty of flavor and 
sparkle in Theonett No. 228 clear, alcoholic 


l-oz. lemon and in No. 313 clear, alcoholic, 


2-oz. lithiated lemon dry. They are ideal for 


white soda. Order a supply today. 


Other “Pheonett Plauors 


@ Raspberry @ Orange 
@ Imitation Grape @ Cream Soda 

@ Lemon @ Lime 

@ Root Beer @ Imitation Cherry 
@ Imitation Strawberry @ Hi-Lo Punch 


SINGING PEPSI'S PRAISES 


Bill Gordon. popular Cleveland, 
Ohio radio disc jockey. sings out 


for apg oe ae — — Th For 60 yeors makers 
visit to the plant of the Pepsi- sy aA ao ° 
Cola Bottling Co. of Cleveland. eo oO. of fine flavor bases 
The company sponsors Bill in an 


early morning program aired 330 N. ASHLAND AVE. ® CHICAGO 7, ILL. ‘and extracts. 
over WHK. 
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IOWA 

\ B-1 
to Fred C. Crosser for the 
kee territory. Mr 


franchise has been issued 
Chero 
Crosser plans to 
yet into production on B-1 products 
very shortly A recent fire caused 
an estimated $15,000 damage 
plant of the 
Moines. The 
tion afte. 
New plant of the 


tling Co. at Boone 


to the 
Hires Bottling Co., Des 
plant resumed opera 
a ten-day shutdown 

Seven-Up Bot 
is now in opera 


tion, under the management of Ed 


W’7 





@ They are built to last indefinitely 


* I hey 


completely 


are ck signed to dram 


( | ‘an easily 


@ They retain their shiny, 


sanitary features 


@ knabling vou to cut costs more 


every year they are in use 


n\(s “al eT A -) 
iawdler 
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Torrey. The 


the Seven-l p lowa Co., 


plant is a branch of 
with head 


quarters at Des Moines 


KANSAS 
Fred 


pointed manager of the Nesbitt op 


Schmidt was recently ap 


eration in Topeka 


MICHIGAN 
A recent fire at the 
tling Co Holland, 


week suspension ot 


Nesbitt Bot 
caused a one 


operations 





Plant is owned by A. Klaasen C 
L. Achterhoff, manager of the Coca 
Cola Bottling Co. at Muskegon, has 
granted a B-1 

Another B-1 franchise 
sued to Harold J 


the Saginaw territory 


been franchise 
has been is 


Stenglein, Jr., for 


MISSISSIPPI 
Sam Raper has been promoted t 


general manager of the Grapette 


Botting Co. of Columbus 


MISSOURI 
Walter R 


manager of the 


Roesch, formerly office 
Seven-Up Bottling 
of St. Joseph, has been pro 
moted to the position of comptrolle: 
of the corporation Earl Schu 
Nesbitt 


Louis \ ma 


cart is the new owner of the 
Bottling Co. of St 
jor modernization project was re 
cently comple ted at the 
Maher 
Kansas 
stalled 


plant of the 
‘ ' ; 
Seven-Up developmer 


New 


includes a 


City equipment 


Mevet 


a Syn-Cro-Mete 


28-wicde 
Dumore washer, 


and RCA inspection equipment 


NEBRASKA 
\ franchise 


B-1 Lemon-Lime soda in the 


to bottle and distrib 


Scottsbluff territory has been issue 


to Jess J. Kellogy 


NEW HAMPSHIRE 
Addison 


Coca-Cola Bottling Co 


Smith, 


OW Tit 
was recently granted 


franchise 


NEW JERSEY 


Construction has been complete 


on a large brick addition to the 


plant of the 
Atlantic Citys 


Olympic Bottling ¢ 
Ben Kramer is pre 
dent of the 


operation, which pro 


duces ( licquot Club beverayves 


NEW MEXICO 
Bottling Ce 


started const 


Coca-Cola 
cumeari has 


ol inew 


NEW YORK 
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NORTH CAROLINA ° saree OREGON 


Grapette Bottling Co., New Bern, A Coca-Cola plant will shortly be 


has been granted a Nesbitt fran erected at Pendleton by the Coca- 


chise. Marcus Block is owner-man Cola Bottling Co., at Walla Walla, 
ager of the firm George T. Kin Washington A new water treat 
has been named office manager ing system has been installed by 
the Capital Coca-Cola Bottling the Nesbitt operation in Astoria 

at Raleigh. His appointment Owners of the plant are Lloyd and 
Was announced by general manage 


Brennan Van Dusen 
C. L. Thomsor 


C. E. DAVENPORT NNSYLVANIA 
OHIO = 


R. H. French has been named has an interest in the Double-Cola Clicquot Club Bottling Co., at 





president of the Canada Drv Bot Bottling Co. of Seminole Harrisburg, is now operating in its 


tling Co., Inc. at Dayton. N. §S 





Talbott, Jr., formerly the acting 
president, will continue as vice HEADQUARTERS for 
president and treasurer Sieglet ° . . B 
Bottling Co. Dayton, recently | Compact, Inexpensive Bottling Equipment 
granted a White Rock franchise, * _— . 

has installed a $45,000 bottling line For Still Drinks : a Op 
Alfred Siegler is head of the o1 
yanization James H. Hunter has 
been elected vice - president in 
charge of sales of the Canada Dry 
Bottling Co. of Cincinnati. His ap 
pointment was announced by Joseph 
M. Shelt, president of the firm 
John Routh, head of Lake Erie Kist 
Beverages, Sandusky, recently had 
the entire plant exterior covered 
with Perma - Stone Joe Howe 
has been appointed president and 
general manager of the Vess 
Bottled Beverage Columbus 
His appointment was disclosed by 
Penn Jones, president of Vess Dry 
Co. of Ohio, which controls the bot 
tling franchises for Vess Cola, 
Whistle, Bubble Up and various 
Vess flavors in several states. For 
the past 15 years, Mr. Howe had 
been vice-president and sales man ... for simplicity of design . . . for trouble-free 


r¢ ot the SS yr ) . 
age! he Vess Dry Cc performance. . . for sound value . . . for handsome 


OKLAHOMA Compare! { appearance ... and you'll choose MS Equipment 


for bottling fruit drinks, chocolate and other non- 
l’s Bottling Co. at Muskoge« 

; carbonated beverages. 
led B-1 Lemon-Lime to its 


H. Ladd is owner and mat 


Henry H. Handley has pw Illustrated above is the MS 10 tube filler, complete 
he Tru-Grape Boitling Co 
from Jack Guest. The plant 


with MS engineered conveyor, polished stainless 


steel base. Capacity 120 cases per hour. Available 
een operating tor two 


but Mr. Handley has 


plans to keep it in full op write to 


in a variety of sizes and capacities. 


C. E, (Jack) Davenport 


sicih tlie ‘SiealiiesACiia has MACHINERY SERVICE COMPANY 


of Ponca City from Roy 633 E. Main Street ° Louisville, Kentucky 
Beckwitl Mr. Beckwith also 
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new $175,000 plant A. R. M 
Bottling Co., at Donora, has started 
operations. The firm handles Sun 


Crest beverages 


RHODE ISLAND 


William B. Chapman has been ap 
pointed manager of the Providence 


plant of the Charles E. Hires Co 


7 Ps 


W. B. CHAPMAN 





hoose CENTURY 
GINGER ALE to 


arn GREATER PROFITS 
because of the 


ation-wide DEMAND 
for good mixers 


OP QUALITY Ingredients 
in this fine product 


NEQUALLED in the 
ginger ale field 


EASONABLE in COST, yet 
you can sell it for more 


ou can get the complete 
facts by writing 
Citrus Propucts Co. 


REG. U S. PAT. OFF 


11 E. HUBBARD ST., CHICAGO 11, ILL. 


SOUTH CAROLINA 


Newly-formed Pal Bottling Co., 
Inc., at Batesburg, recently pur- 
chased the Pal plant in that city 
from C. Pope Gantt, Jr. Officers of 
the new company are Thomas L 
Giresi, president; J. F. Holston, 
vice-president, and J. B. Brown, 
secretary-treasurer.... Canada Dry 
operation at Georgetown has com 
pleted construction on a new addi- 
tion to the plant. The addition will 


be used for storage purposes 


TENNESSEE 


Coca-Cola Bottling Co. at Rock- 
wood has started construction on a 
new $150,000 plant. Mrs. J. G. Rep- 
sher is president of the organiza- 
tion .J. L. Bedish has been 
named general manager of the Can- 
ada Dry operation in Bristol. Fred 


Reuning is president of the firm 


TEXAS 


New plant of the Dr. Pepper Bot 
tling Co., Victoria, has started oper 
ation. S. A. Strane is owner of the 
plant C. E. Williams, formerly 
a regional manager for the parent 
Grapette Company, has been named 
president of the Grapette Bottling 
Co., Houston .R. H. Shaddock 
has sold his interest in the Grapette 
fottling Co. to Bill Williams, 
Mickey Williams and W. L. Wil 


lims 


. UTAH 


R. J. Warner is the newly ap 
pointed manager of the Coca-Cola 


Bottling Co., at Logan 


VIRGINIA 


The plant of E. E. Thomas, at 
Suffolk, is now operating as the 
Nehi Bottling Co 


WASHINGTON 


Pepsi-Cola Bottling Co., Yakima 
has installed a Miller Hydro case 
and carton packer White Rock 
Bottling Co., at Tacoma, has «a 
quired a Dad’s Root Beer franchise 

New carbonating equipment was 
recently installed by the Mission 
Orange Bottling Co., Longview. Vic 


Spurgeon heads this operation 
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5c Drink Is Gone 
The recently enacted 30% tax on 
the wholesale selling price of soft 
drinks has forced the abandonment 
of the 5c 
throughout Canada. 


retail selling price 
According to newspaper accounts, 
soft drinks in most areas are now 
being retailed for 6c or Te per 
bottle. Typical were these reports: 
Chatham (Ont.) Daily News 
“Soft drinks in northern Ontario 
are selling at 7c per bottle com- 
pared with 6c in eastern and south- 
ern Ontario. 
in Quebec, 
lumbia.” 


.. the price also is 7c 
Alberta and British Co- 


“Prices of 


soft drinks will be moved le up- 


Winnipeg Free Press 


ward.” 

The (Regina, Sask.) Leader Post 

“The retail price of bottled soft 
drinks will probably be raised to 
qe.” 

The Vancouver Sun—Coca-Cola 
is flowing today from dispensers all 
over the city at a new price of 6c 
a bottle other soft drink makers 
upped their price to 7c a bottle.” 

The Charlottetown Patriot—‘The 
price of soft drinks has definitely 
been stabilized at 7c in the Monc- 
ton, N. B. area.” 


Wishing Well Suggests 7c Price 


A retail price of 7c per bottle has 
been recommended by National Dry, 
Ltd., London, Ontario, now that a 
beverage tax has been effected. 

In a recent bulletin to Wishing 
Well bottlers, the company said that 
a 7c price is preferable to a 6c 
price because the former price level 
will enable bottlers “to keep in a 
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liquid position in spite of high 
costs.” 

Added the company : “Experience 
has proven that after we are out 
of the 5c market, it doesn’t make 
much difference whether it is 6c or 
7c. Who knows, it may be 8c or 10c¢ 
in a year. Another cost spiral has 


started.” 


Alberta Bottlers Discuss Tax Plight 


The recently-enacted 30% excise 
tax on soft drinks was the principal 
subject of discussion at the annual 
meeting of the Alberta Bottlers of 
Carbonated Beverages, held October 
16 in Edmonton. Chief speaker on 
A. Whit- 
more, managing director of the Ca- 
nadian Bottlers of Carbonated Bevy- 


erages. 


the tax situation was J. 


At the close of the business ses- 
sion, Wm. Hawrelak, Prairie Rose 
Manufacturing Co., Ltd., Edmon- 
ton, was re-elected president of the 
association. 

Other officers are: L. H. Luther, 
vice-president, Blue Label Bottling 
Company (Calgary), Ltd., Calgary; 
and T. Ashenhurst, sec~etary-treas- 
urer, Canadian Manufacturers’ As- 
sociation, Edmonton. 

Named to the executive commit- 
tee were A. Pearlman, Polar Aer- 
ated Water Works Ltd., Calgary; 
J. G. Buchanan, Coca-Cola Ltd., Ed- 
monton; B. Margolis, 
Bottling Works Ltd., Edmonton; 
W. K. Price, Purity Bottling 
Works, Lethbridge, and R. V. Tru- 


Dominion 


om 
. TY *\ CA 
‘eBdaatocd a \ Winnipeg 
t Regina } 


thabecks oii BAY 





ant, Red Deer Bottling Co., Red 
Deer. 

Mr. Hawrelak was also elected as 
Alberta director to Canadian Bot- 
tlers of Carbonated Beverages (Do- 
minion Board), and Mr. Pearlman 
was elected Western representative 
at large on the C. B. C. B. board. 


C. B. C. B. Sends Tax Protest 
to Government 


Immediate removal of the 3007 
excise tax on soft drinks was de- 
manded by the Canadian Bottlers of 
Carbonated 


Beverages in several 


communications sent to Finance 
Minister Abbott. 

The association charged that re- 
imposition of a soft drink tax was 
“unfair”... “unwarranted”... and 
“discriminatory.” 

It also complained that the soft 
drink industry had been “singled 
out,” and voiced “strong exception” 
to the classing of soft drinks as 
“luxuries.” 

“Soft drinks are as much a neces- 
sity as are many other beverages 
unaffected by the tax,” C. B. C. B. 
declared. “Our product is practically 
the only taxed item which has daily 
tax impact on public and which 
keeps people constantly in opposi- 
tion.” 


Soft Drinks “Singled Out,” 
Maritime Bottlers Hear 


That the federal government had 
unfairly singled out the beverage 
industry for heavy taxation in the 
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latest 
voiced at the annual convention of 
the Maritime Bottlers of Carbon- 


budget was the criticism 


ated Beverages, held in September 
at Amherst, N. S. 

The delegates, who gathered from 
all parts of the Maritimes, stated 
that the new 30 per cent excise tax 
had been absolutely unexpected as 
the industry had been relieved of 
war time taxation only a year ago. 

The bottlers in Nova Scotia and 
Newfoundland were also warned to 
remain on the lookout for signs of 
a sales tax in their provinces. 

talph Streb of Saint John was 
elected president of the group. Mr. 
Streb had just completed a term 
as secretary-treasurer of the or- 
ganization. 

J. A. Ferguson of Sussex, N. B., 
was elected honorary 
while Garfield Neal, 
N. B., is the new 


urer 


president, 
Saint 


secretary-treas- 


John, 


Other officers are Vince Mancini, 
Sydney, N. S., vice-president for 
Nova Scotia; Joseph W. Walsh, 
Chatham, N. B., vice-president for 
N. B.; L 
vice-president for P. E. I.; 


Simmons, Charlottetown, 
and O. 
Vardy, St. Johns, vice-president for 
Newfoundland 
Directors are: 
Amherst; L. S. Saunders, Moncton, 
N. B.; Jack Morris, Charlottetown, 


and L. Blundon, St. Johns. 


Arthur Chapman, 


Manitoba Convention 


Pr; 4 
named chairman of the 
Bottlers of 
at the tenth annual meeting of the 


Murray, Winnipeg, was 


Manitoba 


Carbonated Beverages 


association, held in early October at 
Winnipeg. 

Vice-chairman is M. D. Spivak, 
Winnipeg, while other directors of 
the organization are R. V. Havens, 
L. E. Taylor, H. A. Drewry, R. Now- 
lan, S. Boroditsky and F. Peters, 
all of Winnipeg, and J. W. Monson, 


‘ 


Dauphin. G. C. Fraser, Winnipeg, 


was re-appointed secretary-treas- 
urer. 

Major attention at the meeting 
was devoted to the recently-imposed 
soft drinks. 
Speakers charged that the levy was 


30% excise tax on 


unfair and discriminatory, and 
urged its immediate repeal. 


New Bottlers’ Group Seeks Split 
With C. B. C. B. 

Twenty-two western Ontario soft 
drink bottlers met recently in pro- 
test against the 30% soft drink tax 
which has forced bottlers to in- 
crease retail prices to six and seven 
cents a bottle. Bottlers were present 
from London, Sarnia, Exeter, Wing- 
ham, Stratford, Woodstock and 
Brantford. 

Park A. Manross, vice-president 
of National Dry Co. Ltd., London, 
and former Member of Parliament 
for London, said the bottlers were 
discouraged over the new tax and 
will form an independent body un- 
less the Ontario Carbonated Bever- 
ages Association withdraws imme- 
diately from the Canadian Bottlers 
of Carbonated Beverages. He de- 
scribed the national group as too 
large to represent the independent 
bottlers effectively. Each province, 
he pointed out, has different diffi- 
culties to cope with. 





Mr. Manross said by breaking 
away from the Canadian associa- 
tion, bottlers hope to be able to re- 
ceive better representation with the 


Federal government. 


British Columbia Meet 


Wilfrid L. 
ver manager 


Drummond, Vancou- 


for Orange Crush, 
Limited, was elected president of 
the British Bottlers of 


Carbonated Beverages at their an- 


Columbia 


nual meeting in Victoria, October 
23. He succeeds G. A. Christensen 
who has long served the association 
of soft drink bottlers, and now be- 
comes a director of the association. 
Gray, of the Van- 
couver operation, was elected vice- 


Dave 7-Up 
president. The association also re- 
elected W. E. Murdoch of 
Cola, Vancouver, 


Pepsi- 
treasurer; and 
R. D. Cameron, secretary. 
Directors are: I. L. Erb, E. W. 
Brinkworth, J. V. Henderson, E. L. 
Irvine, G. A. Christensen, H. C. 
Perkins, Cyril H. Day, M. Hoover, 
W. McCulloch, and J. A. McDonald. 
Major discussions at the meet- 
ing were centered around the new- 
ly-introduced 30 
the close of the 


association voted unanimously on a 


excise tax. At 
discussions, the 
resolution “vigorously protesting” 
the classification of soft drinks as 
a luxury product. 

Principal speakers at the meet- 
ing were J. A. Whitmore, C.B.C.B. 
managing director; F. L. Hovey, 


general production manager of 
Orange-Crush, Ltd., Toronto; Wm. 
Hawrelak, C.B.C.B. president, and 


W. M. Blankenbach. 








The 
“STANDARD” 
INSPECTOR 


Over 2,000 in daily 

use in bottling plants 

all over the world. 
* 


For prices and 
complete details 
write to 


e J CHRISTMAS S 


FICHT 
TUBERCULOSIS 


Patented 


| WALTER J. WARD & CO., “tiivilano. 0° 
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the 
one-two puch 


Virginia 
Dare 


VIN 


* Virginia 
Dare \= 


GINGER 
ALE 





se 








A winey-grape, by far the most outstand- 
ing of all imitation grape flavors—a true 
grape base fortified to make a concentrate 
that gives a drink the character of crushed 
ripe grapes. Vin Vie—the flavor that makes 
bottlers say "We cannot satisfy our trade 


with any other grape. ... 
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Ginger Ale is still one of the country’s 
most popular drinks . . 


Ale taste better .. . sell better, with Vir- 


. make your Ginger 


ginia Dare's Vintage Ginger Ale flavor. 
Aged in the wood for uniformly fine flavor, 
Virginia Dare's Ginger Ale puts more spark 


in your sales! 


EXTRACT CO., Inc. 
Bush Terminal Building No. 10 
Brooklyn 32, New York 
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Now! Bottle Winter Profits 


An old favorite stars again! 
Popular demand growing fast! 


GINGER BEER 

>»\ AD x Long a favored British 
i; CE) drink, Ginger Beer has again 
IG. 


gained public preference here in 
America. 


by FLAVOREX, so that you 
may now bottle a hearty, distinc- 


tive GINGER BEER that folks 


BEER 
GINGER Scientifically formulated 
‘os 


really enjoy especially 
through Winter, when hearty 
drinks are desired. 


BEER 


A great drink by itself, 

S ; GINGER BEER is a great 
\S / mixer in mixed drinks. And, best 
of all, you make no investment 

building Winter profits . . . be- 

cause you use your own bottles 


fi fa» 

i ” 

U 
and stock crowns. 


¢ ; Order a trial supply plus 
q stock crowns. You have no other 
capital investment to make. 


$ Place your order today and win 


GINGE 


a 


larger Winter profits for yourself. 


FYeNrae 


MAKERS OF FINE FRUIT JUICE FLAVORS 
302 S. CENTRAL AVE.. BALTIMORE 2, MD. 


New Method Gives Precise 


Control in Air Conditioning 


AIR 
NIAGARA — t 
“Controlled 
Humidity, Method” 
Uses 
HYGROL, ' = 2 


{{ ABSORBENT TO 


Hygienic Liquid Gasman 


Absorbent 


ELIMINATORS —~ Ki } 


HYGROL ~~ : -)) COOLANT 
ABSORBENT Messen 
SPRAY 


eS 


TT 
COOLING __ | 
cols | 
|| 


T COOLANT 





| ABSORBENT FROM 
CONCENTRATOR 

~—~-- —= 
PRE-HEATER 
IF REQUIRED 





NIAGARA CONTROLLED HUMIDITY METHOD — FLOW DIAGRAM 


@ The “Niagara Controlled Humidity Method” gives complete 
control of temperature and relative humidity, holding constant 
conditions or varying them at the will of the user. Especially, it 
provides dry air at normal atmospheric temperatures with little 


or no refrigeration required, 


The air is filtered and then enters a chamber where it is de- 
humidified in passing thru a spray of “Hygrol” Liquid (a hygienic 
hygroscopic chemical that absorbs the air-borne moisture and 
contains no salts or solids to precipitate). In the same chamber 
are located cooling coils which remove the latent heat of evapora- 


tion and also sensible heat as required. 


Phe absorbent liquid spray falls into a tank at the base, where 
it is piped to a concentrator, removing moisture taken from the 
air. The re-concentrated liquid returns to the system. This proc 
ess is continuous, and the apparatus Operates at full capacity at 


all times. 


Chis equipment is manufactured in a range of sizes providing 


from 1000 to 20.000 CFM of conditioned air from a single unit. 


Installations have been 
made in food and chemi- 
cal process industries, in 
packaging hygroscopic 
products, for preventing 
condensation of moisture 
on metals and other prod- 
ucts in storage, in air con- 
ditioning for laboratory 
control and for human 


comitort. 
” 


For further information, 
write Niagara Blower Co., 
Dept. NB. 405) Lexington 
Ave., New York 17, N. Y- 


a 
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Armstrong Cork Opens New 
Research Laboratories 


hundred 
nent scientists, educators, 


Several promi- 
indus- 
trialists, and Army, Navy and gov- 
ernmental officials attended cere- 
monies on September 27 marking 
the laying of the cornerstone for 
the Armstrong Cork Company’s 
new research laboratories in Lan- 
caster, Pa. 

The new laboratories, covering 
162,000 square feet of floor space, 
are expected to be completed by 
mid 1951. 


Liquid Carbonic Announces 
New Single End Washer 

The Liquid Carbonic Cor- 
poration, Chicago, has announced 
the addition of a new single end 
Hydro-Jet Bottle 
Washer to its line of bottling equip- 


Superkleen 


ment. The new bottle washer is an 
&-wide, single end, 4-stage Hydro- 
Jet machine, capable of handling 
split, pint or quart size bottles. 
Designed to process 80 bottles 


per minute, the new single end 


conveyor 


Superkleen consists of two dormant 
caustic soaking compartments, a 
Hydro-Jet caustic scrubbing com- 
partment and a Hydro-Jet fresh 
water flushing station. The com- 
pactness of the new single end 
Hydro-Jet is 
lished in its streamlined construc- 


Superkleen estab- 
tion which requires a minimum of 
operating floor space. 


New “Live Roller” 
Horizontal Conveyor 
A “live roller” horizontal 
Rapid-Roller 
surfaces with a 


combining 
carrying power 
belt drive is announced by The 
tapids-Standard Company, Inc., of 
Grand Rapids, Michigan. Available 
in lengths up to 150 feet, this per- 
manently-mounted Power-Roll con- 
veyor will handle distributed loads 
up to two tons. 

The Power-Roll unit is designed 
for moving goods to or from in- 
spection, labeling, assembly, or 
loading operations. Materials can 
be halted anywhere on the line 
without stopping the conveyor or 
interfering with flow of goods to 
this point. 

The Power-Roll unit is available 
in four standard widths from 15 
to 24 Length can be 
changed by adding or 


inches. 
removing 
intermediate sections of the roller 
conveyor and belt, and rearranging 
the support stands. 


Mark Powers Forms Own Firm 


Mark 
associated with Smoke Ballew and 


Powers, formerly 


Associates, Inc., Dallas, has an- 


Top—Operator feeding 8-wide single end Superkleen hydro-jet bottle 
washer as clean bottles are discharged onto conveyor. Below—Side view 
of new unit. 
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WHAT'S 
NEW? 


nounced formation of his own con- 
cern, Mark Powers and Company. 

The company will act as manu- 
facturers’ representatives in Ala- 
bama, Mississippi, Tennessee and 
Florida. Headquarters will be at 
2522 Randolph Place, Birmingham. 


Small Convertible Recorder 
Has Many Uses 
Recording temperatures 
and pressures under a variety of 
changing conditions is easily ac- 
chart 
Recorder measuring only 8%” x 


complished with a new 6” 


105.” x 334”, and weighing only 
71 


744 pounds, not including the tub- 
ing. 

Temperature and pressure sys- 
tems of this recorder are inter- 
changeable so that at any time the 
instrument may be converted from 
a temperature to a pressure re- 
corder or vice versa, or changed in 
range of temperature or pressures 
recorded, 

The unit is made by Gotham In- 
American 
Machine and Metals, Inc., 149 
Wooster Street, New York 12, N. Y. 


struments, Division of 


GMC Truck Owners Get 

New Service 

GMC trucks 
have been given another important 


Owners of 


free service feature with the inau- 
which 
permits drivers on the road to lo- 


guration of “Operator 25,” 


cate the nearest GMC-approved ser- 
vice by making only one telephone 
call. 

The new system of finding GMC 
service facilities “the easy way” in 
any part of the nation is a phone 
call to the nearest Western Union 
office, whose Operator 25 tells the 
driver where to go for service. 
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DIVERSEY’'S NEW HOME 


Here's an artist's sketch of 
the new and enlarged 
headquarters of the Diver- 
sey Corp., Chicago, makers 
of chemicals for food plant 
sanitation. industrial insec- 
ticides and disinfectants. 
One full floor of the new 
headquarters is occupied 
by the Diversey Research 
Laboratories. 














YOU will get maximum economy 
regardless of demand #/th a 


Burns MASTERLINE Filler 


When demand is high a Burns MASTERLINE Filler will 


give you more cases per man per day. 





When demand is low your crew can be cut to one man 
and still produce at least 360 cases per day. 


That’s why more and more cost-con- 
scious bottlers are switching to Burns 
MASTERLINE Equipment. And in 
many cases they are paying for this 
more efficient system out of the sav- 
ings it is effecting. 


We'd be happy to tell you how you 
can join the ranks of these successful 
Burns bottlers. 


oe 


as 
wv | 
a >MASTERLINE Filler 

with the NEW one-man return feed. 


For complete details write 


BOTTLING MACHINE WORKS 


INCORPORATED 
BALTIMORE 18. MARYLAND 


1919 — Manufacturers of Bottled Beverage Plant Equipment 


Improved Manual Starter 
Has Indicating Light 
An improved manual 

starter, the Motor Sentinel Class 
10-023, specially equipped with an 
indicating light to show when the 
motor is running, is now available 
from the Westinghouse Electric 
Corporation, Pittsburgh. 

The device is housed in a NEMA 
type I enclosure suitable for gen- 


eral purpose application. 


Globe Appoints Agency for 
Wilshire Club Line 

Globe Bottling Company, 
Los Angeles, has appointed the Ted 
H. Factor Agency to handle adver- 
tising for its line of Wilshire 
Club Beverages. 

Globe is now considering re- 
quests from bottlers for franchise 
rights to Creme-O-Coco, a chocolate 
drink which is the latest addition to 
the Wilshire Club line. 


Diversey Branch Relocates 

The North Central Divi- 
sion office of the Diversey Corpora- 
tion, Chicago, has been moved from 
the Foshay Tower to Room 204, 
International Business Machines 
Building, 1200 Second Avenue, 
Minneapolis, R. E. Youngquist is 
manager of the division. 


ADVERTISING MOBILITY 


A new mobile ad medium, an all 
metal “Adver-Disc’” which fastens 
to the front wheels of trucks and 
automobiles, has been introduced 
by Van Houten, Inc., of Detroit. 
Advertising message is imprinted 
on the face of the disc, and is 
exposed to both motorists and 
pedestrians. Importantly, the disc 
remains horizontal and motion- 
less while the wheels revolve; 
consequently the message may 
easily be read while the vehicle 
is in motion. 
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Thatcher Direct Mail Promotion 
Wins Award 
Direct mail advertising 

employed by the Thatcher Glass 
Manufacturing Co., Inc., of Elmira, 
N. Y., during 1949-50, received a 
1950 Best of Industry award at the 
33rd Annual Conference of the 
Direct Mail Advertising Associa- 
tion, held recently in N. Y. C. 

The award was presented to 
George W. Peck, advertising man- 
ager of the firm. 


Paisley Opens Charlotte Office 

Joseph Morningstar, 
President of Paisley Products, Inc., 
has announced the opening of a 
sales and technical service office at 
825 West Morehead St., Charlotte, 
N. C. 

The new office will provide sales 
and service coverage for North and 
South Carolina and parts of Vir- 
ginia, Georgia and Eastern Ten- 


nessee 


New Reconditioning Service 
For Work Gloves 

A new work glove recon- 
ditioning service that by actual 
study, is saving one large user over 
80° of all gloves sent in for sal- 


vage, is now offered on a national 


basis by U. S. Industrial Glove 
Corp., 9350 Roselawn Ave., Detroit. 


The company’s service includes 
complete renovation and sanitizing. 
A free trial plan is available. 


WORKING “UPANOVER” 


A. F. Baglio, head of LeRoy Bot- 
tling Works. LeRoy, New York. 
seems highly pleased as he 
presses the switch starting his re- 
cently-installed “Upanover” in 
action. The “Upanover.” an auto- 
matic sugar bag dumper. is manu- 
factured by Jacob House and 
Sons, Buffalo, N. Y. 





a 
OPEN HOUSE HOSTS... 1 


Key figures at S. Twitchell 
Company's open house 
party on Sept. 29. celebrat- 
ing the opening of the firm's 
new plant in Camden, N. J., 
were these company execu- 
tives—Myron Hess, Charles 
O'Connor and Jack O’Con- 
nor. The festivities attracted 
several hundred persons. 
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Your 


COLA HAS GOT TO BE GOOD 


ae bottlers know that today's competitive 

_ market demands a product of highest quality at a 
price that permits a profit. Hundreds of successful 
bottlers have found the ideal combination of quality 
at a price in MarBert Cola Concentrates. For just one 
dollar we'll send you a gallon of MarBert Cola or M-P 
Cherry Cola syrup* so you can see for yourself why 
MarBert users are successful. Use the coupon for test 
gallon and full information. 


YOU CAN'T BUY BETTER CONCENTRATE 


MarBert Coie 


MARBERT PRODUCTS, INC., 19 E. Lombard St., Baltimore 2, Md. 


*Syrup available for trial only to bottlers in U. S. and Canada. MarBert Cola 
and M-P Cherry Cola are regularly sold as concentrate 


ee = See ee ee eae aaa g 


MARBERT PRODUCTS, INC., [] MarBert Cola 
19 E. Lombard St., Baltimore 2, Md. 1 M-P Cherry Cola 


Here's your dollar, send a gallon of the flavor checked (Check here) 
and information on prices to: 


Name 

Company 

Address 

a ae Zone State 














WYANDOTTE SUPERVISORS IN SCHOOL 


Wyandotte Chemicals Corp. recently held a schooling program for its 
Food and Beverage Department Supervisors. Emphasis was placed on 
control and test devices used by Wyandotte representatives to get “most 
miles per dollar’ from cleaning and sanitizing materials. 


STANDARDIZED CANE SUGAR SYRUP 
CONTROL batches by the turn of by the 
a valve eee use of 
DECREASE your labor costs... a —_ 
INCREASE your production ... UAWOrM 
ELIMINATE bag dust, lint, and LIQUID 
sugar spillage... SUGAR 


TANK CARS—TANK WAGONS—DRUMS 


Order direct or through your Sugar Broker 


THE NULOMOLINE DIVISION 


AMERICAN MOLASSES COMPANY 
120 Wall Street New York 5, N. Y. 


Plants at 
BROOKLYN, N. Y. LOS ANGELES, CAL. 
CHICAGO, ILL. 


MONTREAL, CANADA 
*Reg. U. S. Pat. OF. 











tating the end bells so that the air 
vent openings point downward. The 
new single phase motors have one 
outstanding feature in that they 
have a newly designed starting re- 
lay that eliminates the necessity of 
centrifugal switches or any rotat- 
ing devices such as throw out 
switches, commutators, and 
brushes. 


New Conveyor Lubricant Is 


Non-Foaming, Non-Staining 


} A new non-foaming con- 
veyor lubricant which does not stain 
has been developed by A & L Lab- 
oratories, 1110 Fifth St. North, 
Minneapolis 11, Minnesota. 


This new product provides lu- 





New-Type Motor Offered 


By Sterling 


Sterling Electric Motors, 
Inc., of Los Angeles, has announced 
that single 


phase, capacitor-type 


Lat 
1, 


‘Orang 


Here's a new orange with juice con 
tent that’s unrivaled in deliciousness 


and customer satisfaction . 
1-10, 1-18 and 1-24 strengths. 


details or 


trial shipment 


4547 OLIVE ST. « 


ur 


©. Cherry Bloss 
4 Wild Cherry 
Yo 


ST. LOUIS 8, MO. 


pms Black Cherry Cherry Strawherry 
¢ Olde Type Cream © Strawberry Blend 4’ 
Red Pope Lu Lu Grape Kreemo Root Beer 


bricity of the conveyor linkage and 

motors have been added to their line 
of “Klosd” drip-proof motors. 

“Klosd” motors may be sidewall 

mounted, inverted ceiling mounted 

or floor mounted, and still retain 

the drip-proof feature by simply ro- 


hinges, and will help remove residue 
caused by soap and petroleum lu- 
bricants. It is packed in 440 pound 
and 100 pound drums, as well as in 


40 pound pails. 





Benzoate of Soda “Seydel’ U.S.P. 


Standard for over a quarter of a century 


SOBENATE 


A special benzoate for beverages of delicate 
flavor. Does not impart a taste. 





Samples and literature on request 


SEYDEL CHEMICAL CO. 


JERSEY CITY 2, N. J. 
Established i904 


y 
a 
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It Costs No More 


to Use... Our 


ACID-PROOF CARAMEL COLOR 


Guaranteed to be the finest Acid-Proof Caramel Color on the market, 


it is brilliantly clear, free flowing, and exceptionally strong. 


You take no chances when you take advantage of our experience and 


service. You are assured of quality and dependable performance, 


backed by 70 years devoted to the manufacture of fine Caramel Colors. 


SETHNESS PRODUCTS COMPANY 


1300 W. DIVISION ST., CHICAGO 22, ILL. * 41-11 29th ST., LONG ISLAND CITY 1, N.Y 





New Demineralizer Features 
Special Flow Meter 

The Penfield Manufac- 
turing Company of Meriden, Con- 
necticut has announced the avail- 
ability of a new Ion Exchange De- 
mineralizer for laboratories and 
other users of up to 10 gallons per 
hour of high purity, demineralized 
water. 

Designed to attach to any wall 
near a tap, the new Penfield De- 
mineralizer has a Permanent Car- 
tridge and is equipped with an ex- 
Flow Meter—a sight indi- 
cator that enables the operator to 
adjust intake the proper 
rate for most efficient results. 


clusive 


flow to 


Pennsalt Opens West Coast 
Sales Office 


Pennsylvania Salt Manu- 
facturing Company has announced 
the opening of a new sales office in 
the Woolsey Building, 2168 Shat- 
tuck Ave., Berkeley, Calif., to serve 
agriculture of the 


industry and 


western states. 


DECAL MANUFACTURE REQUIRES KNOW-HOW 


Specialists in decal manufacture. Dandecal Division of the Howard 


Zink Corporation, Fremont, Ohio, 


uses specially imported papers, and 


oftentimes employs as many as seventeen different color operations 
to insure accurate color registration. Installation of additional equip- 
ment has doubled Dandecal’s capacity, with continued emphasis on 


production by the silk screening 


method. 





Hyster Adds Representation 
Two new dealers to han- 
dle sale and service of Hyster in- 
New York 
Ohio have been announced by the 


dustrial trucks in and 


Hyster Company, manufacturers of 


lift trucks and other’ handling 





Portland, 
Peoria and Danville, Illinois. 
They are: French Mill Supply Cor- 


poration, 640 Varick Street, Utica, 


equipment in Oregon, 


and 


New York, and Speer and Company, 
7824 Hamilton Road, Mt. Healthy, 


Cincinnati, Ohio. 








Cash in on ,* 


e delicious real 

... the kind 

enjoyed since childhood .. . 
wer 250 bottiers with phenomena! 

. Write today—franchises 
territories. 


available in many 
‘om Collins Jr. fr 


be 


STAR 


TRADE MARK REG. 


"The World’s 
Best 
Opener 


scroe SLATIONARY 


REMOVED 
GHOWING 
st Vaw 


lemonade 
millions hove 


Hable.) 





A. J. LEHMAN C 


0. 


also 
912 Sycamore St 
Ciaciancti 2, Ohic 








1950 


HOW IT WORKS 


BOTTLE 
OPENERS 


Eliminate loss of 
bottles and contents. 
Prevent danger to 
the public. 

Have long life. 


Brown Manufacturing Co., Inc. 
NEWPORT NEWS, VA. 
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Ginger Ale Flavors 


MONTE CRISTO 
THESCO 


A Full Line of Distinctive Extracts 
and Concentrates 


sells 2 ways 


. — 
Profits Year Round 


. Volume 


da we QUALITY SOFT DRINK 
2 law — MIXER 


THEALL & PILE, Inc. 


297 Peari St. New York 7, N. Y. 


BOTTLING 
FRANCHISE 


| ASK ABOUT A cerer 


Dad’s Root Beer Co. 

Dad’s Root Beer Company of Chi- 
Flavor and Ex- cago has announced the 
at Bush Terminal, ment of A. 
New York, has announced appoint- sales 





Artkraft Mfg. Co. 


David L. Edelmuth has _ been 
named vice-president in charge of 
sales ‘of Artkraft Mfg. Corp., Lima, 
O., manufacturer of refrigeration 
products and neon signs. He suc- 
ceeds William M. Reed, who re- 
cently resigned as vice-president 
and general sales manager. 


Virginia Dare Extract Co. 
Appoints Technical Head 
Dare 


Virginia appoint- 
tract Company, J. Du Bois as national 
manager of the Fountain 


ment of a new Technical Director Flavor Division. Mr. Du Bois was 
to expand their research work. He 


is Harold L. 
Manager and 


formerly general sales manager of 
formerly ae + 
Chemist at 


Janovsky, 
Chief 
Aroscent, Inc. This assignment was 
announced by Dr. B. H. Smith, 
President of Virginia Dare. 


. Food Products, division of the 
Manufacturing 
and prior to that vice-president and 


Jaques Company, 

Smoke Ballew & Associates, Inc. 
general sales manager of the Petri 
Wine Company. 


Appointment of three new Asso- 


ciates has been announced by 





«\ 


DR. PEPPER ZONE HEADS 


HIRES PLANT SALES HEAD 


John D. Moore has been appoint- 
ed Sales Manager. Company 
Plants Division, of the Charles 
E. Hires Co. Mr. Moore brings to 
the beverage industry a valua- 
ble merchandising ability gained 
in all phases of food promotion. 





Three new zone managers have 
been named by the Dr. Pepper 
Co. Del Murry, left, will cover 
Alabama, Florida and Georgia; 
Bob Stone, center, lowa, Nebras- 
ka, South Dakota, North Dakota, 
Minnesota and Wisconsin; Tom 
Hallett, right. Illinois, Ohio, In- 
diana and Michigan. 


STERLING SALES HEAD 


Alan J. Bronold has been named 
sales manager of Sterling Elec- 
tric Motors, Inc., Los Angeles. He 
will be responsible for the de- 
velopment and expansion of 
sales of the company’s motor 
line. 





p= SWANEE FLAVORS== 


HELPS YOU PRODUCE 
BETTER TASTING, FASTER SELLING BEVERAGES 
@ GRAPE e LEMON e ORANGE 
e GINGER ALE e ROOT BEER e STRAWBERRY 
e CREAM SODA e LEMON-LIME 
@ SHAMROCK LITHIATED LEMON 


JO-JO & SWANEE CHOCOLATE 


Begin bottling our chocolate now— 
eep winter sales high 


BOB’S-COLA CO., INC. 
867 LEE ST.,S.W. ATLANTA, GA. 
Replies West of Mississipp! address te 
10-30 CHOCOLATE CoO. 

1127 S. Beckley Street, Dalias, Texas 


FROM LITTLE BOTTLES 
Your BOTTLES in MINIATURE 


Boost sales with an exact 
reproduction of your bot- 
tle and label in miniature 
— Give them as favors to 
distributors, salesmen, 
and visitors. A low priced W 
advertising novelty. 


W write for 


complete cat- 
alteg and 
price list. 





BILL'S speciacty mFrG. co. 


433 N. 2nd ST. MILWAUKEE, WIS. 
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\ O FUMBLING 
CHIPPING 
With Krag’s 


New Bottle Opener... 


This sturdy, nickel plated steel opener is 
perfect for all outlets. Easy to operate. 
Prominent space available on opener for 
colorful trade mark or advertising message. 


WRITE... 


Krag Steel Products, ne. 


379 N. Albany Ave., Chicago 12, Illinois 











Dei Beene te ee anes 


Pale 


CONVENTION 


Of Superior Extracts & Flavors 
GINGER ALE—Pale Dry 


CREAM—The ever 


Send for Special Dated Events Map! 


THE GINGER HOUSE * 





OWENS-ILLINOIS APPOINTS 
Claude W. Thomas, Jr. has joined 
Owens-Illinois Glass Co. as east- 
ern regional merchandising man- 
ager of the Glass Container Divi- 
sion. He will headquarter in New 
York City. 





O-C SALES MANAGER 


Appointment of Forbes A. Ryder 
as sales manager of the bottling 
division of the Orange-Crush Co., 
Chicago, has been announced by 
R. M. Horsey, executive vice-pres- 
ident. Mr. Ryder was previously 
associated with Canada Dry, 
Hires, and Hoffman Beverages. 


HIRES ZONE MANAGER 
Charles E. Hires Co. has appoint- 
ed Eugene C. White as zone man- 
ager for eastern Iowa. Mr. White 
previously served with Hires op- 
erations in Kansas City, Memphis 
and New Orleans. 








Smoke Ballew & Inc., 
Dallas, Texas. The new Associates 
are Webster McMurry, W. A. (Bill) 
Watkins, and Marvin Winstead 

Mr. McMurry will Ohio, 
Indiana, Michigan and _ Illinois. 
Mr. Watkins will handle Kentucky 
and Tennessee. Pennsylvania, 
Maryland, West Virginia and the 
District of Columbia will comprise 
Mr. Winstead’s territory. 


Associates, 


cover 


Armstrong Cork Co. 

Carleton C. Dilatush, a member 
of the Armstrong Cork Company 
and Closure Division 
staff since 1940, named 
Assistant Manager of the Com- 
pany’s New York Office, according 
to an announcement by R. H. Het- 
zel, General Sales Manager. In his 
company capacity, Mr. Dila- 
tush will be associated with R. J. 


Glass sales 


has been 


new 





Fitzgerald, Manager of Arm- 


strong’s New York Office. 


Seven-Up Co. 

Harry Yost has joined the parent 
Seven-Up Company, St. Louis, Mo., 
as a Sales Conference Leader. He 
was formerly advertising manager 
of the Seven-Up Bottling Company 
of Denver, Colo. 








Stainless 
Steel 


Multiplex 


Fresh Carbonated Drinks 
COLA 
LEMON 
GINGER ALE 
SELTZER 





Dispensers 
For BARS and TAVERNS 


SPEEDS SERVICE 
INCREASES PROFITS 
ELIMINATES BOTTLES 
Write for Folder and Prices 
MULTIPLEX FAUCET COMPANY 
4321-27 Duncan Ave., Dept. N.B.G.-14, 


Manufacturers of Beverage Dispensers for 45 Years 


St. Louis, Mo. 
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-. + Made 

A high quality concentrated orange bev 
retreshing, 
bonated. Easy > 
citric acid, stabilizing vegetable gum, orenge oil, 

, Vitemia C and color. 


PLYMOUT 


“the making of a GOOD ORANGE DRINK” 


PLYMOUTH BRAND 
Worida Onange 


CONCENTRATE 


from fresh, vitamin-full, sun-sweet orenges. 
je bese fer 
or cer- 


healthful bottied drinks—pie 
end stenderdized for suger 


to use 


CITRUS PRODUCTS 
COOPERATIVE 
PLYMOUTH, FLORIDA 





Biggest Materials Handling news in years 


CLARK'S REVOLUTIONARY 
Tew POWERED HAND TRUCKS 


e GAS OR ELECTRIC POWER © SHORTEST TURNING RADIUS « 
MORE POWER! ¢ MOTORS IN THE DRIVE WHEEL 


New-type com- 

pound motor de- 
velops more power than any 
other electric truck. Ample re- 
serve power—high gradobility 
Automatic acceleration. Soft, 
dynamic braking. Requires min- 
imum operator effort b 
speed variations are negligible. 
19-plate batteries. 





Gas-engine drives 

variable-displace- 
ment hydraulic pump which 
drives t-displ ' 
hydraulic moter with unequalled 
smoothness and controllability 
24-hour ramp service. Auto- 
matic torque multiplication— 
big reserve power. Effortless 
finger-tip positioning of direc- 
tional controls. 





One Basic Design 


Same rugged frame for 
both power types. Shortest 
wheelbase. Larger (14”) 
drive tire carries greater 
share of load—lessens 
weight on rollers—less 
wear on rubber and floor 
Greatest underclearance 
Compact drive unit fully 
enclosed. Largest main 
carrier bearing of all 
hand trucks 


Compare these 

great new machines with 

all others -—as to what you get for 

your money! To get all the facts, send for our 
hand-truck ‘ 


vat: CLARK Fork Trucks 


~~ AND POWERED HAND TRUCKS + INDUSTRIAL TOWING TRACTORS 


AG 
' INDUSTRIAL TRUCK DIVISION - CLARK EQUIPMENT COMPANY ~ BATTLE CREEK121,MICH 
Please send New Powered Hand Truck Book 


Nome 








Firm Nome 





Street 





AUTHORIZED CLARK INDUSTRIAL TRUCK PARTS AND SERVICE STATIONS IM STRATEGIC LOCATIONS 











NEW GRAPETTEERS 


Robert T. Shipman, left, and W. 
A. Breiner, right, have joined the 
Grapette Company, Camden, Ar- 
kansas as regional managers. Mr. 
Shipman will cover Alabama. 
Mississippi and Louisiana; Mr. 
Breiner will handle Michigan. 
Wisconsin and Minnesota. 





TWO NEW SEVEN-UPPERS 


Allen A. Griffith, left, has joined 
The Seven-Up Co., St. Louis, Mis- 
souri, as a sales conference 
leader. John D. Kernodle, right, is 
a new technical counsellor in 7- 
Up's product department. 





NAMED BY DIVERSEY 


The Diversey Corp., Chicago, has 
appointed W. H. Rush, left, man- 
ager of its Cleveland division. 
Company also named J. M. Bur- 
nett as a district manager of the 
Pacific division. with supervision 
over Southern California sales. 
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CLASSIFIED 
ADVERTISING 





RATES AND GENERAL 
INFORMATION 

ON CLASSIFIED ADVERTISING 
@ For sale, Exchange and Wanted 
Advertisements are available to read- 
ers at the following rates: 25 words, 
$1.50 each insertion; 6¢ for each addi- 
tional word. Address or box number 
is not included in word count. A num- 
ber, or group of numbers is considered 
as one word. 
@ Orders for classified advertising 
must be accompanied by payment. 
@ Those advertisements which do not 
comply with the established headings, 
or which advertise new products or 
services are not acceptable. The Edi- 
tors reserve the right to change or 
reject any advertisement submitted 
for these columns. 
e All advertisements appearing in 
these columns are bona fide. In an- 
swering same, please take notice that 
letters must be sent to the box num- 
ber, initials, name or address given by 


SPECIAL 
ANNOUNCEMENTS 


BOTTLERS’ 


WE BUY 


TRADING POST 


SELL - EXCHANGE 


BARGAIN OFFERING 


Three 2-Ton 1948 Chevrolet Trucks—aAll 
steel pallet bodies. 


Call or wire immediately if you can take 
advantage of a good buy. 


SPECIAL VALUES:—24/12 oz. STEINIE 
COTTONWOOD CASES—PRACTICALLY 
NEW. 


400 GROSS PLAIN FLINT 12 oz. 
TYPE SODAS. 


PEPS! 


Check with us for real ‘'BUYS"' 
On any type of bottles or cases. 








AIDMON BOTTLE & SUPPLY CO., INC 


ird AVE BROOKLYN 9. N.Y 
BEACHVIEW 8.34 


7615 





advertiser, The N. B. G. assumes no 
responsibility for condition or descrip- 
tion of items listed in this section. 

@ Under no circumstances will the 
N. B. G. give the names of parties 
where box number or initials are 
given as the address. All answers 
sent in care of this office are promptly 
forwarded. 

NATIONAL BOTTLERS’ 
GAZETTE 
80 Broad Street, New York 4, N. Y. 











iT 1S INCOMPARABLE! 


A-1 Cola Base Concentrate 
“The Cola of Superior Flavor” 
write for free sample te 
CLOISTER LABORATORIES, INC. 
325 W. Huron St. Chicago 10, Ili. 








GRAPE SODA JOBBERS 











FOR SALE 


Business Opportunities, Bottling Establishments 


FOR SALE Jotthing plant in Oklahoma; 4 
good truck . iona! franchises; good equip 
ment; and plent ttl H. V 
BOX 389.—10. 
FOR SALE aes 
+1 ; ong 
J Na 
BOX 


e feet 
4) x 70 


ises and flavo 
Il sell all’ or 
ther interests 


ealth and 
BOX 376, O'Neill, 


FOR SALE 
BOX 30 
FOR SALE 


et 


November, 1950 


Beginning in 1951 our Imitation Grape Soda 
Concentrate sales to bottlers throughout 
North and South America will be handled by 
protected territorial jobbers or bottlers who 
job. For an investment of a few hundred dol- 
lars and the proper interest the possibilities 
are good. Write box 406, c/o this office. 





Chartes S JACOBOWITZ @. 


3071 MAIN ST BUFFALO 14, N.Y AMHERST 2100 


THE KOREAN SITUATION —and— 
BOTTLING EQUIPMENT 


e all pray that the Korean War will be over 
quickly. But It ts generally agreed that under any 
condition this country will continue on its present 
Defense Program. In our opinion this means that 
deliveries on new machinery will be considerably 
extended as time goes on—and also, that manu- 
facturers of new machinery will be forced to in- 
crease their prices 


Remember, then, that we can furnish you 1%": 
late model equipment—for IMMEDIATE DELIV- 
ERY—and at prices in most cases 50% of new! 


Remember, too, we are always interested in buying 
good, tate model equipment for which we will 
pay cash 


Let the Jacobowitz Company help you today as 
we have helped bottiers throughout the world for 
the past 35 years. Tell us what equipment you 
need—and what surplus equipment you have to 
dispose of—and we will gladly assist you without 
any obligation. 


fa sacrifice 
| 1527 Church St., 


| black tin lined 
pressure 


j dition ar 


ad 
| SP RINGS 


CLASSIFIED 
ADVERTISING 


FOR SALE.—Established bo 
ment practically new; approved by Canada Dry; 
3 new trucks with beverage beds; plenty of bottles 
and cases in good condition; Canada Dry, Nu 
Grape, and Suncrest Orange franchises for 5 
counties; pop. 150,000; plant located in Southern 
Resort City of 40,000 pop.; doing good business 
owner wishes to retire; can be bought for cash or 

1 


terms I. L., BOX 404 11 


ttling plant; equip 








FOR SALE 


Machinery, Apparatus, Materials, Bottles, Boxes 





FOR SALE.—5 wide Universal Liquid washer, 
late model, excellent condition. —NESB TT BOTT. 
CO., Minneapolis, Minn.—10.-2 

FOR SALE.—15 American Vendors in i 
operating condition; due to price increase, 
lo nger useable, as all have nickel vendiat waite, 
bargain f.o.b, El Paso, $152.00 each._—EM IRE 
PROD. CORP., El Paso, Tex.—10.-2. 


FOR SALE.—19#47 Mojonnier Carbo Cooler; 
yout Liquid Carbonic filler; 2 1947 ton-ands- 
trucks; Maller accumulator table » 
TAYLOR, 77 E. Main St., Union, S. C.—10.2. 
FOR SALE.—1 Meyer Dumore 12-wide pint 
washer; will be available between October 15 apd 
November 1; replacing with larger washer; can be 
seen in operation —DR. PEPPER BOTT. C@., 
Lynchburg, Va.—10.-2. 


~ FOR SALE.— Hygeia No. 3 Lynn stone filter; 
erfect condition; $125 unerated our plant= 
MOUNTAIN VALLEY WATER CO,, 1724 N 
23rd St., Milwaukee, Wisc.—10.-2 

FOR SALE. 
price.—CO( 


15 am cup ‘ZT; 
A-COLA BOTT. 


Nashville, Toon: 7.-tf 


used; at 
WKS., 

FOR SAL E. 12-spout 
Meyer washe Liquid 
jack PEPSI-COLA 
Waycros Ga 5 


Red Diamond; 
carbonator 
BOTT. CO. of 


FOR SALE.—Due to 


vender we 


standardizing on 
are offering 2 dual Generals at 
stantial reduced price; 1 new and 1 slightly 

BARQS NESBITT BOTT. CO., 1218 E 
Grande, Victoria, Tex.—11.-1 


gilass-lined 
and sight 
Piaudler 


FOR SALE.—3 
» tanks 


Pfaudler 100-gal 
with side agitators, 
‘ s, $60.00 each, 1 without motor; 
60 gal. glass-li tank, $40.00; 
ning mixers, SEVEN-UP 

Ce., 1255 WW. Syracuse 4, N 
11.-1 


covers 


-d storage 
$75.00 both 
Genesee St., 


FOR SALE.—30 stainless steel soda nei i? 
soda tanks; guaranteed to 

; best offer takes Gem, A MERIC AN 
BEV. CO., 2748 Vermont Su, D rit 16, Mich.— 


11-1 
FOR SALE.—% truck bod No. 1 has 154 


inside and 49 on top, making 
a 9'4” clearince between decks 
inside with 44 on top, A 

of 206 with a 9 clearance between decks; 


a total of 
9 
cases 


’ ISS case 1 e cap. and 52 on top, 
a total of 2 th a 9%” clearan 

tween decks; these 1 Herman bodies wit! 
door yn each side a 3 4 osed for winter 
use; they base 
truck No 
are price 


making 


$125.00 each; No. 3 is in fair con 
is priced at  $100.00,—MINERAL 
COCA-COLA BOTT Co., Hum- 
boldt, ITowa.—11.-1 

FOR SALE.—1,000 cases 
applied label; T-oz. capacity $1.00 per case 
f.o.b. our plant MUNDORFF BEV. CO., ING 
oy 8 Market St., Wilmington, Del.—11.-2 


Squirt bottles; color 


FOR SALE.—Accumulating table with motor 
Cem 36” double entry, revolving; very good me- 
chanically; now in use but available end Novem- 
3100.00 complete—P. O. BOX 311, East 

nn 11.-1 
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SAVE 50% 


On Our “Rebuilt and Guaranteed” 
Bottling Equipment 


Dixie "F' one-man unit 
automatic 

Permutit water filters 

5 HP Frigidaire cooling 
unit 

Meyer and Liquid 
Washers 

& Wide Heil bottle 


washer 

@ 40-spout Cem filler 
24-spout Red Diamond 
1,000 gal. p.h. Cem 
saturator 
500 GPH Liquid stain- 
less carb. 
World automatic labeler 
New ARNOLD bottle 


washers all sizes 


REG. U.S. PAT. OFF. 


Send for a FREE copy of our “General Catalog” 
No. 11049 


BAC) | Etastenserc 


BOTTLERS’ EQUIPMENT CO.INC. 


." 301-307 Powell St., Brooklyn 12, New York 











for STANDOUT QUALITY 
STANDOUT SALES 


WONDER ORANGE CO. © 


223 W. ERIE ST., CHICAGO 10, ILL. 


B-1 BEVERAGE COMPANY One Call for Au 
RIVER RAISIN PAPER CO. 


4000 LINDELL BLVD. senenny Guiana 
SAINT LOUIS 8, MISSOURI DIMENSIONAL POINT OF SALE DISPLAYS 


National Bottlers’ Gazette 








CLASSIFIED 6 | em = CLASSIFIED 


600 gress new—part used flint 8 oz. sodas ‘‘acl | 
Wi | ADVERTISING 
1,500 ee 24,8 oz. flint ''Varsity'’ good for choc- | 
olate 
10,000 cases 24/7 ox. flint ‘‘Joe Lowis'’ ACL 
400 gross 6 oz. ACL Tips—200 gross 7 oz. ACL 
"FOR SALE -Manifold, Liquid complete with | 49,999 eee wae a a 
gauges, valves, regulator, heating coil, connectu | Sear ae 4 a ™ — FOR SALE.—National semi-automatic labeler; 
tor 2 banks of 15 c rs; $100.00.—P. O. BOX 150,000 full depth 7 ox.—6,000 full depth 32 oz. cases — > ng ng | os — n P. O. BOX 
st artiord nn. il, | S40, err te, d 
—_ Rast Ha meee sual = teumerens po lots. We solicit your inquiries F aioe | Cea ices : 
: haber: » sical t o et our offers on your s jus stocks o otties 
My Sy wns Expe gs By nditi “i crowns. : ‘ - a FOR SALE.—3 1946 154-ton GMC trucks wih 
$150.00.—P. O. BOX 311, East Asrtiord, Conn.- bodies ; : 1947, 308 engine, GMC tractor with 22- 
ill BASKOWITZ BOTTLE CO., Inc. ft. trailo or prices and photographs, write— 
1301 Grand Street Brooklyn 6, N. Y PEI PSI-COL A BOTT CO., Luverne, Ala 11.-1, 


FOR SALE.—Bottle washer; rs a = = 
conditior an efficient s a -€ id spl FOR SALE.—1 single compt. 8-wide Meyer 
L Superkleen y reaso le.— umore Jr. washer; tor 6- through i 
MINNE H A ry WATE - oe Prospe pot in use now, and in g 
ve., Cleveland 15, Oh i. | replaced latter part this year 


yee seks DRY P — i : King 
‘ u ted monds h hz ston 20, S. C.—11. 
oa wis Ui plates wor spe, | = We Will Buy At Any Point | 

ts 1 qua ; hines in lient g 


| FOR SALE.—Star iquid equipment; 2 new 
t i al Any Quentity of Emptied 10-Gelion Grapette, 60-gal. stainless steel xing couies with bottom 
Liq u yonator, good working order Double-Cola, and Pepsi-Cola Metal Cems; drain agitators; i 
Cc NADA ORS “BOTT co . g end Alse Weo rrel feel | motor; total price $ 0 Bre N. 
INC., 335 Maple Ave., Shrewsbury, Mass Dreams . eoden Kegs, Ba s and $ ‘phone Esplanade 5-{ 5 ( ms DM AN, 
FOR ALE Dal ; ° E, 8th St., Brooklyn, N. Y 11.- 
? SALE )&L washer de, $2 : | 
Liquid 24-spout fille h Adriance cr er for BUCKEYE COOPERAGE cc. | FOR SALE.—1 stainle steel pasteurizer; 1 
7-oz r 12 J len « 2 1an Liquid 6-head crowner; 5 practically new Jackson 
' t 3803 Orange Ave. Cleveland 15, Ohio 2ii)ie machines -BIRELEY S HOTT. CO. of 
| Sumter, S. C., 106 Boulevard Rd., Sumter, S. C.— 
11.-1 











FOR SALE.—1 Model sem Pony Labelrite la- 
beler as manuiactured by ew Jersey Machine 
Corp.; having change part r 16 oz. and 8 oz, 


tank on : - FOR SALE round bottle jars; comp rlete with motor; electrical 
mold semt-automat characteristics 220 \V ase, 60 cycle; good 
good w rkir ig oO rder, 1,000 cases 12-02. capacity, flint, tall, semi-steinie with | condition._-P. O Be xX ‘840, 
unters, St f cost private ACL; 2,000 cases flint, 10-02. capacity, private 11.-1 
price for all equipment, ACL, tall sodas packed 24 to full depth shell; 1,000 
CLICQI OT ( “LU B ‘boTr, <o , 6810 cases 32-02. capacity flint quarts with private ACL, | FOR SALE.--1 Model 86M Pony Labelrite la- 
Ave., Cleveland : :, packed 12 to full depth shell; 1,000 cases tall, 12-08. | beler as manufactured by New Jersey Machine 
capacity, flint, plain sodas initialed om shoulder; one Corp having change parts fo bottles ; 
ands supplies; x carload 7-ounce capacity tall, flint sodas with private comp let te with motor, electrical « wie >) 
-oz. Clicquc CL We eee ACL; 300 gross 6-ox. capacity ACL Chero bottles. phase, 60 cycle; good cond P. O. 
1, 





re Haute, Ind.— 


\ z 
licquot ACL Emerald green SIGNER BOTTLE SUPPLY CO. | BOX 840, Terre Haute, Ind.—11 


2 each; 32-oz. Chquot fi - 
emerald gre i licquot cases, $1 per; 32-0 Ciacinnati 14, Okie FOR SALE. na 3,000 full-depth 30 bottle 
Cliquot . emerald gre in eo cases, boxes for 7-oz. bottles; no partitions; make us an 
$1.25 per; Cl 10t q iells h; Clicquo | offer BOOT I BOI rT. ¢ O., 637 W. Rockland 
7-02 hells g oz. shel i | St., Philadelphia, Pa.—11.-1. 

i green AC “L, - - 


Richardson sl} ine for T-oz., 
4c eack In perial 


A : : qts. s a 2-02. 3 2-0 , 32 spout, recently over 
»z. emerald and ambers, Ic each : T LER 8 DIE hauled; Cem Jumbo 8 head crowner; 800 gph 
l0c each; export 12'ez emer- | F ss Cem saturator; O&] labeler; 8) bpm 


each; 12 bottle export Zz. to qts., excellent condition; the following 2 


Equot Cheb trewter? cna | Ali SUGEL—-200 CASE CAPASUY US GE | isatmeces etiikans were epjier itn. 6 tp. 
ym c per er 1,000 gr. plain, lic QUART SIZE BOTTLES—4 DECKS—GOOD Freon Carrier compressor, Li quid 1300 gph water 
eRe ae ae | 4«SonneE. Kors; all this equipment’for $16,000 f.0.b. plants 

, tanks, bottle and case conveyors, and bends. 


FOR SALE.—1 car new flint bottles ACL and | WE WILL FURNISH ABOVE BODIES MOUNTED “I. G., BOX 400.—11.-1 


ar new ern ? 1 32 oz, Cary crow _ 
matct ne 60-gal. glass-lined sirup mixer AND PAINTED— | FOR SALE.—Crown Cork & Seal rotary ac- 
TLERS SALES (¢ O. , P. O. Box 114, Hazleton, | cumulating table, still in crate, $450; 60-gal. glass- 
Pa 11.-1 FREE — NO CHARGE lined Lomax sugar mixer for filter and pump, $60, 
. . f.o.b. Brooklyn, N. Y ARROW a" co., 141 

FOR SALE.—40-spout Liquid filler and crowner IF A NEW OR USED TRUCK IS PUR- Powell Street, Brooklyn, N. Y.—11.-1. 

ion qunxts, ginte: ice Filed. 18 eal) eka CHASED FROM US. ANY ALTERA- 
t machiner ay be se o tion for th FOR SALE.—5-ton Curtis Freon cond 
tor = re x aepiint os me TIONS AT Cost. > _ 7 eor ndensing 


it, complete; Burns filler odel B; Irwin car- 
tered COTT. BEV 


: ‘ m St. | bonator; one 16-16 Peerless fil ing and dechlor- 
New Haven 9, ¢ list OR WE WILL SELL AS IS VERY REASONABLE. | {1s one tO a sta ness — ng — 
“FOR SALE.—Shields single-head filler; machine THIS IS WELL WORTH YOUR s. bottles with full depth shells: Schocb Ne os 
ears r to prese use: ¢ 1 ly CONSIDERATION. utomatic — fk P BOX 344, Flor- 

re nd oned Sn ncluding t and “Y Ss ¢ 
ct ona natin tee FOR SALE.—Liquid filler; Liquid low-pressure 
FOR SAL E mplete unit; xie filler, , il t SHERIFF MOTOR COMPANY “spou rr with Jumbo D 7 hea rowner eats: 
ie. hase leet, Gets te, tee eas (GMC DEALER) ute peed sings; for further dotcle wate 

excellent conditios 500 R. |. AVE. N.E. MI. 5000 
WASHINGTON, D. C FOR SALE : Polar water st 1) gal, per 
’ . r. capacity, e¢ wit most w Everready 
— SALE dime I ral n burner BRU MM & SONS 18145 Lorenz 
seed bottom anit th mot Ave., Lansing, Ill 1 











MARTIN BE\ 
rk 6 N. ¥ 1 FOR SALE Automatic Dixie equipped bottling 
Ki plant with Nesbitts Orange franchise bottling 

FOR SALE orl r itomat labele i | 


——y CONSULTANT istnutors Serving Montgomery” and. surrounding 
V.,, 3 phase, 60 cycle mot ri nd to labe <. Preparation and Production of Carbonated Beverages inventory alue for ‘quick "sale N SBITTS 


840, Terre Haute, 





( Se 


Leading U.S. A. and Foreign Manufacturers : ree a 
rk ‘ itomat labeler, 
FOR SALE.—Worl tary automatic labeler, Served. odel S, purchased new i May 19), used only 
manufactured by Econon nery , Ser DR. FREDERICK H. POLLACK wd fec n; eq t rtable 
$1871 mplete with 22 3 phase, truck, 2 sets of atta t “RADI ATOR SPE- 
ised to label pin poor condi Lorree Laboratories CIALTY CO., 1700 Dowd Rd., Char! N 
P. O. BOX 840, Terre H. aute, Ind 8-28 Astoria Beutevard Leng tstend City, N. Y. 11.-1 





November, 1950 





FOR SALE 
12, Se N 


, ORK 


x 


Fh ee 2 he Re 


write { 
N ATIONAIT 
i, Til 11.-1 

FOR SALE Several 
emerald green color 
a beautiful package 

iC. Akron 6, Ohi 


hundred gross 
applied bottles; the 
GOLDEN AGE BEV 
4. -tf 


WANTED TO BUY 
Bottling Outfits, Bottles, Boxes, Machinery, Materials 
~ WANTED TO BUY.—Labeler that will handle 

7 water bott I MM & SONS, 18145 
Lansing 11.-1 


WANTED TO BUY 
it Liq r ( wt 


wows ee =o uy 
ne al pring 
I. A BOX 


WANTED TO BUY 





HELP WANTED 


Foremen Helpers, Practical Bottlers, Salesmen 


WANTED 


HELP an now cal 


wat 


" please give : 
KOL-FLO KOOLER CO 
a | 


10 
HELP WANTED.—Salesmen; new progressive 
flavor house wants representation, all but New 
England states; several specialty nome; ifort ° 
rtunity—ATLANTIC EXTRACT Ne. 

* Fulton St., Boston 13, Mass.—5.- _ 

HELP WANTED.—Salesmen wanted ; old es- 
tablished flavor house wants men; will consider 
side line or full time —ESSENTIAL PRODUCTS 
CO., INC., 53@ Fulton St., N. Y. C.—8.-tf. 


HELP WANTED Man 


HELP WANTED 
r 24-spout Meyer Pre 


HELP i B 
equi 1 washer 
efhcient T ! t ! 

ip tr pr 
WERNE R 


co 


cedure g pportunity 
NEHI-ROYAI CROWN 
108 West 7th St., I t 3, M 11 


H. } 
BOTT 
l 
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WANTED: 
Quantity ac! B-1 Bottles 


FOR SALE: 
3500 cs. 7 oz. acl Whistle in helf depth cases 
3M cs. 10 oz. acl Dr. Swett's bottles 
3M gr. Dr. Swett's Root Beer Crowns 
All size beverage shells 


BISON BOTTLE COMPANY, 


INC. 
28 Wasson St. 


Buffalo 10, N. Y. 








FOR SALE 


yr ey A h... Steel Quarters 
500—Lee Steel Half Berrels, 1947 & 1948's. 
15000—Weedes Export Cases, paper partitions. 
5000—Wooden Quert Cases, paper partitions. 
3000—Aluminum Half Borrels. 
1—Ermeld Labeler, 8 Wide. 
5000 gr. - ez. Brewn Export Betties 
500 gr. oz. Brewn Expert Botties 
1000 gr. He oz. White Export Botties 


GIRARD MACHINERY & EQUIPMENT COMPANY 


134 S. Second Street Reading, Pe. 








FOR SALE 


FOR SALE: Bev e coolers, brand new, slant front, 
dry type 6 or 8 feet long, ‘with colls and expansion 
vaives $175.00, F.0.B., N. Y. Also flat top coolers, 
brand new, wet or complete with condensing unit 
$185.00, F.0.8., N. Y. 
INTERSTATE APPLIANCE CO., INC. 
600 Broadway, New York, N. Y. 








LIQUIDATING BOTTLING PLANT 


1—400 gal. Stainless Steel Mixing Tank 


15—Stainless Steel Stock Pots, 10 gal. to 50 gal. 
1—Woaukesha 25BB Stainless Steel Sanitary Pump 
1—Alsop Stainless Steel SD-6-WR-10 Filfer 

1—U. S. Bottlers Rotary Washer 


1—Infilco 12°’ dia. Pressure Filter with 12° dia. 
Hydrodarco Purifier 


1—Manton Gaulin Homogenizer No. 125 CGD 
Lot Stainless Steel Sanitary Fittings, Valves & Tubing 


ALL EQUIPMENT PRACTICALLY NEW — SOME NEVER 
USED 


PERRY EQUIPMENT CORP. 
1519 W. Thompson St. Phila. 21, Pa. 








FOR SALE 


1 Car Emerald Green 12 ot. beers. 
2 Cars plain 24 oz. packed in one doz. cartons 


One car load of applied color Whistle bottles 7 oz. 
new. 


One car load emerald green Bubble Up Applied color 
7 oz. bottles new. 


R. PELTZMAN BOTTLE CoO. 
1721 Holmes St. Kansas City 8, Mo. 








FOR SALE 


Large lot, 24 oz. flint and emerald green plain 
soda bottles. Packed in one-dozen cartons. 


M. JACOBS & SONS 


2903 Beaubien St. Detroit, Mich. 


wit! wanted 
lant with well known con- 
City—H. W., BOX 390. 


HELP WATED.— Man experience 








WORK WANTED 


Situations — Salesmen, Bottlers, Foremen, Helpers 





sales 


ORE WANTED Reli 


our 


7 me lising 
BOX 101 11 








MISCELLAN EOUS 


MISCELLANEOUS 


Ohio, business 


Interest in bottling plant 
making prot . party with 
of pro atic’ and main- 
make an attractive pro ition to the 


BOX < 


take charge 


MISCEL LANEOUS. Wanted 
bottling plant now-how and 
1 us in s 


executive 
exper 
rund central Florida plant 

choc late ‘ rit 


rence 








STATEMENT of the 

and circulation 
1912, a 

: and July 2, 

Section 233), of 


i monthly at 


ownership, management, 
required by the Act of Congr 
amended by the Acts of March 
1946 (Title 39, United States 
. National Bottle: Gazette, 
New York, N. Y., for Oct. 


ess of 


1. The .names and 
editor, managing editor, and business managers 
are Publisher, Keller Publishing Company, 80 
Broad Street, New York 4, N. Y.; Editor, None; 
Ma anaging editor, M. J. Becker, 80 Broad Street, 
New York 4, N. Y.; Business manager, S. R. 
Kaplan, 80 Broad Street, New York 4, N. Y 

2. The owner is: (If owned by a « 
its name and address must be stated 
immediately thereunder the names and 
tockholde holding 1 percent or more 

tal amount of stock.. If not owned by a cor- 
the names and addresses of the individ- 
ers must be given. If owned by a partner- 
other unincorporated firm, its name and 
s, as well as that of each individual mem- 
must be given.), None. 
The known bontholders, 
ecurity holders owning or holding 1 
of total amount of bonds, mortg: 
curities are f there are none 


addresses of the 


publisher 


rporation, 
and also 
addresses of 


8 owning or 


mortgagee 


2 and include, 
or security holder 
company 
relation, the name 
tion for whom such trustee 
Ise statements in the two par ragraphs 
the affiant s full knowledge and belief as ) 
circumstances and conditions under w hich. tock- 
holders who do not appear upon the box of 
company as trustees, hold stock and s« 
capacity other than that of a bona fide 
The average number of copies of 
f this publication sold or distributed 
mails or otherwise, to paid subscribers during é 
12 months preceding the date shown Was: 
(This information is required from daily, weekly 
semiweekly, and triweekly newspapers only 


BELLE S. KELLER 
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FOR TASTE IMPROVEMENT... 


YEW EVGLANDERS 00, Eur Wel’ 


with 


PFIZER ACIDULANTS 


From Cape Cod to the Golden Gate, Pfizer Quality Acidu- 














lants are country-wide favorites for improving the taste 
of fruit-flavored beverages. “Treated” this way, even the 
best flavors get a taste-tingling lift. What’s more, free- 
flowing. non-caking Pfizer Acidulants dissolve f-a-s-t..- 
help you speed production ...cut costs .. .give you even 
acidulation every time. 


. 
aoe 






































~ Ey 


rr) Wy 


palm 


~ PRUIER—- 


ANHYDROUS CIT 
RIC ACID CITRIC ACID + TARTARIC ACID + SODIUM CITRATE * CREAM OF TARTAR + CAFFEINE 
CHAS. PFIZER & CO., INC., 630 FLUSHING AVE 


BROOKLYN 
6. N.Y; 425 NORTH MICHIGAN AVE., CHICAGO 11, ILL.; 605 THIRD ST., SAN FRANCISCO 7 CALIF 


























foote «Jenks 


JACKSON, MICHIGAN 


cs 
FLANOR gPEclALISTS ence 684 
} eee, 





